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UNIT ﬂ

TEXT A

PRE-READING TASK

EXERCISE 1

Before reading the passage, try to answer the following questions.

1. Do you know what public relations is?
2. What is the usual abbreviation for public relations?
3. Why do companies use public relations?

Now compare your answers with your neighbours’.

Public Relations

1 , ‘When the founders of the United States wrote the Declaration of Independ-
ence, they said that a decent respect” for the bpinion of people everywhere re-
quired the American colomes to tell the world why they were freeing themselves of
British rule. The American leaders believed that the1r cause could not win unless
they had the confidence of other peoples. —> .
Try to find out 2 Public relatlons, too, tries to win the conﬁdence and goodw111 of people. No
the topic company, government agency, school, hospital, or other institution can flourish if
sentence of it pays no attention to what the people think of it. Public relations is the activity of
this paragraph.  giving a business or other organisation information about how its actions might
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affect public opinion—or how public opinion might affect its actions. It is also the
job of the public relations officer to tell the public about a company’s activities,
plans, or ideas. This is necessary because people are likely to have more confi-
dence in a company if they know something about it.

3 There is not just one b1g pubhc whose opinion a company has to worry
about if it is to survive and grow. Only a few organisations, such as a national
government, are so large that all the public has some opinion about their actions.
Most companies and 0rgani§atic_)ns have to think about the opinions of smaller
groups—their customers, fof]' instance, or their workers or their shareholders. A
company must also have the trust and goodwill of its neighbours in the places

\

iy l”l /%:E
l,, | l y = =t
‘ ) )
"m \’ . ""M 1 7

- g = -

P et

where it has factories and offices. The company must be on good terms with the
government, because every business can be seriously affected by government laws
or regulations. $4

4 Gaining the conﬁdence of others requires, first of all, thoughtfulness about
other people’s beliefs, mtenests and feehngs Public relations begins by planning
one’s actions so as to respect the rlghts and beliefs of other people. Unless a public
relations program takes these thmgs into account, it can do little to help a company.
Not all the money in the world, nor the most skilful writers or speakers, can make
a company look as if it cares about other people if the company really does not
care. Most companies, therefore, consider how any action, such as moving to a
new location or buying anOtﬁer business, will affect public opinion. Having made
a decision, the company wants everyone to understand the decision and the reasons
it was made.
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5 Most large companies have a public relations depai'tment which tells the
public about the company’ s plans and act1v1t1es The department is made up of
writers, editors, photographlc ‘and pxcture experts and researchers.
How many 6 There are many ways to reveal a company’s activities and character. A very -
ways are  effective one is through speeches by officials of the company before organisations
mentioned  such as the local chamber of commerce and vanous clubs. The speeches are usu-
in this  ally reported in the newspapers and are often reprmted for distribution to govern-
paragraph?  ment officials, educators, journalists, and others who might be interested in the
company’s v1ews Pnnted pamphlets and booklets, including the company maga-
zine and the annual report of the management to the shareholders, also help inform A
the public about a company. Motlon-plcture films are often used to show people
something about a company. A company may also, as a public service, undertake
projeets not directly connected with its business, to help make society better. /
7 Besides using their own public relations staffs, many companies hire inde- :
pendent public relations ﬁrms Wthh work for several clients at once. Specially
trained outsiders often see trends or problems that people inside a company mlght
miss because they are too close to the situation. 3%
8 Anyone who plans to do public relations work should get as broad an edu-
cation as possible. In addition to a college education, work in some area of the
communications ﬁeld——on a newspaper or with a broadcasting station—is useful
for the future public relations officer. (% ‘

- —~-,\\'

New Words
* declaration / deklo'reifn/ n. ~ aformal announcement H &, =Kiil
* decent /'di:snt/ a. 1. proper; socially acceptable £, & PFLILH 2. satis-
factory; quite good 2 AR, FFEH
* goodwill /gud'wil/ n. LREF, & 2. (B, DIFEMEE
A flourish /flarif/ v. : to be successful, very active &/, %o
action /'zk[n/ n. 73, ik
affect /5fekt/ v to_have an influence on (something) M
survive /so'vaiv/ v. to continue to exist or live H:fF, EfF
serious /'siorios/ a. 1. important because of possible danger or risk =& ¥
2. solemn and thoughtful J2i Y, HEM
seriously /'sioriosli/ ad. FEEM, JiEHb
A regulation /regjuleifn/ n. ' (usu. pl.) the rule or restriction made by an authority H2E,
B, e

E: A ‘A7 Wik GRERSTHIEERBICEEARR) PR _NMIBEFEEENA; 8 7 8
HAREE FERFEHERRESCEEATR) M,
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thoughtful /'02:tfl/ a.

thoughtfulness /'8a:tflnis/ n.
skil(Dful /'skilfl/ a.
writer /'raite/ n.

location /lou'keifn/ n.
editor /‘edito/ n.

