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Abstract

With increasing complexity, internationalization and diversification of
the modern food system, the possibility of food contamination in the whole
chain on production and circulation is increasing. At the same time, there is
increasing uncertainty produced by science and technology for
food. Consequently, the worlds food safety situation is not optimistic , and
many big accidents have occurred. In order to manage the severe food safety
situation, many national governments and international organizations have
tried to take actions and effective measures. These measures could be classi-
fied into two categories. One is to further complete the administrative system
on food safety and construct the laws and regulations on food safety, another
is to effectively build the standards, testing and authentication systems on
food safety that are internationally accepted. Among these, the authentication

system is proved to be one of the effective systems to secure food safety.



> 4 EREZERBLBERHR

In this context, for the sake of gradually establishing a food safety au-
thentication system, improving food safety, promoting the development of
the food industry and increasing farmer income, the Chinese government
has also started its own safe foods production and authentication. Although
China has made big progress in safe food production and authentication,
there still exist gaps between China and other developed countries in many
respects. Moreover, China’s share of international market of safety foods is
still too small in china. The government needs to continuously promote food
safety development. However, the effect of the Chinese government’s efforts
on safe food requires not only the cooperation from producers but also the
consumer’s cooperation.

consumers are both the ultimate goal of the entire food industrial chain
and the ultimate pushers on food value. Consumer attitudes and intentions
on food safety would produce a profound impact on the acts and the choices
of the government and the food industry. Moreover, consumer food safety
practices also determine the effectiveress of the government and busines-
ses. On the other hand, the study of safe food consumption has experienced
a gradual deepening. Nevertheless, it is necessary to further develop stud-
ies on safe food purchase intention in terms of the explanatory model for
purchase intention, cross — cultural validation on the determinant factors
and determinant mechanisms.

According to the pathway of empirical study, including following
steps: “propose problems— establish models— collect data— test hypoth-
eses— explain results” and combined with the actual characteristics of
Chinese consumers, this book adopts the theory of behavior intention as the

basis to conduct a systematic study on safe food purchase intention among



7

Abstract 5 ﬁ'\

Chinese consumers. First, the book reviewed the history of studies on safe
food consumption and safe food purchase intentions. Secondly, the book
constructed a model for explaining safe food purchase intentions among
Chinese consumers and proposed specific items and contents for measuring
the variables in the model. Thirdly, the book adopted the multiple linear
regression analysis method and structural equation model to validate the
model and found the factors associated with the safe food purchase inten-
tion and its mechanism. Finally, the book proposed specific policy sugges-
tions for promoting safe food consumptions among Chinese consumers ac-

cording to the findings obtained in the previous empirical analyses.
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