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Foreword 1

It is more and more obvious that corporate social responsibility (CSR) is an effective way to promote
China’s sustainable development at present, It has entered into a new stage in China.

The Chinese governments at all levels attach great importance to CSR and sustainable development.
The Scientific Outlook on Development leads the valid direction for sustainable development
while a suite of specific legislations clarify the fundamentals for implementing social responsibility.
Moreover, related CSR regulations and measures issued by relevant governmental organizations and
local governments have created a better environment, and therefore directed and promoted CSR
performance, and pushed forward the process of sustainable development of enterprises in balance
with economy, society and environment. All the factors constitute the unique macro edge in advancing
CSR development in China.

Different types of Chinese enterprises have their specific responsibilities. State-owned enterprises as
the backbone of national economy fully reflect the country’s development strategy by striving to set an
example for CSR performance; foreign-invested enterprises as a direct beneficiary from China’s reform
and opening up policy and an important contributor to Chinese economy take CSR performance as
an integral part of corporate localization; private enterprises as the most active section of Chinese

economy practise social responsibility so as to embrace the international competition.

CSR has attracted popular attention from all walks of life in China. Industrial organizations show the
directions for development, the media play a role of supervision, and customers become an important

driving force in pushing enterprises to fulfill their social responsibilities.

Growing CSR practice has given impetus to CSR theory. The concept of national responsible
competitiveness has raised people’s CSR awareness to a new height; moreover, it has demonstrated a
responsible path for China’s healthy and sustainable economic growth by introducing the important
pattern of national competitiveness advantage for the future. National responsible competitiveness
calls for innovative public policies, creative enterprises, and active engagement of civil society as well.
Effective combination of these factors will decide a country’s utilization and management of global
resources, and thereby decide its economic position in the global market, and the role in the global

sustainable development.

After more than three decades’ reform and opening up, China’s tremendous development achieved has
attracted worldwide attention, as it has successfully realized the significant transition from planned
economy to market economy. In the current stage of market economy, China is still facing a major
challenge, that is, how to balance economic growth with environmental protection and improvement
of people’s livelihood so as to maintain social justice and achieve social harmony. For the development
of market economy, we should not only proceed from the economic perspective but also take into

account social and environmental sustainability.

In 2009, the great impact of international financial crisis and climate change on the world economy,
environment and community made it of great urgency to accelerate transformation of China’s
economic growth mode. To meet the challenge, China has chosen the way of low-carbon growth and
green development, striving to expedite a healthy recovery and sustainability of the world economy

through its own sustainable development.

China WTO Tribune and AccountAbility, a global non-profit think tank and consultancy, worked
together again to publish Responsible Competitiveness in China 2009, which was a significant job.
By compiling views of many experts and scholars, this book understood and analyzed China’s current

competitiveness from the perspective of social responsibility -- while giving impetus to economic



recovery, China has paved the way for sustainable economic growth by optimizing its energy structure,
promoting industrial upgrading, developing green economy and fostering new economic growth
points. There is no doubt that China has not only made up its mind to implement the strategy of low-
carbon growth and green development, but it also has the ability to achieve this target.

I wish that this book can provide more entrepreneurs and organizations with useful information for
their decision-making, and realize its value from more than the text itself.

Former Minister of Foreign Trade and Economic Cooperation,
President of China Association of Enterprises with Foreign Investment
Guangsheng Shi
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Foreword 1I

This book marks a continuation of our partnership with China and our desire to promote responsible
competitiveness and sustainability. Last year we supported the cutting-edge report, Responsible
Competitiveness in China 2009: Seizing the Low Carbon Opportunity for Green Development.
The report, summarized in Part one, was launched shortly before the Copenhagen Summit, on 30th
November 2009 at the 5th annual EU-China Business Summit in Nanjing.

Of course, much has changed since the Copenhagen Summit. China has made national commitments
to tackling climate change, through investments in low carbon technology and energy efficiency,
while globally the debate has become more about regionalized solutions rather than unifying global
agreements.

This book is an extension of the original 2009 analysis and provides a domestic perspective not often
heard outside of China.

The book discusses a broad range of sustainability issues and their direct relationship with the economy
and companies. The Chinese perspective on low-carbon development and economic growth is put
into the international context of global “climate competitiveness” by Yi Shi, Kate Ives and Hee Ryung
Lee from AccountAbility. Jiahua Pan from the Chinese Academy of Social Sciences provides a deeper
analysis of China’s perspective. Guang Xia from the Ministry for Environmental Protection describes
the many changes made in recent years with regards to environmental protection and environmental
governance. The leadership of state-owned companies in promoting corporate citizenship is described
by Xuping Chu from the State-owned Assets Supervision and Administration Committee of the State
Council (SASAC).

We present a range of strategies employed by companies to improve their responsible competitiveness.
The challenges and opportunities presented by responsible competitiveness are reflected by several
companies, including commercial bank Hua Xia Bank; electric car manufacturer BYD; and power
company the China Huaneng Group.

In-depth consideration of specific strategies that can benefit all companies across a range of sectors
is presented by Patrick Ran of the Society for Human Resource Management, who analyses human
resources strategies and their benefits for Chinese companies. In addition, Zhenyao Wang from
the One Foundation Philanthropy Research Institute of Beijing Normal University, together with
XiaohongTian from the Chinese Academy of Social Science, discuss the development of philanthropy
in China and the institutional context of charities operating in the country. Fund management

company AEGON-Industrial explores the future of socially responsible investment in China.

Of course, responsible competitiveness needs to be supported by an enabling policy environment
and guidelines. Xin Jiang, Jin Tian, and Yuhua Li of the Chinese Federation of Industrial Economics
consider business standards and compliance, through an analysis of the development and
implementation of CSR Guidelines in China.