* photographic / fouto'grefik/ a.
reveal /ri'vi:l/ v.
character /kerikto/ n.

* chamber /tfeimba/ n.
commerce /’koma:s/ n.
club /klab/ n.

* distribution / distri'bju:[n/ n.

educator /'edjukeito/ n.
* journalist /'dzo:nolist/ n.
* pamphlet /'‘pemflit/ n.
* booklet /'buklit/ n.

annual /'@njual/ a.

motion /'maufn/ n.
motion-picture /mou[n'pikt[o/ n.
undertake /Ando'teik/ v.

staff /'sta:f/ n.
* outsider /aut'saida/ n.

1. caring about other people F&Ilfif), F0DHY 2. thinking &

%1, LB

xiEAE

having or showing skill RIS, BLKH

the person whose job is to write books, stories, etc. fE#&, 1E

K

a place or position i, 3, ALE

i

553220 :

to make (facts, etc.) known Hrn, EE, ME

1. (BLRARKESHRARZH 2. BF

trade (esp. between countries) Bk, %5

RIRER, #tH

(instance of) giving or being given to each of several people,

etc. K, 5L

the person who educates (esp. professionally) & L/E&

B TIEE, P

/M

a thin book, usu. in paper covers ZM#tF

1. happening every year —4E—Kf) 2. calculated for the

year FZAEIHHY

moving B3, &3}

a cinema film HL

1. to (start to) make oneself responsible for (something)

f£, MEF 2. to agree or promise to do something [
o, &R (5O

eLZRITIEAR, 2R R

a person who is not (or is not accepted as) a member of a

society, group, etc. PN, JRFPA, EZ R

Phrases and Expressions

free ... of

pay (no) attention to
(be) on good terms with
so as to

take ... into account
care about

be made up of

inform ... about/of

Sk, fRER
PHER
CEFCS Y3
AR, ME

X EAKIE, )&
Kl

EH"-?EB!?.

- HFHEA
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Proper Name

the Declaration of Independence CGEE) hrEs)

AFTER-READING TASK

Reading Comprehension

EXERCISE 2

Circle the best answer according to the passage.

1

Which of the following expresses the main idea of the passage?

A. Public relations plays a very important role in the political field.

B. Public relations may help a company become more famous. .

C. Public relations is the art of winning the confidence and goodwill of people so as to get their
support.

D. Public relations is so important that it should be taught in school.

The main concern of public relations is

A. getting the public to understand and approve of a company and its actions

B. giving more attention to a product than to a company

C. gaining public confidence and goodwill so that people will buy a company’s products or services
D. getting along well with the government '

A company will do all of the following to win confidence of the public EXCEPT
A. paying attention to the public opinions

B. informing the public about its activities

C. having trust and goodwill of the public around

D. cutting down the price of its products

Which of the following statements is NOT TRUE according to the passage?

A. No company can develop successfully unless it takes into account the rights and beliefs of the
public.

B. Public relations has developed on the basis of the Declaration of Independence.

C. It is necessary for any successful companies to get along with the government.

D. Attention should also be given to the opinions of some smaller groups.
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5. Which of the following is NOT MENTIONED as a way to help people know more about the com-
pany? ‘
A Speeches by the officials of the company.
B. Printed materials with information about the company.
C. Involvement in public service.
D. Specially trained people with a college education.

EXERCISE 3

Decide whether the following statements are True or False according to the passage.

1. A company should pay attention to public relations if it is to develop.
2. People will probably have more confidence in a company if they know of its activities,
plans, or ideas. _ )
. What a company really needs to worry about is the opinions of the interested part of
the big public.
4. If a public relations program does not take into account other people’s beliefs, interests
and feelings, it will be less helpful.

o o0 o oo=
o o o do+=

5. Many companies hire independent public relations firms because their staff are not
trained as well as the outsiders.

EXERCISE 4

Complete the following note-taking exercise. The questions below may help you to get the necessary
information you need.

Public Relations

I. Introduction:

\

II. The Main Concerns of Public Relations:
A. \
B.
e H e d A

III. The Public:

IV. Activities of Public Relations:
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EXERCISE 5

A. The Way to Gain the Confidence of the Public

B. The Ways to Reveal a Company’s Activities and Character

1)

2)

3)

4)

5)

I. What is the main point that the author wants to convey in the first paragraph?

II. What does the author say about public relations in the second paragraph? Find out
three key phrases that can support your answer.

III. What is the author’s view about the company which intends to develop successfully?
Are the opinions of the big public and smaller group of equal importance?

IV.If any companies want to gain the confidence of others,
A. what is the important factor?

B. how many ways does the author mention to reveal a company’s activities and char-
acter? What are they?

Vocabulary and Structure

Choose the definition from Column B that best matches the word in Column A.

