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Preface

POP is the abbreviation of POINT
OF PURCHASE, meaning the
advertisements displayed at
point of sales for customers. In
other words, POP advertisements
are all the small promotional
items that are planned and
designed to attract the would-be
purchasers into the shops with a
strong desire to buy goods. POP
advertisement, originated from
on-site advertisements in such
American self-service stores as
supermarkets and discount stores,
is now very popular in Europe,
America and Japan. It has been
widely accepted in China since
1980s. Items similar to POP are
not actually new in China. We are
familiar with many items which are
now called POP advertisements,
such as, the “Fu” character
we stick to the door on the
Chinese New Year, the decoration
with lanterns and festoons for
celebration, the banner of wine
shops, the weapons leaning
outside martial clubs, and the
revolving light of barber shops.
Hand-painted POP advertising is
a promotional method which can
offer information and present the
advantages of goods and service
to customers at low cost. This
method can activate sales and
can be revised easily.
Hand-painted POP advertising,
like other forms, is designed to
promote sales, but is unique in
its presentation of goods. It is
specially shaped with light and
humorous words and bright

colours. As a form of advertising,

it possesses all the features of
advertisement. From the aspect of
form, it has the three components
of print advertisement: words,
graphics and colours, and
follows the formal beauty rules in
the design of print advertising.
Words of hand-painted POP
advertisement should be concise
and simple, and its graphics
should be concrete, abstract, or
mixed. The colour used in hand-
painted POP advertisement is
people’ s psychological reflection
of colour. As proper colour
scheme should be designed
to display the characteristics
of goods, saturated and bright
colours should be used to avoid
implicitness and indistinctness
and to produce visual
impingement.

This set of books include:
Life Entertainment, Culinary
Creation, Holiday Celebration,
Commercial Promotion, totally
four chapters. This series is an
instrumental reference, which
lists a large number of classic
cases and has a classified study
of the application in all walks of
life, focusing on techniques for
character decoration, methods
for cartoon drawing and aesthetic
realist figure painting, so that
readers can not only intuitively
learn the practical application of a
variety of decorative techniques,
but also accumulate materials
for future work and creation with
higher inspiration and practicality.
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