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Since the early days of Chinese civiliza-
tion, the concept of ‘face’ has been one of
the most important things for Chinese in-
dividuals and society on the whole. It is com-
monplace for Chinese people to give up
everything, even their lives to maintain
‘face’. In the long run, however, one asks the
question, “What is the condition of my true,
inner-self”? If the facade is maintained while
the essence of one’s being is corrupted, this
false facade may crumble at any time, leav-
ing the ugliness exposed for all to see.

Over the past few years, Taiwan’s
economy has developed rapidly and it has
accumulated the largest amount of foreign
reserves in the world. This new affluence has
caught the attention of many other coun-
tries and contacts with the outside have
gradually increased. One can say that the
prosperity and increased contacts over the
past few years has caused the people of
Taiwan to have a greater sense of honor, or
“face”. The down-side of this new found
affluence is a populace that is keenly in-
terested in money making schemes but
which lacks a sense of civic responsibility,
disregards public order and disobeys the laws
which govern the nation. Taiwan is called
the “Island of Greed” in the foreign press,
a name which is shameful, (which makes us
“lose face”), but a name which accurately

portrays the vulgar state of our society.

For the sake of maintaining face, many
people pretend to be experts in a subject that
they know little about. Many people feel that
they are superior to others — it is impossi-
ble to give them advice and it is impossible
to communicate with them as they do not
consider anyone to be their equal. An abun-
dance of these types of people in our socie-
ty creates the problem of novices leading ex-
perts, and imposters winning acceptance
over the genuine article. If people are able
to break this pattern of behavior and com-
municate with greater sincerity and hones-
ty, it would be to the advantage of one and
all. Interpersonal communications and com-
munication in society at large would be vast-
ly improved in the future.

In Taiwan today, many matters are dealt
with ineffectually and in a superficial man-
ner. The problem is compounded by a
general disregard for traditional values.
Ethics, morality, honesty are concepts which
have gathered dust from disuse. A continua-
tion of this problem will create difficulties
for us in the future. It is therefore necessary
for all of us to recognize our situation and
change the present state of affairs so that we
will have no regrets in the future.

Regarding the friends who are involved
in the creative end of advertising, media,
design education and cultural publishing
fields, you are all using brainpower in
vanguard fields. It doesn’t matter if the
method of expression is electronic media or
printed media, both have an influence on
the lives of individuals and media has a close
relationship with our society. If careful at-
tention is not paid to the way ideas are ex-
pressed, it will be hard to correct the harm-
ful impact that has been brought about. It’s
for this reason that those in these vanguard
industries must always have a sense of
sincerity so as to insure that society will be
spared harm.

As a member of the field of creative adver-
tising, I would like to offer several sugges-
tions so that working together may be plea-

sant and rewarding:



Be magnanimous when dealing with

others.

® Fraternity. You must always remember
back to the time when you were new to
the field and knew nothing. Without the
helping hand of someone with experience,
you wouldn’t have gotten to where you
are now. If you have learned from others,
then you too should give training and en-
couragement to employees, colleagues,
classmates, students. By selflessly giving
them opportunities, they will quickly
become familiar with the field, to your and
their advantage.

® Evenly weigh all things. Nothing is per-
fect, everyone makes mistakes. Instead of
dwelling on failures, one must look at
failures as a lesson to learn from. It is
good to maintain an optimistic outlook
while continuing hard work for improve-
ment. With hardwork, success always
comes eventually.

¢ Be open-minded. In dealings with people
and work, one must be open-minded.
Don’t assume that you are superior to
others, appreciate the good points of
others. Consider your own failings. The
people who you look on today as unequals
may surpass you tomorrow. Let each
realize their abilities to the fullest so that

you may get the greatest benefit in the

future.

Regarding one’s attitude when working:
® Creativity. Although creativity is a objec-
tive expression, every instance of good
creativity first passes one’s own strict re-
quirements before it becomes something
which the general public will find appeal-
ing.
® Sincerity. Any design, or media schedule
must be done with sincerity. It must be
done with the proper intent and not for
one’s own personal gratification — nor
should the client’s money be wasted.
¢ Satisfaction. Although there is no estab-
lished standard for satisfaction, the follow-
ing factors should be taken into considera-
tion to achieve satisfaction: The product’s
market, the objectives of the client, the
needs of the consumer, and one’s own
principles. 7
It is necessary for us in the creative field
to be open-minded and to have fortitude.
We must not become pompous and egotis-
tical. We must not seek personal gain at the
expense of others. By together raising the
standards of design and creativity in Taiwan
we will influence all the countries where
Chinese people live, and inspire people of
other countries to look at us in a different

way.

We are very pleased that after over one
year of hard work, the 1991 Taiwan Creative
Graphic Arts is finally published. In these
five volumes of annual compilations, friends
in the creative fields can learn from each ex-
cellent entry. Through their improved
design and creativity, and increased efforts,
the reader will improve the standard of
living in the nation and will promote the
development of all industries in Taiwan. We
can say without reservation that this set of
“1991 T.C.G.A.” would be the best re-
ference material if someone in the future
were to examine the greatest design and
creativity of our era.

As a final note, I would like to thank those
who instructed me in the past, the help of
all my friends, the support throughout the
field, the love of the reader. We are all truly
fortunate that the 13 years of experience of
the Designer Publisher, Inc. and five years
of experience of Graphic Communications
Monthly can be combined to publish the
1991 Taiwan Creative Graphic Arts.













