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Abstract

The global media industry is stepping into a digital normal, with the characteristics
of profound digitalization, internalization and multi-mediation, manifested by not only
the decline of circulations and revenues of print media, the digital switchover of
broadcasting media and the dramatic increase of new media advertising and brand value,
but also the transformation of models in media production, diffusion and consumption.
Meanwhile, the emerging economies, China for example, is increasing rapidly in terms
of media industries, whereas the developed economies, the USA for example, is
shrinking. Thus the structure of global media industry, market and company is
undergoing reconfiguration and reconstruction.

Take digitalization, internalization and multi-mediation as the theme, the Annual
Report on Global Media Industries 2012 is divided into three parts: the general report, the
annual reports of individual countries, and the special reports. The report explores and
analyzes the global media industry, particularly twelve of the emerging economies and
the developed countries, from three levels, which are overview, sub-industries and
market structure as well as development trends. It also presents six special reports on the
practice and experience of global internet operation and management, the development
of global audio-visual new media, the development of global TV genre and format, the
social responsibility of international media groups and their operations as a listed company
on stock markets, and the digitization and strategies of globalization for both the News

Corporation and Group of Televisa.
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B.1
FARFESHNBNEESEAN.
2012 FEERER~ U EREBS

BAIER "

2012 4F 10 A 18 HEESE —AFEEH T CorE/ET) fEilmiLET 80 £
Br, EATKT 2013 FRFE M SR FRA, EFRBR. NEFRFFEERM
WEE, P T 2012 4F 12 AR RA TR — K BRI T); TMmAE, 10
H 8 H, 3[E BBC j53h T) # iPlayer, MZFEMEIMLIER; BEKE B4
HE) (ERERFMEHEREE (2012 ~2016)) &R E, ERERRFVHET
EEHBREEGR, PATETEFEORNHESNY (New Normal) , T
KREEBIE B ORFED, ol 20K A E A LUE RO LA
i, MERERFHEESMNPNER, Lhtl, 2EFie. Mgk, Bafbfie

* BHIESR, HEMEGEKFRIRK, JTHEBRSR PO EE, HEE, HEARm,
@D “The ‘End of the Digital Beginning’”, http: //www. pwc. com/gx/en/global-entertainment-media-
outlook/insights-and-analysis. jhtml.
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1. FERBELHKE=KTH, HEMTAMRKEKIEESRX

2011 AESERIERIE B ST A SR IFH K F L, HL3EHNY K H X 3 8
BA, PEERESEER NSRS = KRR SEEESAT Sy, XEE
LARREKHT . EEAEAKHE (Price Water House Coopers) 45328, 2011 4F
L PRI IR S 2 K IR ik 4. 9% , JAfiik 16045, 83 250, BT 2010 4F
4.5% (g, H, EEPE G EERE R FEBIE 0% kL, 2011 415 %%
HHIL 4638. 6 {2 K0T, BESATHMER; RS MR A, k1928 2%
J6; HEBRJESE =, 35 1090.6 /2% 50; B REE (993.4 {2%5T) . #H
(852.3 355) Mk (77142370), #1500 {26, MK L&, fisk
(9.5% ). WA (5.4%) FEKM. FHRMIEMHMIX (EMEA, 5.2%) 34EE175)

, b X RO, HIEAF) 3.3% O

Hixz| el Ehigms, 2011 4 a@mERFE B A, MKIEEHNART
e, WAMIK (REHA) M KIEERK, XM S HEI R,
FEMRTFEEMAA, LHEHEAT (Zenith Opti Media) F 2011 4 12 A I
2012 4E 3 AAARRIBAIER YT, @ 2011 4E2BR) 45 MBIR 4640 /23658, b 2010 4F
WKT 3.7%, KT 2010 4R KR B 2012 4E1 KR A BT EFH, {Hi
WA #2010 4EHZKF (RER1) . NXETIZHHBORE, 2011 FIb£5E FEL,

@ Price Waterhouse Cooper, Global Entertainment and Media Outlook: 2012 - 2016, http: //
www. pwe. com/ gx/en/ global-entertainment-media-outlook/ data-insights. jhtml.

@ Zenith Opti Media, Quadrennial Events to Help Ad Market Grow in 2012 Despite Economic Troubles,
Global Advertising Growth Continues as Latin America and Asia Pacific compensate for weakening
Europe, http://www. zenithoptimedia. com/ zenith/ global-advertising-growth-continues-as-latin-america-

and-asia-pacific-compensate-for-weakening-europe/.
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%309 f2370; SUEMEE, K244 {2355T; HBHHAEE, i 184 {43KIT,

2. BESERS EFH, EENSETBEERAE

2011 4EL R SR K TighBRBEE A, TN S EmT
GBS, WA EkEE TR, S EKGES TRV, EBRMN)T AR
2011 4ELFRIFRAEE M BTGP K B, X18.7%, 11760 {2%7T, 5
W) ERHLET; FREBMEA (BFEARMEL); £ =2a Wi
FN$H B %% (TV Subscriptions and License Fees®), 47.2% (WE2) .9 ML
f£3% /7] (Zenith Optimedia) FEitRWI®, 2011 FLBREKM) ™ H T HHBE &
16% , L2001 4F3EK T 14% , CEEIRKG TG, Hrp, FHE. . &
. WmAMEEHTEMNEHEHES8EE T 25%, EECHIZX 3% ; L5
Xk, (EEMABITETTHE R EF, M 2005 G211 36. 9% H K 5 40% ,
MR AT S TG0 K IBAR T8, 2011 FRE L 20% . &L 9% (WE
3), 45k 2001 4ERD T 12% F15% o

3. ETHEARNSEMETRRET L, ER~1SNHFERK

1€ 2012 4F2FRE £ B EMHE R M b, JE T 805 FUE K 0 5537 B R 1 &
MENERTS) H I ER SN, K, ERAFAMMENERS, HZMERIE
(Facebook) I WEE K. #EGeit, 2012 4E4L/E & AL A3 R A At 2011 4FH K
19% , MH{Eik 1829.51 {2%5T; R IBM, HIEL 15% , M{EH 1159. 85 {2.%

@ VOD &#&. HRA+%% (Pay-per-view) Fl Over-the-top [&4%,

@ HHEAKEFGIHHWRASERHEBRTHLFELRMN T SMEA, GWIiTWRmmEeE, Mot
o, BT WSIERR. TR, B2B. MBBUR. IR, WMALRE. HALMHEFTLA
BLIKF B A, Price Water House Coopers, Global Entertainment and Media Outlook: 2012 —
2016, http: //www. pwc. com/gx/en/ global-entertainment-media-outlook/data-insights. jhtml; World
Press Trends: Newspaper Audience Rise, Digital Revenues Yet to Follow, http: //www. wan-ifra. org/
press-releases/2012/09/03/world-press-trends-newspaper-audience-rise-digital -revenues-yet-to-follow.

@ Zenith Optimedia: Quadrennial Events to Help ad Market Grow in 2012 Despite Economic Troubles,
Global Advertising Growth Continues as Latin America and Asia Pacific Compensate for Weakening
Europe, http: //www. zenithoptimedia. com/zenith/ global-advertising-growth-continues-as-latin-america-

and-asia-pacific-compensate-for-weakening-europe/.
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i£332.3342% 50, L/ESE 19 4 HERSIEHEENNBNERKT 8%, ik
243.26 f¢3£0, EFBNEE 25 f7; BEIRA B RS FSEK T 19%, ik 179.92
{350, EFABIE 37 6L, H 2011 4 EFT 15 f; W4T R I D i 5

005



