


T2 55 [ XUIE SPA

Top Exotic Spa

iIn Thailand

?‘%Lils& FR Hﬂﬂiﬁﬁﬁ NI

KEBTAF HMRHE



©2013, Li-Zenn Publishing Limited. For the original edition.
Original title: Top Exotic Spa in Thailand

ISBN : 978-616-7191-90-4

www.li-zenn.com

©2013, Dalian University of Technology Press, Ltd. for the English & Chinese edition in
Mainland China, Hong Kong China and Taiwan China only.
© REET X Hhdt 2013

ZENERIZIZ 06-2013 £ 58 2

RRALERE - LR

EH7EmM4 B (CIP) #iE

T2 5+ [E XU SPA = Top exotic spa in Thailand :
PO IR 7 282 - PR R PR A Rl 4 BXAIIE. —
RifE - KEB T RAEHRRAE , 20134

ISBN 978-7-5611-7753-2

[.OW- . D#F- Q-+ M. DIRE - IR
M- MR - 22 - F4E V. D TU247.5-64

Hh A P A5 48 CIP 2l i% 7 (2013) 26 059211 5

WA AT s RAEE TR st
(Hihb: I Al 80 5 R4 . 116023)
B e RIFERESELRD (TN ATBR A
g 5F ;. 285mm x 285mm
Ef k. 24
I bi. 20
SRR . 2013 4F 4 A5 1R
EPRRE] . 2013 4F 4 55 1 RENRI
TR g EELE
TR EHEE
Bl ok ¥

ISBN 978-7-5611-7753-2
S #fr: 338.00 7

B 3G 0411-84708842
£ H. 0411-84701466
e . 0411-84703636
E-mail: designbook@yahoo.cn

URL: hittp:// www.dutp.cn

WA i (A BHE IR SR UG (0411) 84709043 84709246

All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or transmitted, in any form or by
any means, electronic, mechanic, photocopying, recording or otherwise, without prior permission in writing from the Publisher.



T2 55 [ XU SPA

op Exotic Spa

INn Thailand

ZR[E - PR A R ] 2
Li-Zenn Publishing Limited

BB %

REBTXF HMH



©2013, Li-Zenn Publishing Limited. For the original edition.
Original title: Top Exotic Spa in Thailand

ISBN : 978-616-7191-90-4

www.li-zenn.com

©2013, Dalian University of Technology Press, Ltd. for the English & Chinese edition in
Mainland China, Hong Kong China and Taiwan China only.
© REHE T KFHARH 2013

EZEWNEREEIC 06-2013 £5 58 5

RALERE - SRR

EHBERSE (CIP) #iifE

T2 5 [E XU SPA = Top exotic spa in Thailand :
SOOI/ 2R [E 2R - PR R FR S w4 - XA, —
KA - KEBL TR AL , 2013.4

ISBN 978-7-5611-7753-2

[. OB T.O%--- Q- M. OBZE - kst
- ENEMET - 28 - E4E V. D TU247.5-64

T RRASE 4 CIP Bt (2013) 5 059211 %

WAREAT: FGEH T K it
(Ml KT ACFRE R 80 5 HR%M: 116023)
Bl FIEEHEREERRD R A RRA A
TEE ) . 285mm x 285mm
Ef) k. 24
i T 20
HARIE] 2013 4F 4 H55 1R
ERRIAE]: 2013 4F 4 A4S 1 REDRY
AT . B
TR EHE
il sk B

ISBN 978-7-5611-7753-2
iE #r: 338.00 7T

L35 : 0411-84708842

f& FL: 0411-84701466
s . 041184703636
E-mail: designbook@yahoo.cn
URL: http:// www.dutp.cn

WA i ] EUEIC R U0 . (0411) 84709043 84709246

All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or transmitted, in any form or by
any means, electronic, mechanic, photocopying, recording or otherwise, without prior permission in writing from the Publisher.



Top Exotic Spa

N Thailand

nnnnnnn






el




Spa Design Development
K I7 W B K

LR ZHREXBEENE, RESHESMKTHERETFHAREES S8R P BT ESHER. Krigt
JUFAA M — B A AT WAL, EEBNEREARSMATE, BEAX—WLFEE BRI BEATHINT,

sk, REEIMEEEME, SHFAKTLMSSHEK, BIRERSERMGKEEBAERME. BRBREER
oz —0KTRbEXRE, BREUAMRMKTHROHEAALEERN=02— AZXKEH, FEKTHHE
BEZHEZHERSN~LNME. —TEENFITEREZ1992FE—KTHROAEFELIR,

