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PREFACE s

This book aims to provide the reader with a text covering the ‘essentials of tourism’. The book is
structured into 14 chapters to allow tutors and students to complete the teaching and learning of the
‘essentials’ of tourism in a course over one 14-week semester. As such, the book does not assume
any prior knowledge of tourism. The structure of the book was arrived at by analysing tourism
curricula from leading schools around the world and then distilling those curricula into the ‘essential’
elements found at the core of every course. Naturally, different institutions and different parts of
the world emphasise different aspects of tourism, but the 14 chapters in this book lie at the heart
of tourism as it is taught internationally - it is therefore up to you, the reader, to contextualise this
material within your own national systems of tourism.

The chapters fall naturally into five sections. The first section is designed to establish a framework
for studying tourism, a way of thinking that has stood the test of time and, despite the fast moving
pace of change that tourism is experiencing, provides a stable analytical framework. The second section
focuses on the destination, arguably the most important and exciting part of the tourism system.
Here, we dissect the nature of the destination, examine the critical issues of the consequences of
tourism for the destination and look closely at just what is involved in sustainable tourism. The third
section looks at the tourism sector, both public and private, and analyses the key issues concerning
attractions, hospitality, intermediaries, transportation and the public sector in tourism. Clearly each
of these sectors is distinct, but in fact they have much in common in terms of how they are managed
and their economics. Only the public sector stands out as separate here, simply because it is there
to enable and guide tourism rather than to profit from it. The fourth section of this book turns to
the tourist in terms of demand and marketing, focusing in particular on the contemporary issues
of the marketing's 'service dominant logic’ and also how social networking is becoming popular
amongst groups of like-minded tourists. Finally, we end with Part 5 examining tourism ‘futures’ -
a term we use because there are so many possible ‘futures’ and it is impossible to see which one
‘future’ will prevail.

To aid the use of the book, each chapter has three case studies illustrating contemporary practice
in tourism and drawn from destinations and issues around the globe. These cases are international
in focus and are designed to highlight important issues of the day. At the end of each chapter, a
longer case study is provided to draw the chapter together. Each of these cases has discussion
points and full sources. In addition, in each chapter we have identified a ‘classic paper' - a paper that
has acted as a milestone in the thinking of tourism and of the particular topic of the chapter. At
the end of each chapter, we have provided an annotated list of key sources and a set of discussion
questions. Finally, throughout the book hyperlinks are provided to aid you in going rapidly to the
original source of the material.

Finally, Amy Cooper has done much of the research for the book and provided a critical editing
eye on the text - the book is much better for her input.

Chris Cooper

Oxford
20Mm

Photograph: Chichen Itza, Mexico © GeoStock/PhotoDisc
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The Part Openers introduce the chapters, outlining what
you can expect to learn from each section of the book.

PART 1

TOURISM ESSENTIAL
AN INTRODUCTION-

CHAPTER 4

THE ENVIRONMENTA
CONSEQUENCES OF TOURISM
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Learning Outcomes enable you to
focus on what you should achieve
by reading the chapter.

Chapter Introductions con'c‘kisely
describe themes and issues
explored in the chapter.




Introduction

Based in the Australian state of Victoria, ign Hill is a cutting-edge visitor r a

township. Effectively an outdoor heritage museum, the attraction has an impressive range of heritage buildings, role-
playing costumed staff and realistic visitor activities such as panning for gold. Sovereign Hill opened in 1970 in recog-
nition of the rieed to preserve the town of Ballarat’s gold mining heritage. The attraction dominates the town and has
spawned ather smaller attractions locally.

The Sovereign Hill Experience

The central theme of the attraction is gold, and the core of the attraction is the goldfields township and its people. The
site spreads aver 25 hectares where visitors are encouraged to come in costume. They can take part in the daily
. routine of the comnwmty see demanstrations of crafts and activities such as firing muskets, see the steam engines
and working horses that were part of the gold mines, tour the mines, as well as taking part in hands-on activities
supervised by costumed staff, who are also trained interpreters. Despite the 1850s theme, Sovereign Hill has contem-
porary facilities such as themed and shops, wheelchairs for hire and ATMs. Recently, Sovereign Hill has
converted historic buildings into on-site for visitors. This not only acts as a an additional
revenue stream but also allows prometions such as ‘A Night at the Museum'.
The goldfields township is augmented by other features including:

» the Gold Museum;
# asound and light show - ‘Blood on the Southern Cross’ and
# arange of educati at the i r 's Narmbool facility.

