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Unit One

Part One

Comprehensive English

What do American Consumers Like?

People in the mass advertising business and other people who study American society have
been very interested in the question: What do American consumers like? Max Learner, a well-
known scholar who has studied American society, said that American consumers are
particularly fond of three things: comfort, cleanliness, and novelty.

Learner believes that the American’s love of comfort perhaps goes back to the frontier
experience. The pioneers had a rough life on the frontier and very few comforts. This experience
may have created a strong desire in the pioneers and their children for goods that would make
life more comfortable. Today, the Americans’ love of comfort is seen in the way they furnish
their houses, the way they design their cars, and the way they like to travel.

Cleanliness is also highly valued by Americans. There is a strong emphasis on keeping all
parts of the body clean. Perhaps the Puritan heritage has played some role in the desire for
cleanliness. The Puritans, a strict Protestant church group who were among the first settlers of
America, stressed the need to cleanse the body of dirt and of all evil tendencies. The saying
“Cleanliness is next to Godliness” reflects the belief of most Americans that it is important to
keep their bodies clean by taking a bath and wearing clean clothes every day. Indeed, many
Americans are offended by someone who does not follow their accepted standards of
cleanliness.

In addition to cleanliness and comfort, Americans love novelty. They love to have things
that are new and different. Perhaps the love of novelty comes from their pride in their
inventiveness; Americans have always been interested in inventing new products and improving
old ones. They like to see changes in cars, clothing, and products for the house. New models of
cars are particularly appealing. Advertisements encourage people to get rid of old cars and try
new ones, no matter whether the old ones still work or not. The American economy seems to be

based on consumption, not conservation.



V of
i \’

R4k >+ 38

R 0D

IDONAHDOVIFAHONOZNADNIAINXVADNOATHS |

002

In addition to the three qualities that Learner mentions, there is a fourth quality which
American consumers like very much—convenience. During the 1960s, for example, there was
a dramatic increase in such “labor-saving” devices as automatic washing machines (found in
41 percent of all homes in 1960, rising to 60 percent of all homes in 1970) and automatic
clothes dryers ( found in 17 percent of American homes in 1960, rising to 42 percent of all
homes in 1970). In the 1980s automatic clothes washers and dryers are expected parts of most
American houses.

The American desire for convenience also has created fast-food restaurants, which are
found in almost every city and small town in the United States. These fast-food restaurants, like
McDonald’s and Kentucky Fried Chicken, serve hungry customers a wide variety of
sandwiches, fried chicken, seafood, etc. in five minutes or less.

Like automatic clothes washers and dryers, fast-food restaurants are convenient because
they save the American consumers’ time that would otherwise be spent in such household jobs
as cleaning or fixing meals. Convenient foods which are already prepared for cooking or even
precooked, are also available in grocery stores. These conveniences, however, do not cause
Americans to be less busy. Rather, they allow them to busy themselves with other forms of work
which they find more rewarding.

Thus, the convenience'that Americans desire reflects not so much a leisurely lifestyle as a
busy lifestyle in which even minutes of time are too valuable to be wasted. Alexis de Tocqueville
was one of the first people to see this as a curious paradox in the American character. He
observed that Americans were so busy working to acquire comfort and convenience that they
were unable to relax and to enjoy leisure time when they had it. Today, as in Tocqueville’s

time, many Americans have what one medical doctor has called “the hurry sickness” .

New Words and Expressions

consumer [ kon'sjuima ] n. H % F

get rid of 2L ; Mk ; A&iE

advertise [ 'mdvotaiz]| v. M) %

consumption [ kan'sampfan] n. # %

cleanliness [ 'klenlinis ] n. &

conservation [ konsa'veifon] n. & #%; %¥; %5
novelty [ movalti] n. #¥; #H4e& D

frontier [ 'frantio] n. 4 38; &

convenience [ kon'virnions | n. F1&; (pl. ) 1&A)i% %
furnish [ fomif] v. 4#%; £&, #EFE (with)
Puritan [ 'pjurriton] n. F34E

