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“At 60 miles an hour the loudest noise in this
new Rolls-Royce comes from the electric clock”

What makes Rolls-Royce the best car in the world? “There is really no magic about it—
it is merely patient attention to detail,” says an eminent Rolls-Royce engineer.

1. “At 60 miles an hour the loudest
noise comes from the electric clock,”
reports the Technical Editor of rue
motor. Three mufflers tune out sound
frequencies—acoustically.

2. Every Rolls-Royce engine is run for
seven hours at full throttle before in-
stallation, and each car is test-driven
for hundreds of miles over varying
road surfaces.

3. The Rolls-Royce is designed as an
owner-driven car. It is eighteen inches
shorter than the largest domestic cars.
4. The car has power steering, power
brakes and automatic gear-shift. It is
very easy to drive and to park. No
chauffeur required.

5. The finished car spends a week in
the final test-shop, being fine-tuned.
Here it is subjected to 98 separate or-
deals. For example, the engineers use

a stethoscope to listen for axle-whine.

6. The Rolls-Royce is guaranteed for

BSR4 2
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three years. With a new network of
dealers and parts-depots from Coast
to Coast, service is no problem.

7. The Rolls-Royce radiator has never
changed, except that when Sir Henry
Royce died in 1933 the monogram RR
was changed from red to black.

8. The coachwork is given five coats
of primer paint, and hand rubbed be-
tween each coat, before nine coats of
finishing paint go on.

9. By moving a switch on the steering
column, you can adjust the shock-
absorbers to suit road conditions.

10. A picnic table, veneered in French
walnut, slides out from under the
dash. Tavo more swing out behind the
front seats.

11. You can get such optional extras
as an Espresso coffee-making machine,
a dictating machine, a bed, hot and
cold water for washing, an electric
razor or a telephone,

The Rolls-Royce Silver Cloud—$13,995

12. There are three separate systems
of power brakes, two hydraulic and
one mechanical. Damage to one will
not affect the others. The Rolls-Royce
is a very safe car—and also a very lively
car. It cruises sercncly at eighty-ﬁvc.
Top speed is in excess of 100 m.p.h.

13. The Bentley is made by Rolls-
Royce. Except for the radiators, they
are identical motor cars, manufactured
by the same engineers in the same
works. People who feel diffident
about driving a Rolls-Royce can buy
a Bentley.

priCE. The Rolls-Royce illustrated in
this advertisement —f.o.b. principal
ports of entry —costs $13,995.

If you would like the rewarding
experience of driving a Rolls-Royce or
Bentley, write or telephone to one of
the dealers listed on opposite page.
Rolls-Royce Inc., 10 Rockefeller Plaza,
New York 20, N. Y. Clrcle 5-1144.
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You give up things

you buy the Mercedes-Benz 2308S. Things like
rattles, rust, and shabby workmanship.

A challenge to women who would

— never dream of serving margarine

Lever Brothers defy you to tell the difference between
GOOD LUCK margarine and you-know-what




Suddenly DOVE makes
soap old-fashioned!
New bath and toilet bar

creams your skin
while you bathe

Dre is good for your skin J
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Avis is only No.2
When you're only No.2, in rent a cars.
you try harder. So why go with us?

Orelse.

Litthe fish have 1o keep maving all of

—” the time. The bigones never stop picking
on them.

@ Avis knows all about the problems of
Titgle fish.

We're only No.2 in rent A cars. We'd be
i it tey ha

We tey harder.
(When you're not the biggest,

you have t0.)
We just can't afford dirty ash.
trays. Or half-cmpty gas tanks. Or
> worn wiper. Or unwashed cars.
Orlow tires, Or any thing less than

seat-adjusters that adjust. Heaters that heat, Defrost-

ers that defrost.
vawlly the thing we try hardest for is just to be
€. To start you out right with a new car, like a lively,

wpc torque Ford, and a pleasant smile. To let you know,
say, where you can get a good, hot pastrami sandwich
in Duluth.

Why?

Because we can't afford (o take you for granted.

Go with us next time.

The line at our counter is shorter.

wip
it out can't be anything less than
Tively new super- MMu

And since we're not the big fish, you won't feel like a
sardine when you come to our counter.

We're not jammed with customers.




