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As a designer, the biggest achievement is seeing that the
customers can benefit from my design. That is, if we make contribution
to the design career and help customers to solve the problems, sense
of achievement will arise spontaneously.

During the process of many years’ design, the design
projects of houses’ sales center are becoming our key emphasis
in work gradually. In fact, houses’ sales centers don’ t connected
closely to our daily life. Frankly speaking, they’ re just specialty
stores for selling houses. But it combines all kinds of spaces, and its
character should be in the same line with that of the buildings on sale.
Therefore, the standard of a good houses’ - sales center should be
not only with good-looking and innovation, but also be in accordance
with the sales requirement and be the impetus of sales.

. The display is closely tied up with sales. Besides conveying
the basic functions of products information, we make good use
of consumers’ vision, audio, and even taste sense, which can
increase their interest on knowing the goods and increase the sales
accordingly. Knowing the térget customers’ age, hobby, and
consumption tendency etc., can help to understand further about the
projects and avoid being inharmonious. A

After positioning clearly, we will consider the brand information
of buildings. For example, considering local climate, we use colors to
~match, and convey the warmth in winter; Enlarge the inner space of

the sales center in luxury community and make sure the floor height be
high, which can show perfectly the style and pattern of luxury houses;
Or design in a cool way for younger consumers, and use more new
types of material and designing ways.
The layouts of the space in some sales center follow a similar way.
The reception desk is at the entrance, big logo on the background
wall, then hall and mould area. This design is very regular, and it
won’ t make mistake but won’ t stand out, which is only suitable
for common buildings. The customers who are choosing villas and
luxury houses will consider if the positioning of this product fit for their
position. In this situation, the design of the sales center should break
through the common rules and probe from different aspects, e.g.
design the form of art museum, novelty and fiction, eastern romance,
leisure and recreation...The more contents the houses’ sales center
has, the more attractive it will be for the customers.
Designs can only be nice when combining the factors such as
geography, culture, aesthetic appreciation, positioning of the projects.
In the design of future houses’ sales center, as a designer, |
do hope that the attention can be more focused on the element of
“human”", which can be more compatible, more applied, but not play
to the gallery. When working on the design, we should control its scale
and meet the customers’ various needs about beauty and function.

Xiaofeng Wang
Guangzhou Shangyi Decoration&Design Co.,Ltd.
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Baoli kangqiao club is located on the first water bank of Huihe north coast and Wulihe Park. The total

coverage is 109 thousand square meters. The building adopts classic architectural style of Art Deco, which
has a distinctive conception that reaches top standard in Shengyang. Besides, the garden as well utilizes Art
Deco style to arrange theme background, presenting a hundred-year classic elegant living atmosphere in full
aspects.
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