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Record the essence impart the classic

o 4 B Zhang XianHui
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Chief Chairman of
Chinese MDX Cultural
Dissemination
Organization

Chairman of China
{Guangzhou, Shanghai.
Beijing) Advertiser Book
Story

Manager of Guangzhou
Xianhui Design Studio

Editor of MDX Series

HEREAMNLE, REEX, BEXNLE, RERENOE.

Wherever there are Chinese,
there is Chinese characters;
wherever there are Chinese
characters;, there are
outstanding original
creations.

In true sense, the begin of
China Mainland's designing
launched after the reform
and opening up. During
some twenty years, the world
has witnessed the
unbelievable advancement
in both its quantity and
quality. Sharing the glorious
spotlights with Chinese-
character-using areas like
Taiwan and Hong Kong. an
era of Chinese character
designing is coming into
being.

The field of Chinese
character designing has
taken in the element of
Chinese characteristic vision
together with the modern
legible designing skill. 1t will
surely lead to a all-over-
world designing storm
named "Chinese Character"”
although similar subject work
existed, it is the first time

published with whole sets and
with so large amount. So.
Strictly speaking, it is the first
suit Of magnum opus on
Chinese element all over the
world.

When working on this book,
we have got great help from
JinDaigiang HanBinghua, Li
Yongquan, Wang Yuefei ,
Realized how they love the
career of Chinese Character
designing. Also, they
prefaced this book for us.

Unfortunately, so much
advertising is just meteoric. to
perpetuate the classic of
adverfisement of real estate,
therefore, and to preserve its
culture in the purpose of
providing readers with a
sufficient knowledge of
contemporary advertisement
and a communicative
platform, we record the most
valuable essence in this book.

The principle of Madison
Series is to'record the
essence. impart the classics”

We hope our friends in this
field to carry on to support us.

AREEEX ENBTEXEABMUGRHIN, BE_123F, ANBRASHARENEX
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EYBURABAGPERCHNAETESHEENNARBRIRITES, BEBEAREER

M O“EXRe” MIRITRR.

BRAUEHEYANTELE, BERZS. AKX, HURBRELBEODREER, K
BL, PREXLER, ZRERF-EPETRRITEE.

EABGBUBRENTHRE. BRE. TkE. IR XSAEHRLCEY, LRNESE
MM EXRTEUNXS. ANRNEEET BIESF.

BHTFASEXRHESSLREN, —AHH, Bk, ROBABHEXBRTRANENE

RIERTR, EAE, BENEXRHIXUTFRERLK.

CERMER. FELA XB(RERMD BRE.
FELRPREZXESZFRA!










BERBFER —— W RITLABNESR
Breeze and Storm ——Random thoughts on the books
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As the Spring Festival approaching, |
received a mail from the chief editor
of this book, Mr. Zhang, inviting me to
write a preface for the upcoming

“ CNDESIGN” . Knowing that Mr.
Zhang is going o publish “The most
authoritative and influential
Advertisement and Design books in
current China”  with the purpose of
facilitating the original designing
works from China, to evoke the
attention to traditions and customs in
design field, and to combine Chinese
visual elements with modern
designing techniques, hoping it
would cast a national design storm
affect the world. (How terrified to see
it? ) | am moved by the strong will of
this young man, which raised my
burst of thought.

| first learned designing in the night
courses of the Development of
Extramural Studies of the Chinese
University of Hong Kong in the late
1960s. We were eager to read foreign
designing magazines brought by the
teacher for we knew they could
widen our visions. In the society that
indifferent to design, some
secondhand foreign design
information is the most valuable
treasure for our “fans” of design. In
order to commit the need of
obtaining design information, | often
went to the Zhiyuan Second Floor
Book Store, one of the few book
stores that have foreign periodicals,
to search treasure. Among the
several design periodicals, | like
Poland (Poland is at top of the world
in design). Idea (bimonthly magazine
in Japan) and CA (bimonthly
magazine in US) most. | still believe
that the latter two magazines are still
the most authoritative in the design

Field.

ldea , a magazine sold in different
parts of the world, was published
during the revival of the post-war
economy in Japan when modern
design profession flourished, leads
the fashion trend. What impressed
me most is the annual special
collection “Beauty Display Special
Exhibition” a graphic design
collection of comparison between
Japanese Senior Idols {they were
energetic and in their prime time)
and fresh youth, full of excellent work.
This great event ceased operating in
70s.

