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Section 1. Culture

Definition of Culture

Culture (from the Latin cultura stemming from colere, meaning “to cultivate”) is a term
that has different meanings. For example, in 1952, Alfred Kroeber and Clyde Kluckhohn
compiled a list of 164 definitions of “culture” in Culture; A Critical Review of Concepts and
Definitions. However, the word “culture” is most commonly used in three basic senses

—Excellence of taste in the fine arts and humanities, also known as high culture;

—An integrated pattern of human knowledge, belief, and behavior that depends upon the
capacity for symbolic thought and social learning;

—The set of shared attitudes, values, goals, and practices that characterizes an institution ,
organization or group.

When the concept first emerged in eighteenth- and nineteenth-century Europe, it connoted
a process of cultivation or improvement, as in agriculture or horticulture. In the nineteenth
century, it came to refer first to the betterment or refinement of the individual, especially
through education, and then to the fulfillment of nationa] aspirations or ideals. In the mid-
nineteenth century, some scientists used the term “culture” to refer to a universal human
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capacity. For the German sociologist, Georg Simmel, culture referred to “the cultivation of
individuals through the agency of external forms which have been objectified in the course of
history”.

In the twentieth century, “culture” emerged as a concept central to anthropology,
encompassing all human phenomena that are not purely results of human genetics. Specifically,
the term “culture” in American anthropology had two meanings: (1) the evolved human
capacity to classify and represent experiences with symbols, and to act imaginatively and
creatively; and (2) the distinct ways that people living in different parts of the world classified
and represented their experiences, and acted creatively. Following World War II, the term
became important, albeit with different meanings, in other disciplines such as cultural studies,
organizational psychology and management studies.

Cultural Change

Cultural invention has come to mean any innovation that is new and found to be useful to a
group of people and expressed in their behavior but which does not exist as a physical object.
Humanity is in a global “accelerating culture change period”, driven by the expansion of
international commerce, the mass media, and above all, the human population explosion,
among other factors.

Cultures are internally affected by both forces encouraging change and forces resisting
change. These forces are related to both social structures and natural events, and are involved in
the perpetuation of cultural ideas and practices within current structures, which themselves are
subject to change.

Social conflict and the development of technologies can produce changes within a society
by altering social dynamics and promoting new cultural models, and spurring or enabling
generative action. These social shifts may accompany ideological shifts and other types of
cultural change. For example, the U.S. feminist movement involved new practices that
produced a shift in gender relations, altering both gender and economic structures.
Environmental conditions may also enter as factors. Changes include following for the film local
hero. For example, after tropical forests returned at the end of the last ice age, plants suitable
for domestication were available, leading to the invention of agriculture, which in turn brought
about many cultural innovations and shifts in social dynamics.

Cultures are externally affected via contact between societies, which may also produce—or
inhibit—social shifts and changes in cultural practices. War or competition over resources may
impact technological development or social dynamics. Additionally, cultural ideas may transfer
from one society to another, through diffusion or acculturation. In diffusion, the form of



Chapter 1 Culture, Communication and Intercultural Communicatio#/ 3

something ( though not necessarily its meaning) moves from one culture to another. For
example, hamburgers, mundane in the United States, seemed exotic when introduced into
China. “Stimulus diffusion” (the sharing of ideas) refers to an element of one culture leading
to an invention or propagation in another. “Direct Borrowing” on the other hand tends to refer
to technological or tangible diffusion from one culture to another. Diffusion of innovations
theory presents a research-based model of why and when individuals and cultures adopt new
ideas, practices, and products.

Acculturation has different meanings, but in this context refers to replacement of the traits
of one culture with those of another, such has happened to certain Native American tribes and to
many indigenous peoples across the globe during the process of colonization. Related processes
on an individual level include assimilation (adoption of a different culture by an individual) and
transculturation.

Section 2. Communication

Communication is a process of transferring information from one entity to another.
Communication processes are sign-mediated interactions between at least two agents which share
a repertoire of signs and semiotic rules. Communication is commonly defined as “the imparting
or interchange of thoughts, opinions, or information by speech, writing, or signs”. Although
there is such a thing as one-way communication, communication can be perceived better as a
two-way process in which there is an exchange and progression of thoughts, feelings or ideas
towards a mutually accepted goal or direction (information).

