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S Text B Types of Advertising

dvertising is a form

of communication
intended to persuade an
audience (viewers, readers or
listeners) to purchase or take
some action upon products,
ideas, or services. It includes
the name of a product or
service and how that product
or service could benefit the
consumer, and to persuade
a target market to purchase
or to consume that particular
brand. These messages are
usually paid for by sponsors
and viewed via various media.
Advertising can also serve
to communicate an idea to

a large number of people in an attempt to
convince them to take a certain action. In this
unit, you will read articles on the development
of advertising in China in the 20th century and
different types of advertising in general.




After finishing this unit, you should be able to:
analyze the structure at sentence and text levels
understand and talk about the role and development of advertising in 20th century China, as
well as different types of advertising in modern times

master the key language points in the text

develop the translation skill: criteria of translation

develop the writing skill: effective writing

T N RS ERemsssaNEl YRR WU Ry
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Pre-class Activities

Step 1

Surf the Internet before class for your top 5 impressive advertisements and prepare to describe them

to your classmates.
Step 2

Describe your top 5 impressive advertisements to your classmates in class and give reasons.
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Pre-reading Activities %

1. Study the slogans in Column A and the brand names in Column

B. Discuss which slogan matches which brand and say whether ( Word tips
you like them or not.
Rejoice MFE
Sprite & #
Column A Column B Nike %,
(1) Make yourself heard. A. Li Ning riesson
(2) Make the change. B. Rejoice SORRS—
| Word tips
(3) Start ahead. C. Sprite Coca-Cola 7T & T &
; . birth-control X A F
(4) Obey your thirst. D. Nike ) ) ;
One-Child Policy 24 §
(5) Just do it. E. Ericsson IR

2. Study the following ad pictures and discuss whether you like them or not in terms of their

content and design.