2. survive &

A

. affect £

a

. serious 7
7
. regulation [\

. reveal -/

|
commerce o

. club CL{

. annual |

. undertake (A
. staff "

B

agree to do something
buying and selling

c. the group of workers who carry on a job or do the work of

oo

s e

an organization

an organization consisting of people who join together
for a certain purpose

cause some result or change in

occurring once a year

remain alive or in existence

an esp. official rule; order

show something that was hidden before

not slight
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EXERCISE 6

Translate the following expressions into Chinese or English.

@': '<_~ ‘-.', Jr ¥ 4
. requxre careful actlon e f’ P
g S VS %mmjﬁm
A 1 fo L (42 ) —hs
thanks for your immediate actions ﬂ< A% B ts 7
A/ TS
et 04 o ACHTMS m&aam”aﬂaya
2. affect the growth of crops p }):4" . B0 Ry 2
wert I8 okvere [ ' EK"@ZEJkHUZiﬁi
b@ affected by, the chmate ey /4?'74’& i
lll [\ ‘4”( o ‘11;_ ) T %ﬁ]ﬁl%ﬂ"]ﬁ?"ﬁ
: ' s "‘:z-’*" - %%
3. survive on one’s own . ; CATY [
qgie 0 T Asert Eﬂé*@T%,
survive the mountain flood v Moo f } ¥
) N B A Ij_ AT
gyl R Www : $ﬁ¢$ﬁ?ﬁ
Y
V= _/:ﬁ7 7 Z‘}j
4. reveal a company’s character A A ISENIN Y <
el & viesa N e Thﬂﬂ']aEF?J‘—‘ﬁ
reveal 1ns1de,secrets T R s 3
Mo n(1<
ARl T A C(I ‘/‘ ’__‘ N ﬁﬁ%ﬁéﬁ*ﬁ
N~V
%\&-‘e 8
JA 3 W (.
EXERCISE 7 \

Fill in the blanks with the words given below, Change the form where necessary.

staff reveal annual location undertake
action affect survive commerce thoughtful
—
1. Rapid ___ 47! 7/ is needed if you are to be saved.
2. Itis necessary to 1mprove the relatlons between industry and___[077//2C1 &,
3. Only a few creagu?es swrdl c,i the big forest fire last year.
4. The survey of the committee );&‘\/gcqi some encouraging facts.
5. Millions of people are /-1¢{_in health by the polluted envuonment
6. i J of an 1ror/1 and steel work: should be close to the rallway
7. To lower expenses the exm&ﬁg’t_gcgt_@m;me )‘iﬁf’% ) > l L :
8. According to the p].an the __arnaual __ outputis to be increased by ld percent.
9. George will 1) gn \,;\, responsibility for distributing the printed materials to students.
10. Itis very _—iw'd s il of you to take care of the children while their parents are away.




Unit 1 9

EXERCISE 8
/
Complete the following sentences with the appropriate expressions given below. Change the form where
necessary.
in addition to pay attention to on good terms with be made up of
at once take ... into account worry about care about
free ... of connected with »
1. It’s impossible for me to do all the JObS UL
2. The teacher told the student to ﬂls spelhng
3. Since you work so hard, there is 1o sense in /(17 L the future.
4. The Whltes tes are W" " their nelghbours wherever they live. 3
5. Mrs. Lee ¥ 27 net only her own family but also her distant relatives. ;%%
6. He made every possible effort to get to know the people [/ .~ ; the | iocal government.
7. The old lady cannot [ aQ herself the idea that somebody is following her
all the time. y _‘
8. The teaching staff in colleges 15 10%*  usually professors, lecturers and as-
sistants.- . . - 7Y 5’ .
9. Ly 0047 their own public relations staffs, some companies hire a few*specialists from abroad.
10. If we want to wm the ‘confidence of people, we should fasl their feelings and interests

EXERCISE 9

Complete the following sentences by using as...as. ;‘\

EXAMPLE: You know a bit about history but he knows more.

You don’t know as much about history as he (does).

. George is an efﬁc1ent worker and so is Jack. B k : L et

Georgeis [ ¢pfipight 2 Viliedr  pS g - S & i i
t

—

The luggage I took was not more than what was allowed.
Itook 45  smps/ ’L'—U"’J a8 pfew ek
Both German and Enghsh are difﬁcult languages

. / Z({;;ni o]

-

Germanis _ ¢ 0h 7,9'-,‘“[ o purviiers Q¢ C1 S A

The weather is still unpleasant todaybut yesterday it was worse.

The weather isn’t _  Juiy T, ¢ wlow NS T ihS 2 S

There were fewer people at this meeting than at the last one. , : _
There weren’t _/AS )nGpesy]  Jooilis ~ [4i5% QeI - ik, LA

This coffee is too sweet for the to drmk /
Ican’tdrink _¢1S )2y v/ ‘