Communication is a process whereby information is enclosed in a package and is channeled
and imparted by a sender to a receiver via some medium. The receiver then decodes the
message and gives the sender a feedback. All forms of communication require a sender, a
message, and an intended recipient, however the receiver need not be present or aware of the
sender’s intent to communicate at the time of communication in order for the act of
communication to occur. Communication requires that all parties have an area of communicative
commonality. There are auditory means, such as speech, song, and tone of voice, and there
are nonverbal means, such as body language, sign language, paralanguage, touch, eye

contact, through media, i.e., pictures, graphics and sound, and writing.
Types of Communication

Albert Mehrabian identified three major parts that convey meaning in human face to face
communication : body language, voice tonality, and words. He conducted research to determine
how people make meaning when a speaker says one thing but means another. If the speaker is
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sending a mixed message the listener will rely on the following cues to determine true meaning:

—55% of impact is determined by body language—postures, gestures, and eye contact,

—38% by the tone of voice, and

—7% by the content or the words spoken.

Mehrabian says this only applies in situations where the speaker is talking about feelings or
attitudes. Although the exact percentage of influence may differ due to variqt;les such as the
perceptions or biases of the listener and the speaker, communication as a whole is meant to
convey meaning and thus, in some cases, can be universal. A system of signals, such as voice
sounds, intonations or pitch, gestures or written symbols can communicate thoughts or feelings.
If a language employs communicating with signals, voice, sounds, gestures, or written
symbols, can animal communications be considered to be a language? Animals do not have a
written form of a language, but use a language to communicate with each other. In that sense,
animal communication can be considered as a separate language.

Human spoken and written languages can be described as a system of symbols ( sometimes
known as lexemes) and the grammars (rules) by which the symbols are manipulated. The
word “language” is also used to refer to common properties of languages. Language learning is
normal in human childhood. Most human languages use patterns of sound or gesture for
symbols which enable communication with others around them. There are thousands of human
languages, and these seem to share certain properties, even though many shared properties have
exceptions.

There is no defined line between a language and a dialect, but the linguist Max Weinreich
is credited as saying that “a language is a dialect with an army and a navy”. Constructed
languages such as Esperanto, programming languages, and various mathematical formalisms are
not necessarily restricted to the properties shared by human languages.

Bernard Luskin advanced computer assisted instruction and began to connect media and
psychology into what is now the field of media psychology. In 1998, the American Association
of Psychology, Media Psychology Division 46 Task Force report on psychology and new
technologies combined media and communication as pictures, graphics and sound increasingly
dominate modern communication.

Section 3. Intercultural Communication

Intercultural communication is a form of global communication. It is used to describe the
wide range of communication problems that naturally appear within an organization made up of
individuals from different religious, social, ethnic, and educational backgrounds. Intercultural
communication is sometimes used synonymously with cross-cultural communication. In this



Chapter 1 Culture, Communication and Intercultural Communicatio

—

sense it seeks to understand how people from different countries and cultures act, communicate
and perceive the world around them. As a separate notion, it studies situations where people
from different cultural backgrounds interact. Aside from language, intercultural communication
focuses on social attributes, thought patterns, and the cultures of different groups of people. It
also involves understanding the different cultures, languages and customs of people from other
countries. Intercultural communication plays a role in anthropology, cultural studies,
linguistics, psychology and communication studies. Intercultural communication is also referred
to as the base for international businesses. There are several cross cultural service providers
around who can assist with the development of intercultural communication skills. Research is a
major part of the development of intercultural communication skills.

Intercultural communication is an interdisciplinary field of study which incorporates
research from disciplines such as social psychology, sociology, cultural anthropology,
sociolinguistics, and, of course, communication. One of the most important areas of research
addressed by intercultural scholars is how misunderstandings can be minimized when people
communicate with others from different cultures.

First, context is very important to understand intercultural communication. There are two
ways individuals use context in communication: one is low-context and the other is high-
context.