dramatic [ dro'meetik | a. &K A& . FIAZEB
heritage [ 'heritidg] n. it *; # %

Protestant [ 'protistoant] n. & a. ##4& (#)



precook [ priz'kutk ] v FisE Z A

cleanse [ klenz] v. 4&------ FiFiE (of)

standard [ 'stendod | n. WARAE; KF; #A&; #ME [C] [U] QEZTHARAE; (I
M) Kz [C] @ (Fey) FRE4E (k) Z; (24) HElirg (U]
in addition to F&------ Z 9 (iR)

quality ['kwoliti] n. @D M, /% [U] Q#H [C] @ /&

grocery |['grousori| n. a4 (/&)

tendency [tendonsi] n. #i@, A% (to)

desire for B4

rewarding [ ri'woidin] a. A EE, A A8

godliness [ 'godlinis| n. #F %

leisurely [ 'leizoli] a. %8 8%

inventiveness [ in'ventivnis | n. M4A)ME k4] 48 A

paradox [ 'peeradoks | n. W mAE# & Rit; Fik; AT EGOEH

appealing [ o'pitlin] a. B Kt HRAI H¥h

Notes

Puritan [ 'pjuariton ] n. J§#E

T 16 20T i DA s [ [ 000 78 70 9 Hh Ok 1 R BOR ) o 8 BOEAS S AR B 1,
THBEAE G E Wt R, 17 20 FfEm R BRI 5 R ), RS BER e AL 6.
FEf ) 13 AR, 80% M2 4R HAT 1 i) .

Protestant [ 'protistant | n. &a. FZGE (1)

B, BB O, R TURK, Jd i 16 2SS Bk is 2 h B K EH )
HORFOEB A — RIVBSIRIGRR, 5 AR, “IEH IFFN R = kIR
Ao DUBEON BN B 8BRS TR, A KRR
RIEF U BAE NS IRGER N “ RS

Exercises

1. Choose the best answer to each of the following questions.

(1) According to the author, the American consumers have a special liking for the
following EXCEPT
A. comfort and cleanliness
B. thrift and economy
C. novelty and convenience
D. clean clothes and fine houses

(2) Americans’ love of cleanliness is believed to be associated with
A. their life style
B. their living standard
C. their Puritan tradition

D. their character
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(3)

(4)

(5)

(6)

(7)

Paragraph 4 implies that .

A. Americans’ love of novelty results from their pride in their inventiveness

B. Americans’ love of novelty sometimes results in waste of usable articles

C. Americans take interest in unusual things

D. Americans are fond of new and different products

Which of the following is NOT a sound judgement according to the passage?

A. The American desire for convenience has led to a considerable increase in labor-
saving devices over the land

B. Fast-food restaurants can be found anywhere in the land as a result of the
Americans’ longing for convenience

C. Americans’ attempt to save time from domestic duties in order to do what is more
worthy doing

D. The fact that more and more families have labor-saving household appliances
shows that the improvements in their life enable Americans to have more time for
leisure and enjoyment

A hint to the meaning of the word “paradox” can be found in .

A. the last two sentences of Paragraph 7

B. the first sentence of Paragraph 8

C. the third sentence of Paragraph 8

D. All of the above

It can be inferred from the passage that the author

A. disapproves of Americans’ busy lifestyle

B. seems to be in favor of Americans’ busy lifestyle

C. advocates the Americans’ busy lifestyle

D. is strongly against the Americans’ busy lifestyle

The author wrote the passage on the basis of

A. his own observations

B. other scholars’ conclusions

C. his own observations as well as others’ conclusions

D. his personal experiences

2. Choose one word from the word list below to fill in the blank in each of the following

sentences. Change the form of the word when necessary. Each word can be used only once and

there are no extra items in the word list. :
greatly increase, clean, take effective measure,  get rid of,  trend,  reward,
heritage,  desire for,  comfort,  consume
(1) Make the extra effort to impress the buyer and you with a quicker sale.
(2) Prices continue to show an upward
(3) Many people experienced a drop in their cholesterol levels when they oat
bran.
(4) Farmers are introducing innovations which the productivity.



