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Foreword: How Mr. Sun Baohong faced the hullabaloo of signboards

Comments on some signboards

The beauty of Simplicity
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The beauty of Modernity

The beauty of pioneering
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The beauty of grandiose
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Often, when they arrive in China, foreign visitors can’t help exclaiming: China is just like a huge building site!
[ have been to more than ten foreign countries and I haven’t experienced what I have seen in China. With the birth
of new cities and the transformation of old downtown urban areas, one after another of young cities have demon-

strated her beautiful faces, radiating Chinese people’s pride of new rejuvenation, bringing to us the glory and cherish.

Foreword: How to face the hullabaloo of signboards

And yet we are often dismayed, especially when we see, along the newly built streets packed with businesses,
some very awful signboards. They are either poorly designed, with various kinds of sizes. or are recklessly shaped,
vulgarly colored, etc. These signboards and advertising posts often give out too much noise or too bold colors, as a
result, the dignity of the cities as well as the cultural scenes just as lots of dogskin plasters were stuck to the white
Venus sculpture.

In my eyes, as a visitor in a city or as a resident, one has to put up with all this shameful sights, feeling terrible.
Actually, because there are so many signboards, which are occupying so protruding positions, producing such en-
hanced impressions onto others. Suffice it to say, they are outdoors galleries which never close their doors. Indeed,
the frequency of the information carried by these signboards surpass all those carried by the other media. However,
most of these signboards are too awful, fooling with and misleading the public wisdom, depriving their autonomy of
aesthetic appreciation. In fact, signboards have become an inseparable cultural carrier in this information economy
age. Every country, every city, every manager, or even every customer, is under the overwhelming influence of the
signboards, so that they may become restless, or feeling powerless or helpless. To avoid all this, we have to figure out
ways to raise them to higher standards, and the cultural havoc may be reversed.

According to the aesthetics of city construction, a city should be a huge and perfect sculpture, lying in the arms
of the nature. People may walk in it and feel the beauty of everything. There should be no place for noise, mess and
there is always harmony and tranquility. And yet. each city should have its own peculiarity and personality, demon-
strating its cultural taste. Vienna keeps its classical features, New York its modern flavors, Las Vegas's Pioneering, etc,
are just such peculiar tastes. The signboards should be part of the whole city, being an essential part of its artistic
features.

So, we have to ask ourselves: when the whole country is flooded with vulgar signboards and advertisements.
what shall and can we do about all this? There are good answers. The answers come from Dalian, the renowned Pearl
in the North of China. In the Dalian Development Zone, the picturesque new city area, there is young designer and
photographer, who is worried so much about the low quality of the signboards in China, and is determined to pay close
heed to this problem and is ready to transform all this. He is my creative student, Mr. Sun Baohong.

Mr. Sun set out with a heavy bag and hundreds of films. At his own cost, for 4 long years, he traveled through
and examined 8 major European countries as well as Australia, New Zealand, the United States, Canada and the
Southeast Asia. In the process he visited more than 30 modern international metropolitans, paying special attention
to the signboard art in the western countries. These observations are broad and detailed and he has benefited a lot from
these trips. In his opinion, China can learn a lot from the west in the signboard design, for instance, their signboards
display the grand urban culture concept, integrated style, higher level of artistic design, harmony with the city
buildings and functions, material and craftsmanship, etc. Probably that is because the west has passed the chaotic
period and entered the stage of rational thinking. From the New art in the classical Victorian period. to the Modernist
Bao Haosi. to the Post-modern Comprehensive Cultural Concept, all the over 100 years of development has made
the western decoration art a mature art form. So, I can safely say that Baohong has really come of age in decoration
design. After he returned, thousands of his photographs were warmly and highly praised. Mr. Bo Xilai, Governor of
Liaoning province and Mr. Zhou Haifei, head of Dalian Development Zone, both being pioneers in urban culture.
have extended their praise and firm support to Mr. Sun. Some publishers are willing to publish Sun’s works. Inspired
by all these, Mr. Sun has carefully sorted and classified his photos, to offer his best treasure to the public, so that
everyone can share his joy and happiness. Hence this book.

It is my opinion that Mr. Sun Baohong, taking his stand of urban culture, upholds the opinion that we should
have renewed and better ideas of signboard design. In addition, he has shown to others how to do all this, with his own
efforts. This makes him stand out of his peers. In the subjects he selected, in the field work of the western signboards,
including examination, photographing, in the book to be published and in his effort to publicize his idea, Mr. Sun can
be said to be No. 1 in China. His efforts will surely pay off. So. I would give my best wishes to Mr. Sun and hope to see

his ideal comes true as soon as possible.

Zhao Jinghuan

Dalian, February 2003
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EOIELGE Comments on some signboards
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In the simple world of blue and white, the deep blue lintel and the
characters on the signboard stand out. The characters are tiny and
characteristic, but they have such a rhythm because they appear 4 times,

thus, modern feature is displayed in such simplicity.



Comments on some signboards
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In the Mondrian style abstract frame based on Yakeli and single layer

aluminum plate, the signboards, with arc, black, white and red lights, stands

out, full of fashionable beauty.
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Unrefined stones, wall lamps, and hotel marks, all these classic
symbols, together with uniform and harmonious warm pale colors, these
simple matters bring you a feeling of being at home. Here, nothing else is

needed. Anything else is too much!

8



Comments on some signboards L P
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With the popularity of untraditional concepts, some amusement areas have
adopted various kinds of popular signs. This signboard, on the door of a gift
shop, discarding the common style of modern decoration, tries to stimulate your

senses and appeal to the customers using the exaggerated cartoon figures.
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KOIEFF Comments on some signboards
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Elegance, vastness, and luxury are characteristic of modern consump-
tion style metropolitans. This sign of the Rivera Hotel, using high-tech
neon lights, flashes day and night, just like fireworks display, like sea

waves pushing forward, never ending, and stirs the heart of traveler.
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Between sense and sensibility, Simplicity and complexity, there flows a war with no gunpowder.
Simple and crisp colors, free and casual style, has become the keynote in the CBD areas in western
countries. From point, line to surface and dimension, this clear trend has gradually evolved and matured,
so that there seems to have appeared a school. Here you won’t see the complexity and chaos, but infinite
purity; here you won’t see showoff, but calculated constraint; here you won’t see much luxury, but just
simplicity; here you won’t see wild imagination, but some practical functions. In trying to stress shape
and texture, the beauty of simplicity is embodied in the works, so that this style transcends all times and

seems so apt to be accepted by all.
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