Low-context communication is like a computer program; everything must be specified in
the coded message or the computer program will not run. In a low-context culture like the
United States, individuals must express themselves as explicitly as possible for effective
communication to occur. High-context communication, in contrast, is like communication
between twins who were raised together. Twins intuitively understand each other and use
shortened sentences and words when they talk.

If Chinese do not understand the low-context system used in the United States and
Americans do not understand the high-context system used in China, misunderstandings will
occur. Understanding cultural norms and rules such as the way we are expected to greet others,
the way we are expected to dress, the way we are expected to eat, and the way we are expected
to answer questions also are important in improving communication with people from other
cultures. For example, if you greet an American by asking him or her “where are you going?”
or “have you eaten yet?” the American might feel very uncomfortable because asking these
questions could be interpreted as an invasion of privacy. But in the Chinese culture, these are
appropriate greetings which do not invade the other person’s privacy. These examples do
illustrate the importance of studying the influence of culture on communication if we are to
overcome culture barriers to effective communication.



AXUASTE

' compile

definition
| integrate
symbolic

concept
connote
cultivation

aspiration
anthropology

explosion

| perpetuate
| acculturation

transfer

enclose
| recipient
gesture

lexeme

| property
| formalism
individual

ethnic

| synonymous

| interdisciplinary
incorporate

| explicitly
| invasion
privacy

x empathy

[ kom'pail ]
[ (difi'nifon ]

[ 'intigreit, 'intigrit ]

[ sim'bolik ]

[ 'konsept ]

[ ko'nout ]

[ ikalti'veifan ]

[ i@spa'reifon]

[ i@nBra'polodsi |
[ik'splouzon ]

[ pa'petfueit ]

[ aikalta'reifan]

[ treens'far ]
[in'klouz ]

[ ri'sipiont ]
['dzestfa]

[ 'leksizm ]

[ 'propati |

[ 'formalizom ]
[ indi'vidjual ]

[ 'eOnik ]

[ si'nonimos ]

[ inta'disiplinori |
[ in'ko:poreit ]

[ ik'splisitli ]
[in'veizon]

[ 'praivasi |

[ 'empoBi ]

VL.

s

S

8

ady.

Sl v

GvE; g TGs Sl

& 3L

[ 528 [
RS, RIEW; [1B] &5

Eg 1
W, #&

BRE; 882

BHE; 3E3%; BbRR; #Uk; SORE
wH; Hif; MER; |EIR

AN$2
BRIE; BR; B

BRARRTE; (EAFT; REE

SCAGERE; SUEBA; SLEE (F |

[RISCACAEST AT P B B AR )
Hib; WME; %3; FEE

BlZE; BA; HMAHE
B, B2HE; Ao

BE; FH

[#&] Af GRBEAL) ; HBX
Wir=s YRR, PERE; BRAAL

FEREX

AR SR TR

Athege Aril
FMIREY; AFPEY

RIS R s R, & AR

B RHEL

BE, Wl ;1

P ; B

...... é#

RIL; AR, Ruk; RE

L ; R

(0] #A; BIEER

i

{

!

1




Chapter 1 Culture, Communication and Intercultural Communicatioﬂ/ 7

. Alfred Louis Kroeber (BI/REFE - S5 87 - % & {8) (June 11, 1876 — October 5,
1960) ; one of the most influential figures in American anthropology in the first half of the
twentieth century.

. Clyde Kluckhohn ( 3E3EfE - wmHifL) (January 11, 1905, Le Mars, Iowa — July 28, 1960,
near Santa Fe, New Mexico) ; an American anthropologist and social theorist, best known
for his long-term ethnographic work among the Navajo and his contributions to the
development of theory of culture within American anthropology.

. Fine art (382£) : an art form developed primarily for aesthetics and/or concept rather than
utility. Today, the fine arts commonly include visual and performing art forms, such as
painting, sculpture, music, dance, theatre, architecture, photography and printmaking.

. Humanities ( A 3% #}) : academic disciplines which study the human condition, using
methods that are primarily analytic, critical, or speculative, as distinguished from the mainly
empirical approaches of the natural and social sciences.

