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Abstract

Annual Report on Development of China’s Audio-Visual New Media (2013), Blue
Book of China’s Audio-Visual New Media 2013, is the second annual report on the
audio-visual new media development compiled by the Development Research Center
of the State General Administration of Press, Publication, Radio, Film and
Television. It puts stress on the general situation of China’s audio-visual new media
development in 2011 and 2012.

The book is divided into seven parts, namely, Pandect, Industry Reports,
Development Focuses, Highlights, Views, Global Perspectives and Appendixes.

In Pandect, we begin with an overview of China’s audio-visual new media
development. Besides, the analysis and prediction on the general trend are conducted
from a complete and comprehensive perspective.

The part of Industry Reports presents a broad and informative view on the
business situation of the various audio-visual new media, including Internet Audio-
Visual, IPTV, Mobile TV, Internet TV, China Mobile Multimedia Broadcasting,,
Public Audio-Visual Carrier, Mobile Internet Audio-visual, etc. Moreover, this part
summarizes and explains the contents, devices, advertisements, technologies, policies
and management in each chain of the industry.

In the part of Development Focuses, we practically and pertinently explore and
discuss the stresses, hot issues, focuses and difficulties of the current audio-visual new
media development based on certain topics in a predictive and academic sense.

The part of Highlights selects the industry classical cases in the past two years to
offer convincing and referential analysis for the industry practices.

In the part of Views, more than twenty outstanding experts in the industry and
academic fields from home and abroad are invited as contributors to present their
thought-provoking and strategic views and predictions on the media convergence,
audio-visual new media development and the like.

The part of Global Perspectives not only introduces the situations of the audio-
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\bstract

visual new media development and management in the developed countries and areas
in a general sense, but also analyzes some of their successful practices and experiences
in the industry in a specific sense.

In the part of Appendixes, we concisely sort out the related policies and rules,
chronicle and new terms and new concepts with authentic data and scientific
arrangement.

The whole book is devoted to presenting the industry’s development in a true
sense, to profoundly discerning the development trend of the industry, and
consequently, it is a significant reference book for those studying the audio-visual new

media development.
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