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Preface

In this new edition, we continue to dedicate ourselves to exploring how communication works and
why we benefit from becoming more skillful communicators. ‘

We retained and revised the text’s signature interactive approach, and updated the discus-
sions on technology, media, and popular culture. Our objective remains to help students observe,
think ethically and critically about communication, and assess which means of communication
work best in their lives. We also reveal more precisely how technological advances are altering

both the nature of our communication experiences and the ways we approach communication
challenges.

NEW TO THIS EDITION
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= All new student speech examples cover topics such as
health/wellness, climate change, diversity, immigration,
and ethics.

= |nterviewing and Developing Professional Relationships
Appendix focuses on the job applicant and the job
interview.

= Coverage of intergenerational communication includes
the relationship between age and self-concept.

= The Toulmin model is discussed in the persuasion
chapter.

SIGNATURE FEATURES AND THEMES

All the features in the book are designed to create a peda-
gogical environment that compels students to ask ques-
tions and become involved in individual or group
assignments and class discussions.

Skill Builders:

We continue to offer a wide selection of Skill Builders—Ilearning
activities for use in or out of class. These activities encourage
students to observe and consider communication, to assess its
effects, and to experience the insights and practice they need
to become effective communicators.

Exploring Diversity; Ethics and
Communication; Thinking Critically:

To reflect the needs of an increasingly diverse
student audience, and to encourage critical
inquiry, we continue to pay significant attention
to the influence of culture, the importance of
communication ethics, and critical thinking in
these feature boxes.
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Media Wise and Resources for

Further Inquiry and Reflection: @'M\
s

Because of the myriad ways in which communication and

technology are linked, we have retained and updated the e e e e T o L
Media Wise boxes. Content for the end-of-chapter feature, B el o
Listen to Me, View Me, Read Me, and Tell Me, has been TIREST SRS
updated. This resource section encourages students to dem-

onstrate and apply their understanding of chapter content to popular

media, such as music, movies, and books.
Service Learning activities in the text’s sidebars and Idioms in Translation, found in the end-of-

chapter sections, bridge text and real-world applications. In addition, Culture Cues which accom-
pany Idioms in Translation add a nonverbal/cultural dimension to ESL students’ understanding

of communication codes.

Online Unit: Mass Communication and Media Literacy

We enhanced our coverage of cyber relationships to include how social networking media and
online venues for self-expression are altering the communication mix.

COMMUNICATION WORKS ONLINE

LEARNING CENTER:

The Online Learning Center at www.mhhe.com/gamble10e, an integral part of the book, was
produced to appeal to a variety of learning styles. Margin icons, throughout the book and in the
end-of-chapter sections, prompt readers to view relevant video clips and interacting learning
tools. Features include chapter quizzes with feedback, key terminology flash cards, Communica-
tion Concepts videos, Power Point tutorial, and outline tutor.

myriad: FoELH

bridge text:
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cyber relationship:
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key terminology: e e : = RESEE
KEEARE

-

XVI



TEGRITY CAMPUS Oegrity campus

Tegrity Campus is a service that makes class time available all the time
by automatically capturing every lecture in a searchable format for
students to review when they study and complete assignments.
With a simple one-click start-and-stop process, you capture all com-
puter screens and corresponding audio. Students replay any part of
any class with easy-to-use browser-based viewing on a PC or Mac.

Educators know that the more students can see, hear, and experi-
ence class resources, the better they learn. With Tegrity Campus, stu-
dents quickly recall key moments by using Tegrity Campus'’s unique
search feature. This search helps students efficiently find what
they need, when they need it across an entire semester of
class recordings. Help turn all your students’ study time into
learning moments immediately supported by your lecture.

To learn more about Tegrity watch a 2-minute Flash demo
at http://tegritycampus.mhhe.com

COURSESMART Es:tise

CourseSmart is a new way for faculty to find and review eTextbooks. It's also a great option
for students who are interested in accessing their course materials digitally and saving
money. CourseSmart offers thousands of the most commonly adopted textbooks
across hundreds of courses from a wide variety of higher education publishers. It
is the only place for faculty to review and compare the full text of a textbook
online, providing immediate access without the environmental impact of
requesting a print exam copy. At CourseSmart, students can save up to 50%
off the cost of a print book, reduce their impact on the environment, and
gain access to powerful Web tools for learning including full text search,
notes and highlighting, and e-mail tools for sharing notes between
classmates.
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