Thea Sinclair and her colleaguies have V"r;rlttm;a ‘classic’ review paper covering élI the main elements of the economics
of tourism. The paper is a ‘classic’ because not only is it lete and tt igh in its ge, but it is also written
by specialist tourism economists who are technically highly accompllshed yet write in a highly accessible style. As
with all review papers, one of its gths isits pi ion of an ] list. This list reads like a road map
of the P! of tourism ith ding Brian Archer, John Fletcher, Stephen Wanhill, Stephen
Witt, Haiyan Song and Larry Dwyer. i |
The paper is organised into five sections:
1 The introduction i ive and clear. It beglns wntha deﬂnmon,
“Th ics of 1is cone m, the isfy demand
for tourism and with the lmplet of tourism at the
The introduction stresses that literature on tourism supply has tended to focus on certain sectors such as trans-
port and accommodation, but the authors rightly point out that demand for tourism has much more cwerega
. The demand for tourism. The amhurs state that demand analysis is
‘useful for increasing our understanding of the relative importance ofdiﬁerent economic determinants of
demand for forecasting and for related policy formation’ (p. 23).
In this section of the paper, th he various ches taken by e to touri based
upon the technical appmaches offered by different models.
. The supply of tourism. Supply~51de issues have long been negieded, mainly duz to the complexmes of tourism
iso the the ds 1c ell

Tourists can cause lasting damage to precious landscapes.
Source: Getty Images/Tom Bean
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Discussion Questions

1. In class, debate the proposition that there is little evidence to support the rose-tinted view
that bringing cultures and societies together promotes peace and understanding.

= A 2. For a destination with which you are familiar, draw up a balance sheet of positive and

negative social consequences of tourism.

Every chapter ends Wit Discussion i 3. Analyse the process of the ‘encounter’ from your own holiday experience — how accurate =
il e “ ; ) is the statement that true ‘equal’ encounters between host and guest are rare?
Que5tl°ns that teSt yOL!i' UnderStandlng 4. Assess the impact of tourism on the host culture of a destination with which you are familiar. E

aking a destination with which you are familiar, map the various interest groups onto
Bjorklund and Philbrick’s matrix.

S and help you to track your progress. 5.

Annotated Further Reading directs

= your independent study to a variety Annotated Further Reading

of sources. o _ .
1. Butler, R. and Hinch, T. (1996) Tourism and Indigenous People, Routledge, London.
Edited volume with comprehensive coverage of the issue of indigenous peoples and 3
tourism,

N

Cooper, C., Gilbert, D., Fletcher, J., Fyall, A. and Wanhill, S. (2008) Tourism Principles and
Practice, Pearson, Harlow.
Chapter 7 provides a comprehensive view of the socio-cultural consequences of tourism.

De Kadt, E. (1979) Tourism — Passport to Development? Oxford University Press, Oxford.
Classic coverage of the social and cultural consequences of tourism.

w
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and regular bus and coach services. These aiternatives to
the car it it i
to reduce the number of car-borne visitors 1o the Forest.

Destination Management

Managing the New Forest as a destination is critical given
the combination of an onvir lly sensitive area and
Iatge numbers of visitors, The New Forest Is fortunate in
having daveloped 3 visionary set of destination manage-
ment plans which, in Ritchie and Crouch’s (2000) modes,

s, Destination management in the New Forest i based
upon the principle of partnership, hence the title of their
management srategy - OurFue Togetber (NED, 2003).
followad e strategy

1656500t i
Living with the Enemy, which mapped out the. cmuenxu o i :

el ey Eoreat toumiatn dustny CEDIC, 196 4) R Tufthier. .- Lo a4 THaVICE jradel
complication in the management of the New Forest is the
plathors of agencies, committees and other bodies invalved

Community

——  developing  clearly identifiable destination and brand:
i the cmgurnet o theForwtunder s ratonal prk [ U LSl L
T ad oo v Mo o T . eaunieg conlay ot tslabobdrs
Association (NFTA) formed in 1989 to promote the New & jong-term commitment to the strategy;
e e e iness dastina- 4 pogitve local profie for tourism
. work together;
= The New Forest should become a tourism destination ng s~ chaging theclures nd
and thus mak . nd sub- i
f ol e, 3
5 The strated has Sowt apocific o DISCUSSION QUESTIONS
New Forest lands i 1. Draft & communication plan to heip the New Forest

Scarce. Alamy imagos/ Devid Norton Photogiophy.

