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With the development of society, it appears a diverse trend in catering industry, and many designers
are involved in catering design, but how to accomplish a successful design owners and consumers
favored is the subject designers need to probe into.
Every design has a different focus. Personally speaking, as a designer, at first, you should know what
is the aim of your project, that's you should have an idea about the business purpose or commercial
positioning of the investor. Also the designer's concept and skills are due to having a close relationship
with business behaviour. For designing a project itself is a business behaviour, it is a part of a business.
For example, if you design a restaurant to be a pure artistic space, a exhibition of materials or a
museum-styled dining place, then it is too much for a restaurant, a place for dining. Remember, dining
is the most important thing in the design which is a commercial design behaviour.
The relationship between design and investment management and budget is very important. For
example, if a restaurant has a brisk business, but the payoff period is too long, actually the design
needs to improve, otherwise it is a bad investment. Usually for a restaurant, the reasonable cost
recovery time is about a year (appropriate to storefront business only, except other purpose). From
the design perspective, the designer should comply with business investment rule to control costs
and restaurant is a typical comprehensive business activity, so the design actually belongs to business
activity. Some designer will ask "i want to do a design but it lacks enough investment, so how? ". The
fact is that good design and bad design is somekind of relative thing, but there isn't good art or bad -
art, so the most important thing is to satisfy the consumers and achieve the purpose of an investment.
If a design is reasonable and able to lead the consumption behaviour, then it is a successful one.
Last, we talk about consumptive cultural behaviour. "Each place has its own way of supporting its own
inhabitants". Each place has its own consumption way, the designer is supposed to have the ability of
understanding the native living way. So site selection and business pattern, etc. are also important to
a design, and a good design is supported by many comprehensive factors. In conclusion, the designer
ought to take many aspects into a restaurant design, such as, artistic viewpoint, investment planning,
region, location, local humanity conditions, and so on. Remember that a successful catering design is
always having her special vitality.

Wei Wensheng
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is the aim of your project, that's you should have an idea about the business purpose or commercial
positioning of the investor. Also the designer's concept and skills are due to having a close relationship
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For example, if you design a restaurant to be a pure artistic space, a exhibition of materials or a
museum-styled dining place, then it is too much for a restaurant, a place for dining. Remember, dining
is the most important thing in the design which is a commercial design behaviour.
The relationship between design and investment management and budget is very important. For
example, if a restaurant has a brisk business, but the payoff period is too long, actually the design
needs to improve, otherwise it is a bad investment. Usually for a restaurant, the reasonable cost
recovery time is about a year (appropriate to storefront business only, except other purpose). From
the design perspective, the designer should comply with business investment rule to control costs
and restaurant is a typical comprehensive business activity, so the design actually belongs to business
activity. Some designer will ask "i want to do a design but it lacks enough investment, so how? ". The
fact is that good design and bad design is somekind of relative thing, but there isn't good art or bad -
art, so the most important thing is to satisfy the consumers and achieve the purpose of an investment.
If a design is reasonable and able to lead the consumption behaviour, then it is a successful one.
Last, we talk about consumptive cultural behaviour. "Each place has its own way of supporting its own
inhabitants". Each place has its own consumption way, the designer is supposed to have the ability of
understanding the native living way. So site selection and business pattern, etc. are also important to
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Meizhou Dongpo
Restaurant National
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This restaurant is based on theme of Beijing
Olympics in 2008, the designer intends to interpret
the theme and spirit of Olympics Games by a
way of art. With those popular slogans in 2008,
such as "One World, One Dream", "Welcome to
Beijing", running through the overall design, we
can retouch the pulse of the inheritance of the
Olympic spirit in this restaurant.

The 28 kinds of sports in Olympics Games
showing in Xiao Zhuan graphics (a style of
calligraphy in Civilization of China) are distributed
to each single room of the restaurant, with one
room one sport. In this way, the traditional Xiao
Zhuan is endowed with new visual language and
deduces the characteristic of different sports by
the artistic expression way. In accordance with
green Olympics Games, the design recycles the
abandoned materials, such as Coca-Cola bottles,
cans, caps, red wine stoppers and so on, to
transfer the spirits of green Olympics Games to
public by arts. On the second floor, the memory
of Meizhou Dongpo is recovered at the Olympics
gallery, for instance, the name tag, car license,
working permit, workers' diary, photos, opening
and closing ceremonies menu, etc., these vivid
staffs displaying in a way like in a museum witness
the perfect performance of Meizhou Dongpo in

that special period.
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On the third floor, there comes the style of old Beijing.
The plain black bricks, the fine white gate piers and
the exquisite bronze lintels blend into a scene in the
Hutong of old Beijing that the branches are swaying
in the wind and birds are flying , providing a fresh
look of Old Beijing. That's you can eat delicious foods
in the restaurant, still you review the glory.
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