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| : /I Studio_Ginette Caron

E RRIKFARKR - ! // Designers_Ginette Caron, Masami Moriyama
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Numbers don’t lie. But they also don’t reveal the whole truth.
/ Client_Infiniti

// Studio_ TBWA\Chiat\Day

/| Chief Creative Officer_Rob Schwartz

/ Creative Directors_Bob Rayburn, Patrick Condc
// Associate Creative Director_john Figone
/ Copywriters_] Stern, Chris DeNinno

// Art Director_Chase Madrid

// Digital Associate Creative Director_Ed Mun

/ Digital Designer_Jose Eslinger
// Artist_Masako lnkyo
A // Country_USA

Sensors will be calibrated. Numbers will be

crunched. But to craft a more emotional
driving experience, cold hard data So for several months Mr. Sao and his
can only tell you so much. And team put aside their calculations and focused

nobody knows this better than their attention on how the system felt from behind

Infiniti engineer Masayuki Sao. the wheel. Working on a near-daily basis with
the master driver, it became a collaborative
effort based on feel. One that refined

and re-tuned the responsiveness

Instead of just relying on analytical data to develop
Infiniti's revolutionary 4-Wheel Active Steer (4WAS) system,
he was inspired by a more valuable factor in the equation. The
human one. And it was this that led him to employ the intuitive
feedback of Infiniti’s own master test driver.

of the system's front- and rear-
wheel-steering actuators

to achieve the most

nimble yet stable luxury

It was critical that the system enhance maneuverability by controlling driving experience possible

the steering angle of all four wheels. But not detract from the

natural sensation of the drive. Ultimately, choosing to trust

the human senses, not just the
computerized sensors, ensured
the team’s success. Not to mention, it
reinforced the belief of an entire company.
As one of Mr. Sao's team members put it,
“At the end of the day, a human decides, not
the computers?”

The result is a remarkably rewarding 4WAS
system that doesn’t just enhance the vehicle’s on-road
performance. It produces a sensation like no other vehicle on the road.

Experience it in the all-new Infiniti M
This is inspired performance. This is the way of Infiniti.

For detailed specifications and more, visit InfinitiUSA.com.

“Avallable your 't drinkand drive. © 1 INFINITI.
{8 shodo art by Masaka Inkyo Inspired Performance




There was a time when air conditioning was considered a luxury. It"s back

When creating the all-new Infiniti M; we b of sensations we wanted you to f

eling of a fe reeze. By fluctuating

including an air conditioning system desig

allergens, the effect is both calming ating

uxury found in no of performance. This is

Safety in numbers. In this case, 360.

The all-new Infiniti M'surrounds you with some of
the most advanced safety features ever found in a car,
including the world's first Blind Spot Intervention= system.
Combined with Lane Departure Prevention™ and Intelligent
Brake Assist; these revolutionary safety technologies help
the driver maintain a 360-degree ring of protection. This
is inspired performance. This is the way of Infiniti

INFINITIL,

Inspired Pecformance

INFINITI

Leam more at InfinitiUSA.com
[shedo by Masate by Inspired P

formance

w7
ON AHUMAN LEVEL

Better sound because of what you don't hear.

visit InfinitUSA com _INFI"I'l

vor Inspired

For detaited specifications
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/I Client_City of Thessaloniki-Department

of Culture and Youth

/I Studio_Beetroot Design Group

// Art Directors_Mike Rafail, Alexis Nikou
Vagelis Liakos, Yiannis Charalambopoulos
llias Pantikakis

// Country_Greece
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/I Client_The Creative Method

// Studio_The Creative Method

/I Designer_Tony [bbotson

// Creative Director_Tony Ibbotson
1/l Typographer_Tony Ibbotson

// Photographer_Todd Sutherland
// Finished Artist_Shaun Grant

// Country_Australia
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/I Designer_Kenny ]. Huang
/I Country_Canada
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/I Client_Duck Duck Goose

/I Studio_Gardens & Co

/I Creative Director/Art Director_
Wilson Tang

/I Designers_Jeffrey Tam
Wong Kin Chung

/I Region_Hong Kong
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February Mix

// Country

01 JONSI
02 TALLEST MAN ON EARTH
03 SUNSET RUBDOWN
04 BEAR IN HEAVEN
05 CUT COPY
06 MEW
07 SMALL BLACK
08 ATLAS SOUND
09 YEASAVER
10 RUSSIAN RED
11 ANTLERS
12 MOST SERENE REPUBLIC
13 WILD BEASTS
14 PETER BRODERICK
15 FIONN REGAN
16 FEVER RAY
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// Client_Max Ricard
// Designer_Annabelle Fiset
// Country_Canada
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Splitting Adam

2 [ Splitting Adam | (59 3 // Client_Splitting Adam
- // Studio_Rethink Communications
BAFRZITRICDH E - RITHIRES

/I Creative Directors_Chris Staples, lan Grais

4 ZHTHNBARES—BEY // Designer_]Jeff Harrison
// Studio Artist_Justin Renvoize
) 2B RBRAR) L // Photographer_Clinton Hussey

/I Animation_
// Hologram_Royal Holc

phic Gallery

// Country_Canada
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