The New Forest
“The New Forest is an environmentally sensitive area with a
is

Tourism and Transport in the New Forest
The Now Forest is a very popular destination for both

unider severe prassure, not only from tourisim and recren-
tion, but i <

transport and, as a result, it was designated as a national
park in 2005. The New Forest landscape comprises arsas of
open heathland, interspersed with woodland, William the
Conqueror sat the ares aside in 1079 as a private daer hunt-
ing reserve, and its status as Crovm land has

Isitors. Visitor pr arises
from the fact it is casily accuuble through the national
motonway natwork and that 15 million people live within
90 minutes drive. Tourism in the New Forest is estimited to:
& suppott 5000 {obs in the aren;

by illion annually to the local

peotected it from development over the centuries, This case

visitors; and

.
® attract 105
o attract 3 million overnight visitors,

1. to communicate 3 sense of stewardship in ail visitors,
welcome them and fulfil their expectations;
2 i i

dto mars
ket thom to appropriste audiances throughout the year,
to empower the local community (especially young
people) and create ownership through Involvement in
tourlsin matters; and

to promote a better understanding of the envirnment
and manage all tourism development in a way that where
possible, it has a positive effect on Its surroundings.

w

oo

The New Forest destination management approach has
become known as the VICE modet (see Figure 2.4) based on:

Tourism officer convince local residents that tourism is
of sconomic benefit to the Forest.

. Visit the NFTA website and look at their strategy -
Our Future Togother. How transferable is this approach
toother destinations?

3. Akey issua for the Forest is the dominance of day visitors
and the relatively small number of overnight visitors.
As:a result, the lourist authorities in the New Forest
are concernad that much of the economic benefit from

~

of overnight visitors in the Forast.

Sources
N iEb LN SR DG
NEDC (19963 Mating New Friends, NFOC, 1

study outlines the Forests renowned VICE approach to
destination management. Akey issue s the managemant of traffic in the New Forest. L friy tm’m"'ﬁ'.f ’MMQ";&,» oot Massarian o
Tho New Forest Is a significant natural resource that  Mast visitors arrive by car, and o comprehensive traffic 2 iadustry: vt

faces many competing demands. Recreation and tourism

3. community; and

e AR, ged Crouch, G (2000) The Compae Destiator &
Sistsnale Tourisin Paripective, CABL Wallingford.

create mojor impacts on both the resource and the locai  speedlimit {the Fe % 3
commanity, aithough the economy does benefit This has 3 rrpacie? 4. enviconment T Couttyide Agncy (G001) Sl i Mecogement b the
parking, Vist The mode! sirsses the interdependence batween the four  wwwforestey govas/
ark wmmmmlwmammmmemcm turned i e i wwwnewlorest)

the New Forest landscape, flora and fauna and to promote
its enjoyment by visitors.

caiised darmags I certan aroas), horse-dravn wagon ides

y :
partnershin bullding. ) the appronch

covered in the chapter These also come with a set. of,Descussnon Questions to help you '
test your understandmg of the case.
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7= Essentials of Tourism - Microsoft Internet Explorer provided by Pearson Technology

Chris Cooper
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Students - select from the links in t
ESSENTIALS OF resource links below to access the

n menu above or the
y materials

« Student resources including:
o Multiple choice guestions to test your understanding
d links to relavant sites on the web
se studies

Instructors - visit the Instructo
password-protected resources

0 3ccess
title

jing this

Visit www.pearsoned.co.uk/cooperessentials for some fantastic extra resources
including video cases, multiple choice questions and many more.
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52
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Tourism and Mobilities - A New Way of Thinking
about Tourism
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The Critical Turn in Tourism Studies
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Re-inventing Macau - ‘The Las Vegas of Asia’
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New Forest National Park, UK
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Tourism Employment: Decent Work?
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