| will choose CA as the most authority
design annual book that still keeping
its leadership. Every year over fen
thousands of work around the world
will be sent to participate in this
design contest, whose publisher will
invite international experts to judge
these work in three days. Those who
get the most votes will be winners.
About three hundred pieces of work
will get the CA prize and be
collected in the annual book.
Because there is only 0.5% for all of
the works to be selected by
experienced experts and stars at that
time, which have been chosen must
be top design work with new style
and unique creativity, from which we
can have a glaze at the fashion.
Every designer will be proud of
winning the CA prize. Although | have
won hundreds of prizes, | still agree
that those got the CA prize are the
masterpiece of that year.

| had been working as an editor of
Hong Kong Design Annual from 1977
to 1984, and edited é volumes of
China Planar Design in 19%0s, in
which selecting excellent work form
all over the country, | describe
creation and practice of planar

Which selecting excellent work form alf over the country, | describe creation and practice of planar design in different
sort. However, my personal choice cannot be authority, neither my personal opinion. The Hong Kong Design Annual
witted the best works of the Hong Kong Designer Association exhibition at that time, most of which can be seen as good
as the work that can win the gold, silver and bronze prize. Experiencing 30 years' steady reform, the Hong Kong Design
Exhibition 05 has developed as a great exhibition in the Asia-Pacific region, whose annual need not to underestimate its
own capabilities when comparing with CA Design Annual.

shenzhen Association of Designers held the first exhibition of “Graphic Design in China" a cross-strait contest in Ching in
1992. Designing experts and scholars from overseas, Hong Kong. Taiwan, as well as mainland China were invited;
excellent works were selected in accordance with international convention, so as to keep the contest fair as well as to
pan out the excellent. The high-standard Shenzhen Almanac of Design set a good example for design aimanacin China,
drawing international attentionin the field of design. Even CA bimonthly from US did it a special report. By now, although
only four volumes of the almanac have been published, it has become the thermometer of graphic designin China.

As a result of the effort of ardent supporters, recent years have witnessed the drastic development of publications of
journals on graphic, which enabled design enthusiasts to obtain professional information on design more easily. Among
many colorful journals, there are a lot with same or similar designs, while those have been strictly censored and edited
only. amounted fo a few. It is even more difficult to find those well edited journals with properly arranged pictures and
words, which at the same time explain profound things in a simple way with enlightening examples. Note that the
information flood doesn't make learning easier for the new comers; those journals provided with a large quantity of
design samples for people to plagiarize are not educative, while those low-level samples selected without careful
examination will mislead to those readers with poor sense injudgment.

"Nnovation” is the keyword for the development of the country. Good books with enlightening ideas will help develop
the creativity of next generation. | hope that there will be more people writing and editing graphic books of high quality.
with great faith in ambitious Mr. Zhang Xianhui, | wrote down this article as prologue before | read the book. | sincerely
wish the successful publication of "CNDESIGN", which would lay down a weighty page in the design almanac of China.
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BRAAGHRIRE “‘Agosto” RABERETFRAFWPFERIT M.

Has wined nearly 500 prizes, including four continuous prizes in the New York Type Director Club. which is the Oscar Award in the Design Circle. He has
accomplished the greatest achievement among the Chinese designer in history. He also wined the yearly artistin 1997, becoming a model for the younger

designers.

Being one of the few Hong Kong designers that worked both in Hong Kong and Japan, Li Yong Quan began to open up in Osaka markef in 1993, and moved
to Tokyo four years later. He is the only Chinese designer who was invented to participate in designing the city emblem of the "Kaido city".

He was also selected as the most influential désigner in the future ten years by Agosto, a popular and well-circulateddesign magazine in Japan.
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AHEFIRRHSE, BRNAELERHARAM.
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All kinds of desig ning works origins from creation

Z=7k$ LiYongquan

Market-orientated economy has dominated in China, while designing has been an important industry in domestic market,
however, the status of local designers are not optimistic, because client is the key person to judge designing works, even if
he is a not well educated peasant. Such kind of situation brings good market chances as well as bad news for local
designers' status. It is the designers’ task and responsibility to finish his work, but it is also very important to let client
understand designing works.

| can not accept designing works without creation when | am evaluating and judging works in international and domestic
designing competitions. Creation is the key and most precious element for all kinds of designing, China can not be a
country with excellent designing works without that target and quality, and designers will be technicians rather than
designers, and run for their lives all doy long.