EBEE, FEMNKTESITEERNEZR, NRASRREATRE—REBSHUANIESIPIEL R AEMNT
RAMTY . ASMREKTARESIERTEXRENFERS, hRSIZEEREZELEENERERE, Z6GH
WP ELERARE, RESTFREAKEXRKTR—ANEENARTS, BRE. MBATHELXROETRED
BAKST RN —E D BT BMEUKST, KFEEEHMAZEMINBENERNTLPAREEN—ED
ERREEMRFEATLESNRNE, REX—FFPHXMILETESEER, AMBAAE S WEERSEI KT
MR, MEREZSFNHRPRSIBHNOTERS. HRKTHOELEZHHARREEN—BATAEEZZE
BRI SIE,

AMBLATREAXEFING, £tFRAKTEELFHENATRESEE, 24AFLKTIERELMSHX MR
HERS, BEEATIEMEE. RE. AE. RENRESFESE/LFERSFMENTR. REKTHLELFHRE
Y TXLERS, CIEEBESMTANEGTRE, BREE-XKTHIUESHERERNTEEAANEELSERN,
W, WHRE, FETE. FRERE. ARXEEREREHNERETITRE, RENE, KT W A%l T i1l F #ihEf
Bk Bt IR S N AR R TEBEBLEELBT THEFARBTENERT E. RETETEERDEEREAEY
MERTHRERRNE, BARTIHNTANERTHERSRTEAE, XTNUREREL, FERDETEARTNET
MR, FENE, FA-DERXBN& L, IMOURENRHMNEEERNFEAELIE T XL, EPELNBE
WIEEHIEMR, BEREREERETH, BRXMELZREEN,

AEHERES N EXE B CIREN/KT XM REAB00ERARERNBFNIZEN AEX A ERAINAN—

Sto MAMBRIZE, EHFELEREFN—INIBWIAAEEARSTER, FHEBUFLE. REWL, BK%
FAKEEBEVDELERREBARIIRE, MAtWRE—/NBARIUIZENLES SKERISHRIT,

WE, BENEEEHMUETTNFREEIFOEERERIZE, XEFRNPEBESKRG2IEKES . £
wEgd, REDBULMER "REINGE" MIRE, IMIRERRIFOER INGRE, RABKREBKL, BRTERE
%, REKTYRBERBEA—DRFN =Y, XN VEETREXOHNEENZS, SZ2NREEAUAFNRRT
FRHRAMRKSHRZZ. K. BEERFR.

REATARBRTEBARNE X FEHEFROMW K, MIKAMKERTIRKRE. BEEDRRNKIEFL,
ZEESFATXFMER, EEENEBRMKTHTHTERET KT, E—NEERFINTS, RitTEEY
ERROFR . FRERKTHRSERATRITFEERE, FLAANANTESELRTAKERMAm L. ANEEEE
fKST, BEERAROEEIPBMNRITZAREBREB SNFAMR T RS, IREAHMENE, IR A
HESFMNE, SERIHERS. BERNEABFHRTNESXLEERT RN, I—SRXMHEETHES. X
HMEFER S, XERFRITNRTIEMERREKTZILRARENNELSES, MARITEENKTHEE AT
DEIN—ED .

MALT 8 4 Fl 9 B B B R X R 8 A9S0 SpafiElemis Spa, ZIFRLLREBBEAIMAKITHRL, MESES EEX
K HICoqoon SpaFiAnantara Spa, EAXMthe Barai spald &R #1185 _E&The Forest Spa, #4HE EAEAIMIECIE.
SIS, BAMEREREX HRENAHE S0 8, BAKRLE, SlEXRRET LT R=ENESEN
3%, IEREX—XHEENER DX — VB MUARIFREHN. FHNEETRNESSNREREESL 7T
B, BOHENMERF T ERFERNBAN, “BEM" EERAE—MMERBEBACE EEREKT, SHhEFEEK
TTEMANTHTNRE. KEEk, BARFEBMNRITITRAEEKTHHTRLE, EEEaRENRSERE
REFNKT FIOEREKTE ENREGIE,

B SRR T — K7 RO, BERiRL L EmER—F, EEMRE—THRENIE; TRALEEY
S, BRAMETWME. HRIEE, LEEREAGNAT, LAZNEKRE—T, 7THREXLKTHONRES. 7
RERTENZRERRAENIN LN I4TR, XEFEATIRE T EIERFNER, MXMEE REaRfsh
HE—KTIE R B UK,

Andrew Jacker

REKTHEER



When | was asked to write this introduction, | was pleasantly surprised to learn that at long last the spa world has
started to be taken more seriously in at least one of the fields of excellence which has long been acknowledged from
within the industry, but that which has yet to be rarely acknowledged by the architectural world upon whom we are so
reliant to deliver on the vision of what we offer.

Spas around the world have continued to grow over recent times, with many countries reporting double digit growth
rates, despite difficulties one after the other. While America is reportedly home to over a quarter of the worlds spas,
the Asia Pacific region accounts for approximately one third, with Thailand being number one for the number of spas,
and enjoys the highest industry value in the region, a significant statistic given that it was only in 1992 that the first spas
came to the kingdom.