The importance of innovation and the creation of new knowledge is stressed by Yonghong Mei from
Ministry of Science and Technology of the PR.C. China WTO Tribune and Zhejiang Consumer Rights
Protection Council respectively consider the role that CSR reporting and ethical consumption are

playing in promoting responsible competitiveness in China.

Two essays consider the important leveraging capacity of supply chains. Qi Zhai from the China
Business Council for Sustainable Development describes how the companies implementing the “1+3”
Programme can multiply the benefits of CSR through supply chains. Yuan Wang and Shuhua Wang

from the Chinese Academy of Science and Technology for Development discuss the factors required to



develop technology clusters and responsible distribution chains.

The book was independently researched and written in a unique collaboration between China WTO
Tribune and AccountAbility, with support from the Governmental Offices of Sweden. We hope the
book becomes a useful and influential resource to those wishing to create a more harmonious society

through responsible business practices in China.

Swedish Ambassador to China
Lars Peter Fredén
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Foreword From The Compliers

Two years ago, China WTO Tribune, in cooperation with AccountAbility, a global non-profit and
consultancy organization published The State of Responsible Competitiveness 2007. The book raised
an important new notion in these areas — the national responsible competitiveness. This new notion

brings new and deep thinking about corporate social responsibility (CSR) in macro, meso and micro
views.

The national responsible competitiveness, in the macroscopic view, elaborates the concept of
responsible competitiveness. The national responsible competitiveness reflects the relationship
between the national competitiveness and the state of corporate social responsibility in the country.
The national responsible competitiveness rests with three aspects: governmental policy, business
activities and civil society. By setting strong objectives, the government encourages corporations to
achieve better financial and non-financial performances, while corporations support the government
carrying out detailed activities. In the meantime, social organizations provide corporations with new
opportunities to interact with interested parties. These three motivating forces jointly act on the
position and roles that a country plays in the global market.

We can also interpret the responsible competitiveness from the perspectives of regions or industries.
The whole industry holds responsible business activities in esteem, which comply with business
ethics, win reliance and praise from consumers and the public, obtain bigger markets, impel the
industry to have orderly, healthy and sustainable development, thus forming the industry’s responsible
competitiveness. For a region, the comprehensive competitiveness built up by the nature resources,
human resources, coordinative development between the economics and the society, can strengthen
the regional responsible competitiveness.

At the same time, we also start from the micro view to explore the relationship between corporate
competitiveness and social responsibility. Corporations may solve problems with respect to the society,
the environment and employees by applying their own professional advantages. When fulfilling their
social responsibilities, the economic benefits are achieved simultaneously, n amely corporations'
responsible competitiveness is strengthened.

In the past two years, China WTO Tribune and AccountAbility had carried out deeper and more
comprehensive research on the subject of responsible competitiveness.

China WTO Tribune conducted a survey on 8 areas in China where the development of corporate
social responsibility is positively promoted, and called a seminar on the topic of regional
competitiveness and corporate social responsibility, in which the motivating forces, detailed practices,
working results concerning the promotion of corporate social responsibility by the local governments
were discussed. By implementing the GoldenBee Corporate Social Responsibility Assessment System,
China WTO Tribune also discovers cases of excellent practices of responsible competitiveness,
publicize and popularize the notion of corporate responsible competitiveness with persuasive data and
detailed cases.

Based on The Accountability Competitiveness Index it originally researched and developed,
AccountAbility launched the 2010 Climate Competitiveness Index at B4E Summit in Seoul, South
Korea in April 2010. The annually released Climate Competitiveness Index (CCI) was prepared by
AccountAbility in partnership with the United Nations Environment Programme (UNEP). The
Report analyzes 95 countries which account for 97 percent of global economic activities and 96 per
cent of global carbon emissions, and is the most comprehensive research report so far with respect
to each state’s progress in creating green jobs and realizing growth of the low carbon economy. The
Report shows that in spite of a lot of uncertainties in international climate negotiations, countries had
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forged ahead with low carbon growth strategies in the first quarter of 2010. In November 2009, it also
released a research report with the same name as this book, elaborating in details major tendencies,

challenges and the best practices in realizing China’s low carbon prosperity and giving an all-sided
analysis of and introduction of how the Chinese market promotes the strong connection between
corporate social responsibility and low carbon competitiveness.

On that basis, China WTO Tribune once again joins hands with AccountAbility. After over half a
year’s elaborate planning and preparations, Responsible Competitiveness In China 2009 (Chinese and
English Version) was jointly compiled. This book systematically introduces the application in China
of the framework of responsible competitiveness, and collects viewpoints and latest research results
from famous domestic scholars and experts as well as cases of excellent business practices, giving new
interpretations of responsible competitiveness from a low carbon view.

This book is one of the Responsible Competitiveness series publications. By using the seven drivers of
responsible competitiveness, namely responsible business environment, social investment, attracting
and retaining talents, business standards and compliance, responsible product services and creativeness
and responsible communications, this book demonstrates the opportunities and challenges China
faces in each area and coping measures, reflecting China’s unique strategy to increase responsible
competitiveness, thus making people better understand how China realizes green development and
low carbon anti-war, and at the same time sharing excellent experiences obtained by China, as a great
responsible developing country, with respect to the grasping of low carbon challenges and developing
the national responsible competitiveness.

This book is written in Chinese and English. Since it is cooperation results of Chinese and foreign
experts’ team. And we hope an international communication platform to exchange the information
and ideas of responsible competitiveness based on the concepts of CSR and sustainable development
can be built, in such a way to promote the healthy development of CSR in China and the sustainable
development in the world.

We welcome corrections to any mistake we may have inadvertently made.
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