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Voices of Different People, Rebirth of Gorgeousness

Architecture must have something that appeals to the human heart. — Kenzo Tange
The design of space is closely related with people and it can produce subtle emotional
connection with human and human nature. As an architect and designer, the author
underwent the strict aesthetic baptism as well as the solid technical training and until
now the author still continues to explore the infinite possibility of the interaction
between human and space in the professional field. In recent years, the author not
only enhances his strength in the architectural design of the entities, but also develops
another stage for space performance of active images, that is, the architecture and
design of show flat and sales office.

In recent years, because of the prosperity of real estate in the Mainland, Taiwan and
Hong Kong, there is wider space of show flat and sales office to play for the architects
and designers. The rise of show flat enhances the taste of the designers in some sense
while the innovation of sales office stimulates and enriches the creative display of
architecture more or less. Although most show flats and sales offices are temporary
buildings, the most wonderful and interesting thing is that the buildings and designs
which seem to be time-limited can better break away from the limits of space, so
that creativity can nearly travel and surpass unlimitedly. The unlimited creativity is
expressive and unrestrained in the limited time river, which is exactly the fantastic point
of sales office design.

A Book with Hidden Words like Imagery

Architecture without one single specific answer is interesting and thus infinite
possibilities in architecture can be touched. — Hiroyuki Suzuki

Specifically, someone regards show flat and sales office as image model of physical
architecture or mini architecture. Actually, if the designers want to use larger imagined
space to interpret them, regarding creativity as longitude and building materials as
latitude, the presentation of show flats and sales offices is more like a book with hidden
words full of imagery. There must be close and open, contrast, rise and fall, pause and
transition, introduction and follow-up, transition and conclusion in a wonderful book
with hidden words like imagery. In space of sales office, the author often combines
extremely different design elements, like Western and Eastern, classical and modern,
and uses the skillful design to integrate and transform them through comparison
and contrast, which creates the juxtaposed dramatic tension presented by different
imageries.

For example, in the case “Reception Center of Farglory Fortuna”, Sherwood Design tried
to juxtapose the vocabularies that appeared to collide with each other as well as freely
and skillfully applied the spatial language that appeared to contrast strongly in the
front and back, inside and outside, which let the visitors have interesting comparison as
if time and space crisscrossed.

Predicting the Visions like a Prophet

The life of people is to continuously translate various mental images that are self-
generated into our characters of life. — Bill Gates

Architecture is not only a house for physical dwelling but also a space for the dialogue
between designer and dweller, thought and soul. As a special kind of architectural
form, sales office seems to be the juncture of actuality and virtuality between dream
and reality. In the past, many people thought that sales office was only a copy of future
architectural entity; however, the author hopes that he can boldly practice the spirit of
originality and also accurately master the effects that the owner expects to create in
such commercial space.

An excellent designer must possess the ability to put forward the vision beyond the
current situation for the future residents. In the broad sense, the designer of show flat
and sales office like the prophet must possess foresight and insight beyond time and
space, and dig as well as plan the life and potential of future from the deep interaction
between the building and the future residents. In such spatial design, the designers
like the prophet and the wise offer the light of the visions that are available for the
sequence. We reconcile originality and creativity, presentation and re-presentation;
but also through the extraordinary theater effects, we hope to deliver more human
thoughts, taste interpretation and philosophical reflections to the future residents.

Theatre Germinated by Dreams

| have spread my dreams under your feet; tread softly because you tread on my
dreams. — William Butler Yeats

To the author, architecture is space theatre that is expressed by elements, textures
and materials. The ideal space of the author must own concise and sharp, elegant and
charming outward appearance; but when being carried out the tasks, it precisely and
neatly echoes with the needs of all functions. Among the implicit and explicit, close and
open, static and dynamic, the dramatic tension relation is created.

For example, in the case “Sales Office of Sky Mansion, Taipei”, we created the glass
house in the water in which square and circle included each other while virtuality
and actuality engenderd each other, double spiral staircase built by DNA structure
which symbolized life circle, white wall with sculpture whose changes of shadows
was like a pipe organ, and building fagade which was backward-forward inverted and
all continuously extended the strong sense of space in the theatre. The building we
designed is like small characteristic theme galleries.