Since then, in leaps and bounds the Thai spa industry has grown from one which was targeted to the tourist industry,
offering a luxury pampering experience, to one which is more accessible than ever, appealing not only to a massage
sawvy Thai clientele, but also to the seeming insatiable international consumer. The luxury pampering has also evolved,
and while for many this remains an important part of the experience, the world of wellness, preventative and sustain-
able healthcare has become part of what is being offered, not only in Destination spas, but increasingly in the competitive
hotel and resort sectors of the industry. The international tourist remains the stalwart of the Thai spa industry, an industry
that probably would not exist without their support, yet both government and private enterprise continue to seek new
offerings to entice spa savvy consumers in an ever more competitive world, where a visit to a spa is more about healthy
living than pampering indulgence.

While many may not agree, spas around the world have a familiar offering of treatments, and while there are some
which offer local or regional variations, the basics are much the same with scrubs, wraps, baths, massages and facials
being the mainstay of the offering. Many have ventured to expand on this, creating customized treatments combining
various therapies but there is a limit to the number of variations you can get by combining Swedish, Aromatherapy, Thai,
Shiatsu, Sport massages which are the treatments most commonly taken in a spa. Beyond this it is the local culture
traditions which the spa industry has raped and pillaged to its own benefit (generally without respect or consideration

to those that have practiced the traditional therapies for hundreds if not thousands of years), modifying and changing
the therapies so that they are practiced outside of the context from which they would traditionally be practiced, by
therapists who have little or no understanding of the basis of the treatment, thereby changing history, and minimizing the
potential healing benefits that could be available. Fortunately as an industry that is ever evolving, our disrespect for our
forefathers is now being understood and acknowledged, with things starting to change — all be it very slowly.

Individual countries are endeavoring to define their own unique spa cultures, with many seeing Thailand as one of the
most successful, give its more than 2,500 year heritage of Thai Massage, handed done from generation to generation.
Today as a branch of Thai traditional medicine, able to treat a wide variety of ailments, it is regulated by the government.
However the vast majority of people will never need nor experience the full scope of Thai massage techniques, besides
which it is only a small proportion of practitioners whom have this level of diagnostic skill.

Today there are hundreds of schools and training centres around the kingdom and a growing number across the globe,
that teach Thai massage, with all but a few teaching ‘folk style’ massage, well suited to the easing of minor aches and
pains and the promotion of a general state of well-being. With its roots in traditional medicine, the Thai spa industry
has blossomed into a unique industry, supported by culture and traditions, ancient Thai herbs and the element of
Thainess into an industry that is enjoyed, copied, envied and desired, the world over.

Many in the western world have long looked to the east for inspiration, being in awe of the mystique that the region
offers, so different, yet so in demand. Thailand has capitalized on this demand with its burgeoning tourism industry,
developing a spa industry driven by the hotel and resort spa sector. In a market that is ever more competitive, it is the
element of design in which boundaries are being pushed, as iconic spas featuring luxurious, impressive (and some may
say over-indulgent) designs seem to perpetually come to the fore. Some of these spas, across the length and breadth
of the kingdom, have already become iconic in their own right, be it for their design, their services, or a combination
thereof, however it is the design that we are celebrating here following, to showcase that Thai spas are much, much
more than Thai massage, and that design is an integral part of the overall spa experience.

The relatively new comers such as So Spa, Elemis Spa and Kempinski The Spa in the heart of Bangkok, to those that
are the more established like the multi award winning Cogoon Spa and Anantara Spa (both) in Phuket; The Barai, Hua Hin
and The Forest Spa, Koh Samui, they all celebrate the diversity of location, concept and design. While not always ‘Thai’
they are by their nature unquestionably underwritten and intrinsically liked by the Thai culture and traditions from which
the industry has grown, and for which they owe much of their success. From the sense of space, emboldened by high
ceilings, to muted colour schemes, and the careful selection of building materials that enhance the sense of nature
(real or perceived) and promote a sense of ‘whole-ness’ enabling one to experience the spa on a level far surpassing that
of those that seek to emulate them, that gives them the edge in a saturated market. Ultimately though, while it may

give them a marketing edge it is the deliverance of quality level of service that will decide their ultimate fate in the annuls
of Thai spa history.

So when visiting your next spa, take a little extra time to step back and truly look at the environment that has been
created, the architectural nuances - simple or complex, natural or industrial, contemporary or traditional, or any
combination thereof; and take a moment to reflect on the thought process that has been undertaken to enable the
owners/developers dream to become your reality, proving you with a genuine experience as can be offered by each of
the spas include in the pages following.

Andrew Jacker
President, Thai Spa Association
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W Retreat is about escape into a world of
relaxation intermixed with a world of WOW
where understated cool meets warmth of space.
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