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POPULAR HAIRSTYLE

@ Work banishes those three great evils: boredom, vice, and poverty.
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@ Weep no more, no sigh, nor groan. Sorrow calls no time that's gone.
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POPULAR HAIRSTYLE OF WOMEN

Most folks are about as happy as they make

up their minds to be.
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POPULAR HAIRSTYLE OF WOMEN
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HAIRSTYLE OF WOMEN
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POPULAR HAIRSTYLE OF WOMEN

LOVELY

CHANGE YOUR HAIRSTYLE
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