Taking “Sales Office of Farglory New City” as an example, whether exploring
from outside to inside or looking up from below to ascend the stairs, space with
overpowering momentum like a shrine and the quiet atmosphere that was shaped
relative to space, all made people smell a meaning of religious temple or philosophical
theatre. Moreover, in the previous design, “Yale Sales Office of Farglory University”,
the author tried to use the five elements of Chinese philosophy, materials and
colors to create a new building with human energy like a dome theatre. Through
the performance of scenes of space drama, it led out the touching spiritual dialogue
between the visitors and the designers, bringing out the germination of mutual dreams.

Influence of Stories

Architecture exists only when poetry emerges. — Le Corbusier

In his book Aive Senses of Marketing Ron Takahashi mentioned that any commercial
activity actually is a principle of communication. We give our clients a kind of surprise,
which is a kind of communication in spiritual exchange. Therefore, the importance of
communication between stories and perception will be steadily on the increase.

Hence, when first making the design of sales office, we hope that all elements can be
linked together through story-line. When setting space, the designer mostly regards
people as the leading character, coordinating with the moving lines to elaborate
narrative strategy.

For example, in the case “Shanghai Sales Exhibition Center of Farglory” of Shanghai
New Mansion, we could see an interactive installation called "the future of the pupil".
When the visitors passed through the entrance, the installation like the pupil in the
middle unfolded immediately, together with the unique sound and light effect, which
led the visitors to pry into the convenient way of future life. The designer imagined the
visitors’ thoughts when visiting and used rich interactive visual elements to open the



interactive transition and conclusion between space and human. While in such space
design, it was full of stories and motivity of imagination.

New Space of Life

Planting flowers serves to invite butterflies, piling up rocks serves to invite clouds,
planting pine trees serves to invite the wind, storing water serves to invite duckweeds,
planting banana trees serves to invite the rain and planting willow trees serves to invite
the cicada. — Quiet Dream Shadows, Zhang Chao, Qing Dynasty

The Japanese architect Osamu Ishiyama said, “Architecture needs the others.”
The author feels the same. Hence, the reason why space touches people is people
themselves. Life itself is full of rich but uncertain variability.

The designers of course can set some fundamental framework but our design should
retain a certain proportion of blank because the most important protagonist in space is
the interaction among people and between man and nature.

Conclusion

If the great ambition of architecture and designers is to pursue excellence, then
the design of sales office definitely is another kind of prophetic architecture which
surpasses the follow-up physical architecture. For example, since the ancient times, 74e
Story of the Peach Blossom Valley written by the poet Tao Yuanming, is highly praised
because its writing is up-and-down and touching and its strong transition amazes
people but few people know 7%4e Story of the Peach Blossom Valley actually is only a
preface of 74e Poetry of the Peach Blossom Valley written by Tao Yuanming. However,
the literary grace and tension of this preface have already far surpassed the poetry
itself in terms of enlightenment and value of intelligence, aesthetics and philosophy.
The importance of preface has replaced the body of poetry just as the creative design
spirit of show flat and sales office can surpass the follow-up physical architecture,
which is worth our waiting and self-expectations.

Numerous sounds clamor and gorgeousness is reborn — in China where there is
a gathering of the talented and able, various types of architecture and design are
continuously being innovated, marching toward the life depth of architecture from the
spiritual dimension of design. The author deeply believes that this great aspiration and
this grant tour are just starting to all architects who devote into the i.nﬁnite learning
and creativity!
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Farglory University The designers adopt macroscopical thinking not

only to exactly understand the future quality and

s i O 23 ANl & =24 \ expansibility of this case but also to try to interpret space
LR FERE AT/

HB o $C1 by using the Chinese five elements. Metal stands for white.

/ The welcome totem is led out by the arc wall of the entrance

and the form of the entrance is like the protruding gateway. Black
stands for water. Water flows around the arc wall, so it symbolizes
the moat. The grass and trees thrive by the river, which stands for
wood. When entering the sales office, the moving line is divided into
two: one is the red ramp way, which stands for fire; the other way leads into
the patio with coconut fiber carpet, which stands for earth. When entering the
circular entrance like the Chinese-style garden arch, people find that the circular
atrium plaza is covered and formed by stacking wood and extends to the top like
the posture of parachute while the modeling staircase clings to the circular wall as if
the ladder coiled up into the sky. Layers of light and shadow shine brightly assisted by
the lighting design. The umbrella-type design of the top drives the spatial tension to
create the vigorous and firm power and focus for the carry empty circular dome. The
arch shapes in the community are interlaced yet independent, which evokes the
forest images and narrates the dreams to home on the deeper level through the

dialogue between nature and architecture.
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