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of the Guangdong Apollo (Group) Co., Ltd, which is one of the first enterprises

China that are aware of brand value, From 1980s until now, our s

ety has

undergone dramatic changes. With the rapid develo

ant of Chinese aconomy

ing the recent two decades, Chinese design changes with each passing day
Facing the trend of globalization, we begin to reflect upon the problems we have

met in our design. How can we take part in international design exchange and

benefit from it? How can we integrate n with nationalization al

ationaliza

strike the balance between them? How ¢

culture and spint by the glob

natior language? How can we main

strong

nese characteristics in the process of internationa

sommunication?
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As a graphic designer, | think of what Influence Chinese characters can exert upon Asian
design.

As a Hong Kong designer, | think of what benefit | can bring to clients with my International
perspective and commercial experience.

As a Chinese designer, | think of what Chinese modern design can contribute to world
civilization.

As what my name Xiaokang (well-to-do in Chinese) indicates, | have at heart what |

can do to help improve the quality of life for Chinese common people.

Liu Xiaokang was born in Hong Kong in 1958. He studied in Hong Kong Polytechnic
University. He is now copartner of Kan & Lau Design Consuitants.

Mr. Liu is an initiator of Design and Hong Kong Committee. He has been one of the
executive committee members of Hong Kong Designers Association since 1989, and
was elected as its Chairman during 1994 and 1995. He is Guest Lecturer of Department
of Fine Arts of the Chinese University of Hong Kong, School of Design of Hong Kong
Polytechnic University, and Hong Kong Institute of Vocational Education, and Consultant
of Cheung Kong School of Art & Design of Shantou University. He is also Chairman of
Board of Hong Kong Design Center, Secretary General of Hong Kong Design Association,
and Consultant of International Design Management Association

Mr. Liu has won over 250 prizes in design competitions held both in Hong Kong and
aboard, including Silver Medal in The Best Book Design in Leipzig Germany in 1989,
Gold Medal in Hong Kong Designers Association Biennial Exhibition, Bronze Medal
awarded by Tokyo Font Association in 1993, and Gold Medal in New York Mercury
Award etc. His works have been collected by Italian Modern Jewelry Art Museum,
Hong Kong Museum of Art, Hong Kong Urban Council, Hong Kong Heritage Museum
and individuals alike. In view of his excellence in design, he was chosen to participate
in America MAAA 1997—1998 Exchange Plan.

He has taken part in some of the recent exhibitions, such as the 8th International Small-
sized Sculpture Show (sponsored by Art Gallery of University of Hawaii, Artists in the
Neighborhood Scheme |l, People « Chair - Works by Freeman Lau (organized by the
Art Promotion Office of the Leisure and Cultural Services Department), and Of ink and
Chair —— Kan + Lau Art and Design Exhibition (held in DDD Art Gallery in Osaka Japan
and Shizuoka Culture and Art University in Japan). He won 2004 The Best Chair prize
awarded by Zhou Li-Xuan.
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Life Culture & Design Exchange

As | am writing, the scenes of Midsummer Night's Dream unfold before my eyes with the background music by Mendeissohn.
When | listen to music, | will instinctively transform the sound into various colors and shapes to experience all sorts of images. |
also try to visualize all senses such as touching and smelling etc, and make them source materiais for design. | draw upon my
life experience for creative ideas as well. | hope that | can sort out more design methods inspired by daily life happenings, and
apply them to my teaching practice.

On one hand, culture reflects directly the daily life; on the other hand, customs and habits are deeply rooted in historical and
cultural traditions. Taiwan was at first inhabited by aboriginals. Then it was invaded and occupied by invaders from France, Spain,
and the Netherlands etc. Later on it was under Japanese colonial rule for over 50 years until the government led by Kuomintang
came in 1949. The consequent cultural diversity inspires native Taiwanese designers like me.

Life experience is the wellspring of inspiration for my creative work. During the recent 20 or so years, | have dealt with design,
management, marketing and sale, which helps me to turn my attention from elite aesthetics to popular aesthetics. Once, a zoologist
asked me:" Why are children close to animals?' The answer is "Height." There is deep philosophical meaning in it.

Almanac of Asia—Pacific Design initiated by Sandu Cultural media Co., Ltd and Package and Design Magazine etc aims to spread
design concepts, display the present level of Asia-Pacific design, and build up an open exchange forum. The publication of this
book has thus been enthusiastically supported by designers in this region.