. High culture ( F3C4kL): a term, now used in a number of different ways in academic
discourse, whose most common meaning is the set of cultural products, mainly in the arts,
held in the highest esteem by a culture. In more popular terms, it is the culture of an elite
such as the aristocracy or intelligentsia. It is contrasted with the low culture or popular
culture of, variously, the less well-educated, barbarians, philistines or the masses.

. Cultural invention (3C4b@I% ) :is any new or useful innovation developed by people that is
not of a physical construct. Cultural inventions include sets of behaviour adopted by groups
of people as useful. They are perpetuated by being passed on to others within the group or
outside it. They are also passed on to future groups and generations.

. Paralanguage (B[iEF ) :refers to the non-verbal elements of communication used to modify
meaning and convey emotion. Paralanguage may be expressed consciously or unconsciously,
and it includes the pitch, volume, and, in some cases, intonation of speech. Sometimes the
definition is restricted to vocally-produced sounds. The study of paralanguage is known as
paralinguistics.

. A planned or constructed language ( A 1% F ): known colloquially or informally as a
slang ,is a language whose phonology, grammar, and/or vocabulary have been consciously
devised by an individual or group, instead of having evolved naturally. There are many
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possible reasons to create a constructed language: to ease human communication ( see
international auxiliary language and code); to bring fiction or an associated constructed
world to life; for linguistic experimentation ; for artistic creation; and for language games.

A

Exermsesgﬁ
. Vocabulary.

Choose one word from those in the box below to fill the gap in each of the sentences.

Change the form when necessary.

compile integrate anthropology perpetuate acculturation
transfer enclose property individual incorporate

This is not only a crisis of , but also of a society.
It often takes five or six years of hard work to a good dictionary.
We must the system.
This small house is my only
The computer company will be with another.
Some good suggestions will be able to the plan.
The of different cultures can be realized by the conversational negotiation.
is the study of human beings as creatures of society.
She a check for $50 with the letter.
- They have their company from Nottingham to London.

o oo N Ov th B N

._.
e

. True or False Statements.
Please decide whether the following statements are true (T) or false (F).

1. Eventually, with the spread of technology everyone will have the same values.

2. Communication in high-context cultures tends to rely on context to communicate the
meaning of the message.

3. Low-context culture communicators prefer to put their thoughts into words that avoid ambiguity.

4. The cultural background of the interpreter may affect the communication process.

5: . In American English, 6/5/20xx refers to June 5", 20xx.
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6.

10.

The recent increase in migration of people around the world has led to discussion about
multiculturalism in many countries.

Businesspeople do not need to recogniz¢ different ways of observing death in different
cultures.

. The individual is the basic unit of society in all cultures.

. Communication between organizations can be shown with the same model used to describe

the communication between individuals.

Saying “no” is often done with delay and indirectness in low-context cultures.

There are altogether 10 statements or questions below. You are offered four
choices marked with A, B, C and D for each statement or question. Choose
the most appropriate one. : '

. Bob, I need your help. The whole thing seems to be freaking out. Whatever I do, it is

getting worse.
A. funny B. declining C. losing control D. happening

. What did you do to increase profit and eliminate losses? We haven’ t been in the black for

two moriths in a row.

A. lack of money B. in the dark night C. needing money D. gaining money

. Il have to start earlier the next time. This time I only finished by the skin of my teeth.

A. finished it unsuccessfully - B. finished with my mouth shut

C. barely succeeded in finishing it D. ‘rarely shut my mouth when finishing it
I don’t think you can depend on Jack to do that job by himself. He’s too green.

A: shy B. inexperienced. C. timid "D. naive

. —Wow! Carl has done some really amazing things!

—Don’t believe everything he tells you. He was probably pulling your leg.
A. teasing you - B. cheering you up C. ridiculing you D. dragging your leg

. Below are some topics. Three of them should be avoided in the cultural communication.

Which one is the right exception?

A. Are you Christian? B.' How much did you pay for the dress?
C. Do you have a brother or a sister? - D. Nice to see you again, you’re fatter.-
. 'Which one in the following expressions is NOT TRUE? ‘
- A. as meek as a lamb ' ‘ - B."as foolish as a donkey
C. as wise as an owl D. as strong as a cow

. We know that the dog is regarded as man’s best friend in the West; but sometimes -dogs