How to be a master in designing? What is the requirement for a master? Of course there should be years of experience,
which is the accumulation of all kinds of majors, and art mastery, world outlook, market insights, knowledge and a wide
mind, toleration, acceptance or rejection of fame and gain:--owever, the most important things are personal mastery and
conscience, this is not very easy, as a result, there are few excellent designing experts. (it is also possible the world of this
times do not need masters). Generally speaking, we can be designers with conscience and principle, which is also a
precious values, we should protect this innocent ideal thing in fast developing economic environment. | respect masters
who help younger designers. and have pity on masters who only care fame and gains but do not help later generations.
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Deputy Editor of MDX Series

Advanced Counsellor of Chinese MDX
Cultural Dissemination Organization

Deputy Director of Construction and Art
Department, Panyu Vocationai-

Technical College. Guangzhou k5B Zhang LaiYuan
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Chinese element appears in important fashion events more often In fact, there is some excellent designing which combine
because of the increasing power of Chinese economy. It had been Chinese element with the work. For instance, CITIC's logo, using
linked to main stream fashion trend, from Eiffel Tower' “Chinese red” traditional red color to illustrate its name “CITIC" |, reflects ifs
to New York time square new year celebration’s “Ihongguojie” . important position as a state and international enterprise.

However, we noticed that although there are lots of designing work The book “the usage of Chinese traditional element in
with Chinese element, most of them lack of news and creativity. We designing® came in time, so we could broaden our vision after

see lots of “fu”  “zhongguojie” and lantern in o variefy of works. enjoying various kinds of designing works with Chinese element,

That kind of style resulted in a low efficiency in communication and a then inspire us to create some new work with Chinese
loss in audiences' good feeling. traditional element.
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The usage of chinese elementin ads
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Title: Peach Flower Fan

Company: Nanjing Hangingtang Desing Co., Ltd

Art Director: Zhao Qing
Designer: Zhao Qing
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Title: Magic Ad

Company: Dalian Yipin Image Design Co., Lid.

Creative Director: Han Yuchun
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Title: Moonbay

Company: Shanghai Xingruo Business
Tactics Co., Ltd
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Title: Zhengyang Lou
Company: Haerbin Litian Enterprise Image
Design Co., Lid.

Creative Director: Du Litian
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Art Director: Du Litian
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Title: Menggang Sfudio

Company: Beijing Gu & Meng Planar Design Co., Ltd
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Title: Jinfulai Package Design Co. Ltd

Company: Shenzhen Zhuoshang Package Design Co., Lid.
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Title: Zhisheng Tang

Company: Shijiazhuang Yanjun Design Management Institution
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Title: New Life Culture Propagating Co., Ltd

Company: Shijiazhuang Yanjun Design Management Institution
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Title: Song of Wind
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Company: Guangzhou Dianxianmian

Design Consultant Co., Ltd.
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Title: Humen

Designer: Ding Zhiming
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Title: Nanxun Water Country Design
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Designer: Liv Yongqing
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Title: Young Yang
Creative Director: Guo Zongjun
Art Director: Guo Zongijun
Designer: Guo Zongjun
Mustrator: Guo Zongjun
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Title: Longging Gold

Company: Shenzhen Shixiaofan
Design Co., Ltd.

Creative Director: Shi Xiaofan
Art Director: Shi Xiaofan
Designer: Shi Xioofan
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Title: Aogewee Ad

Company: Hangzhou Aogewei Advertising

Design Co. ,Lid.
Designer: Jiang Yu
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Title: Animal Monkey

Company: Brother Union Design Institution

& B : www.ecchinese.com
@it#4: Hongkong MAD Studios

2 1
Title: www.ecchinese.com
Company: Hongkong MAD Studios
Creative Director: Chen Liyi

Art Director: Chen Liyi
Designer: Chen Liyi
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www.ecchinese.com
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Title: Jurenye

Company: Shenzhen Shixiaofan Design Co., Ltd.
Creative Director: Shi Xiaofan

Art Director: Wu Yongjun

Designer: Wu Yongijun Shi Xiaofan

lllustrator: Wu Yongjun
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Title: Story

Company: Beijing Zhengbang Culture & Art
Devolopment Co., Ltd.
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Title: Sheng LianTang

Company: Shanghai Xingruo Business Mastermind Co., Ltd.
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Title: Chinese Artware Investment Transaction Center
Company: Lixuguang Design Co., Ltd
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Title: Pure

CEoRd

RN

Company: Shijiazhuang Yanjun Design
Management Institution
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Title: Yuwang Liquor
Designer: Jiang Zixiang
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Title: Tea - Enjoving

Company: Xiamen Yangtao Design Co
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Title: VIRGO

Company: Foshan Shengshi Tianjiao
Advertising Co., Ltd.
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