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Inquiry and Offer

N AR E Y —FAEHERBEEHA S TR EEZEZTROR XS EH.
18 S0 W T RN %sz— B B EEARRRASRE, MELPRN, 2
S @ EFREH BZ LI AN S, ,E:J:ﬂf'«%wréé%fg,@%ﬂ&ﬁ,;&tm
T AR B HE G “M% Wt AT Tr KA LA R
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15 (a] I’i}% Questions and Possible Answers

. Can | have a look at your catalogue | A:
and the corresponding technical data? |

REF—BIRNOERBRNELOBA |

BRI ?

: Yes, here you are. And here is a series |

of catalogues of our latest models.

.41, ZRENEFNENTRER.

: How about the supply ?
HREEREAR?

: The goods are in great demand and the

supply can’t keep pace with it.
KB RERK, MAMERAR L,

. May | have your specific inquiry?
Al &S AIEME R A

. Here is our inquiry lists. We hope you
would quote us your most favorable |

firm offer.

EERNGEE, BLENBARNBHR |

BEMxE,

. We are thinking of placing an order. |
Are you able to quote all the items we

need? :
RAVEAEERITE, MEARINFEEN |
AR SEA NG

No, not all of them.
T, EERETE M.

. I'm especially interested in Art No. 3

and No. 4. Can you quote on them?
B33 EM4 SHER/LEHBGE, REEH
YA X F AR RN ARG ?

. | have here the price list for all of our

articles quoted FOB Shanghai.
XRHMNAEME, EMNBELEBEN

: May | have your offer now?

HIMA A LU E R IR & T g2

. Here’s the price list. But the prices are

subject to our final confirmation.
XEMERE ERXEMERURARE
WINA K,

. Do you quote FOB or CIF?

FINZMBENEZBEM?

. Either can be done, though we usually

quote on CIF basis.
WRFRERAT , AT AT — AR IR BN =M

. Are the prices your firm offers?

X LA AR BRI SEEAD?

. Yes. We're willing to make you a firm

offer at these prices. We believe the
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prices are highly competitive. i
2th, BANEE LM ERRMNEEZ R, |
HATA D XENBBRATES T, ‘

Q: How long will you leave your offer
open? :
MBI E K

A: It’s valid for three days.
BRHA 3 Ko

I|]IERR  Pop Conversation

i Q. Is your offer a firm one or subject to
your final confirmation?
RIBREEERE, 2 UBREBHIANMNE
A HE?

i A: A firm one, which remains open for

: three days.

HEMEIE, HRHEHA3 X,

A:Do you mind if | take a look at the catalogue
and these samples?

B:No, not at all. Go ahead, please.

A.I'm inferested in your carpets. | would like to
know whether you can supply from stock.

B All the items displayed here are available.

A:Would you please give me a quotation?

B:Sure. But can | have your specific require-
ments, please?

A. Certainly. Here’s my inquiry list. You'll find
the required items, specifications and quan-
tities there.

B:Thank you. I'll work out the offers and let you
know this afternoon.

A.That's fine.

B:I'm sure you'll find our price very competitive.

A.I'm expecting that.

— A it &

A REEERMXLEERERNTER?

B: R, ANE. HIFEHRE,

A EIHMRMAS B RS, BNERINBE 4
R

B:FrAXLRHMN™RBARLE,

A IER AN EFID?

B:Al, AT EEBBLEHNRABTZER—TH
g2

AT, XERMNMEBMNE, MEENRHF.,
MBI EERE LT,

B:#tht. REE—T, RESXTHFRESL
&,

AT
B:EMEESRARNHMNERRERES N
Bo

A IRIRHARE



,Tmind"féiﬁiﬂﬁi“a’rﬁ”éﬁi:f&, LhAMANF At FTRELFE
D BASEHFEAAK L, AR A B A RAH , T — F 2t “Do you mind if
LB AR AOR AR A A R T oy X AR 5 A AL, &8 S A B ARAT IR
#] 4= . A.Do you mind if | smoke here? (4 21X JUR @4k A~#&%?)B:No, Not at

al. (&,—&JLLR,)

Unit n AEREE

Inquiry and Offer

Al understand that you're inferested in our dig-
ital products.

B:That's true. Your products are very popular in
our country.

A:May | have your specific inquiry?

B:Here is my inquiry list. Were you able to
quote all the items we need?

A:No, not all of them.

B:Why not?

A:We regret that the digital cameras are not a-
vailable for the time being. We can only offer
other items from the stock.

B:Well, please make us an offer for digital tele-
visions and digital camcorders.

A Our offer is 1000 dollars per set of televisions
and 450 dollars per set of camcorders. The
price we offer you is the best, | believe.

B:Thank you.

.

LN SO 3

AL R T 3T AT BRD 7= fR 4

B: W, MRIMNNHEBREXRETHRIR
i,

A A B EMIERIF R

B:X2RMNMGE R, RELEKRNAEZMNA
AR mBAMNE?

AT, REERFTE R

B: At ATEE?

AT AR #, R0 & A RS 4B L B B sk
5 HRMNAERBGEENHME RN

B: A4, BRI BB BREILNE

AEMNMBHESEBMAM 1000 £, 88
HEM 450 £T, REERMNPBNER
REH,

B i,

Hx

“for the time being” & # “ % &, % A", #] 4= . For the time being we cannot
* supply Grade A, as the Grade A has been sold out. (& 1% B & A — % it iz,

BA—FRLEZ2ELTT,)
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14 5] 4% &

B:I'll try my best.

B:I'm sure you'll find our prices very competi-
tive. Air conditioners have gone up a lot in
recent years, but our prices haven’t changed
much.

B:We’ll have it worked out by this evening and
let you have it tomorrow morning. Would
you be free to come round then?

B:Perfectly. See you tomorrow then.

*_A
SF

Blﬁ%mo

| B:EHEEBLRARFTHNNMBRERTS T,
EER, ZEHMERTIFS, BRAFHMN
BIFEESLEN,

B: SR LHAMATLUIBMBRBET R, BAX
B EHIRRN, EAXEHEER—TE?

B:XK#FT! MHMEARR,

“go up” & A “¥ A" 454 . Prices have gone up sharply this year. (441

C HrkMEE bRk X FEHCLAE 5, 64 A lot of new houses are going up
round here. (X MWy %4695 F.)

B:In early March.