During the latest years, package, book, logo, VI, and graphic design etc haven't made marked progress, due to subjective and
objective factors. My design team tries to broaden our horizon by combining our work with architecture, environmental design
and space desigrr etc. However the resources we can gather are very limited. We hope that there is an efficient organization to

promote the development of design and exert strong influence on the society.

After graduation from Department of Fine Arts of Chinese Culture University in 1981, he worked as Creative Director of Luocheng
Design, Chief Editor of Hanhuang Culture, Art Consultant of the design team of Independence Newspaper, and Visual Consultant
of Taiwan Chung Hwa Book Co etc. He is at present Creative Director and Manager of Delta Design Corporation, Chairman of
the Board of Shanghai Dongmei Architecture Design Institute, Art Director of L'orangerie International Art Consultant Co., Ltd,
Karat de.luxso Brand Director of Toko Sanitaryware Trading Development Corporation and Lecturer of National Tai-chung Institute
of Technology.

He has participated in the design of theme pavilions of Yunlin Culture Center, Cl and VI design for dozens of corporations such
as Tung Ho Steel Enterprise Corporation and Pacific Cable etc. He is Author of lllustration Printing Design and Columnist for
Independence Evening Newspaper and Commerce & Industry Daily. He has also designed the cover for Commercial Design
Handbook

He took part in Taipei National Palace Museum Book Exhibition in 1994 and Flip : Chinese Contemporary Book Design Exhibition
sponsored by Hong Kong Heritage Museum in 2004.
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As for the problem that the world is faced, the ideal way of the
graphic design is asked too greatly by a natural damage, war,
terrorism, and economic globalization etc. The age when the
design was a decoration ended. There is visual for the purpose,
and it is not possible to function only by the expression to which
beauty and interest are early. However, the design seems to
increase brightness also while there is a lot of dark news. | want
to bless my life, and to live positively. | think that it is connected
with the posture of the graphic design in the future. It is said that
the graphic design of Japan will have flowered while accepting
the graphic design of Europe and America. It is thought that it
is in the identity in the sphere of the culture of the Chinese
character including China that has cultivated a deep civilization,
Taiwan, South Korea, and Japan, etc. as a possibility of my design

in the future.

Hiroyuki Ueno is a graphic designer and President of Hiroyuki
Ueno Design Office Limited Company. He was born in 1945 in
Toyama, Japan. He 1s Chairman of Toyama Art Directors’ Club
and the executive committee of Toyama and Korea » Exchange
Poster Exhibition. He is also one member of Japan Graphic

Designers Association (JAGDA), and Toyama Prefecture De

Society. He has won many prizes in design both at home and
abroad. His designs have been collected in Dansk Plakato Museum
(Denmark), Lauri Poster Museum (Finland), Toyama Prefectural
Modern Museum (Japan), Samcheok National University (Korea)

etc.
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On Poster Design

In 1986, Graphie4 published in Korea adopted the four themes
——-—— Rhythm, Line, Face and Spirit to give expression to unique
Korean humanitarian and traditional culture, and help improve the
national image. In the same year, Japan Graphic Designers
Association (JAGDA) began the yearly Peace Poster Exhibition,
and a large—-scale world tour exhibition of national image posters
centered on JAPAN was held in 1990. Taiwan has also held
posters exhibitions such as Beauty of Taiwan and Taiwan
Impression etc to introduce Taiwan to the outside world. The
charm and power of poster design are beyond our imagination.
Posters adopt a typical visual language to reflect with insight all
the aspects of the society. Designers need to have exceptional
sensitivity to visual communication, a wide field of vision, a fertile
imagination and great perceptivity. The artistic expression of
posters has become an indispensable part of our daily visual
experience. There is no art form that can realize direct

communication like poster design.

He graduated from Graphic Design Department of Central Academy
of Arts & Design (predecessor of Academy of Arts and Design,
Tsinghua University). He's former General Manager of the Design
Center of Guangdong Artists Association. In 1993, he transferred
to the Advertising Department of South China Daily, founded
South China Advertising Company and took up the post of its
Creative Director. He is the specially invited Art Director of
Academy of Arts and Design, Tsinghua University, and Guest
Professor of a number of colleges and universities. He is also
Creative Director of Guangzhou Lingyan Advertising Company.
His design works have won many awards and become items of

callection.
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