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| Part ]| Situational Dialogues

g‘&; Dialogue One

The Tourism Industry

A: We all know that tourism is one of the world’s fastest-growing industries as

well as the major source of foreign exchange earning and employment in many coun-
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tries. Now, I'd like you to think and define the tourism industry ... Yes, Mary?

B: In my opinion, tourism industry is a comprehensive international industry that
aims to provide facilities and services for people traveling away from home, and it is at
the same time, a type of foreign relations work.

A: OK. Yes, John? What’s your understanding about tourism industry?

C: Well, there is some truth in what Mary just said. However, as far as I am con-
cerned, tourism industry is the business of providing tours and services for travelers. It
is closely relevant with businesses such as transportation, accommodation, food and
beverage, tourist attractions, travel agencies and so on,

A: Very good. Both Mary and John have given the right answers. The tourism in-
dustry is a complex industry and therefore includes a number of different elements and

organizations which work together.

"Notes =

comprehensive adj. ZEEHI, EZH
provide for fit5E, R{it
facility n». %%, LHE
transportation n. 3538

.

accommodation n. {£f§
food and beverage &4k
tourist attractions ¥
travel agencies JE474t

element n. BE, jtE

e ® N @ g & @I =

)

. Dialogue Two

The Structure of the Tourism Industry

A Could you tell us something about the structure of the tourism industry, sir?
B: Well, as we know, the tourism industry is a massive business chiefly made up

of the three indispensable components: tourism resources, tourism facilities, and travel

4
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An Introduction to Tourism Industry

services,

A: Thank you, sir. But what do tourism resources, tourism facilities, and travel
'services refer to? ‘

B: Tourism resources indicate tourist attractions. Tourism facilities refer to fix-
tures and devices for tourism industry. Travel services are services specially supplied for
tourists.

A: Hmm, sir, do you mean that tourism industry cannot exist without the three
elements?

B: Yes, absolutely. Tourist attractions are the basical things that make people be-
come tourists, such as natural or historical scenery. When people travel, they need ve-
hicles to transport them, hotels to accommodate them and restaurants to feed them.
During traveling, people also require services offered by tour guides, hotels and restau-
rants.

A: Thank you, sir. Are the services supplied by the tour guides the most impor-
tant part of travel services done by travel agencies?

B: Yes, very good. To be specific, travel agencies, accommodation operators and
transport operators are the three key organizations that are likely to be involved in any
traveling, which work together to form what is called as a distribution chain.

A: Thank you very much!
© ¢« " Notes .

massive adj. BEK, KHH, EXH
indispensable components A A] B R f4 il 4>
tourism resources FENERRIH

tourism facilities HEHF M

travel services HR{IFAR S

accommodation operators {FfBiZE R
transport operators KEEERN

involve in A, BA; B

distribution chain 43844%

© PN A~ WD
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’%Dialogue Three

&l

Tourism Industry Products

A Accommodation is a key requirement for tourists, isn’t it?

B. Sure. It plays an essential role in people’s traveling.

A: Do you know what types of rooms are usually available in hotels?

B: Er, I think single rooms, twin rooms, double rooms are more popular among
tourists. In addition, family rooms and suites are normally provided in hotels.

A: Are there other services supplied by hotels?

B. Good question, laundry service, swimming pool, games rooms, meals and so
on are also provided in larger hotels.

A Is transport another key product of tourism industry?

B: Yes, you are right. Water transportation, air transportation and land transpor-
tation are the elements developed by transport operators.

A: Thank you.

"Notes

single rooms B A B
twin rooms XA F
double rooms A5
family rooms FKENXKE
suite n. EBF

laundry service WERIRS

water transportation 7Kiz&

il

s

air transportation Z5i&

LS

land transportation [fiz

{’%Dialogue Four

Tourists of the Tourism Industry

A: Could you name the different types of tourists according to the services provided
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by the tourism industry?

B: I'm sorry.

A: Well, please have a try. Just think about the services provided by the tourism
industry.

B: Er...I think there are domestic tourists, outbound tourists and incoming tour-
ists, right?

A: Very good. Could you give us examples about each type of tourists?

B: OK. Imagine that a Chinese tourist who is traveling from Ching to America, he
or she is an outbound tourist. If the Chinese tourist is traveling from his or her home to
a destination elsewhere in China, he or she is a domestic tourist. While a tourist who is
visiting China from America, he or she is a incoming tourist.

A: Absolutely right!

B: Thank you.

1. domestic tourist EHNIFE
2. outbound tourist HIEWEE
3. incoming tourist AMEHE

I Part [ Vocabulary & Useful Expressions

itinerary n. FEATiHRI

sightseeing n. W%

travel industry g

guide book JRfTHEEE

guide practice FHFSLER

international tourism E PRI .
multilingual guide £ZMES KT

local guide HBf%

national guide 4%



tour leader 4WBA

low season RZE

season-low JRZE

slack season IRZE

off-peak season RZFE

off season RZE

season-high HEZE

selling season HEZE

on season REZE

peak season HEZ

receiving country FRFEERFHE

tourist association JEIFHHE

tourist authority/office RiiF/E

tourist destination ik iiF H #3h

tourist organization FEFZHNR

tourist spots  HRIHFEA

World Tourtsm Day - 5# iz H

World Tourism Organization tHFhEiiFHS
Tourist Administration JE¥FRE

China’s National Tourism Administration = EEZEKEIER
Provincial Tourism Administration G RIFRE
Municipal Tourism Administration TiE#EERE
County Tourism Administration EJiK{FE

I Part  Reading Materials

@assage One
-

World Travel and Tourism Industry

Tourism was among one of the worst hit sectors during the global financial crisis.



