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Our generation is lucky: the Apple computer is introduced and printmaking becomes
much easier, which brings convenience for us. We witness also the rise and

dec

e of the Guangdong Apollo (Group) Co., Ltd, which is one of the first

enterprises in China that are aware of brand value. From 1980s until now, our
society has undergone dramatic changes. With the rapid development of Chinese
economy during the recent two decades, Chinese design changes with each
passing day. Facing the trend of globalization, we begin to refiect upon the problems
we have met in our design. How can we take part in international design exchange
and benefit from it? How can we integrate interationalization with nationalization
and strike the balance between them? How can we introduce to the outside world

national culture and spirit by the global language? How can we maintain strong

Chinese characteristics in the process of international communication? ...
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TRk HR 2 Editorial Report

SR k7| SR | SRt | FES SR (BEEih | WERRRT | SRRt i:%ﬁ
Category Logo Design P"Dc}:%r:‘“ ﬁ';%‘gm%# Bt s g:s:%g;e V““ag{’;,““’ Poster Design Slmr uglfk :
AEHX BNE (4)
Number of Selected Works 43 26 18 17 9 44 157
from Hong Kong and Taiwan
A&  Taiwan 10 14 10 10 13 60
Z#  Hong Kong 33 12 8 7 31 97
i id ot was| %8 | 17 % 2 12 12 144
from Abroad
o E R R NE (1)
Number of Selected Works 401 151 56 53 56 50 767
from Chinese Mainland
SR3Il shenzhen 40 15 12 3 6 76
b3 Beijing 52 10 17 18 13 10 120
£  shanghai 40 38 5 3 3 4 93
K#E  Tianjin 1 1 2
J"%  Guangdong 62 27 12 4 14 8 127
| Fujien 19 20 1 1 43
H3T  zhediang 45 10 5 3 9 78
L7 Jiangsu 22 2 2 1 3 36
J4E  Hebei 12 2 1 15
AR Henan 1 1
iZ5  Liaoning 22 7 5 2 7 1 44
P9Jil  sichuan 21 12 3 6 1 4 47
LIZR  Shandong 18 1 1 20
ZF Yunnan 4 4
#AAE  Hubei 1 1 1
AL Heilongjiang 6 3
H5®  Xinjiang 7 2 1 10
I 7 Guangxi 3 1 4
B shanxi 22 1 2 2 1 3 31
RH Anhui 1 1
I Jiangxi 1 1
BE/X Chongging 1 1 2

Number of Contributors (Company

and Individual)

Number of Selected Companies

and Individuals

Number of Contributions

i)

Total Number of Selected Works

1068




Li Yongquan is the new generation design master in Hong Kong.
Me is a prolific designer famous for bold designs. He was titled
by Japanese popular magazine | Agosto | as the representative
of Hong Kong design circle in the next 10 years,

He has won over 450 prizes, e.g. 4 prizes awarded by New York
Art Directors Club an one occasion, and 37 and 48 prizes in the
1stand 2nd Global Chinese Designers. Competitions respectively.
He has also won French Paster Salon Award, Mexico Poster Gold
Medal, Hong Kong Polytechnic University Outstanding Alumnus
Award, and Hong Kong Artist Annual Award etc. He sets a good
example for young designers.

He began his design career in Osaka in 1993 and moved to Tokyo
in 1997. He is one of the few Hong Kong designers that develop
both in Hong Kong and Japan. He is also the only Chinese designer
invited by Japanese government to design the coat of arms for
their city. Li Yongquan Design Co., Ltd is a well-known corporate
image consulting company in Hong Kong. Hong Kong MTR
Corporation, Kowloon-Canton Railway Corporation, Meixin Group
Co., Ltd, Dragonair, and Sociedadede Turismoe Diversoesde
Macau (STDM) etc are among its clients.

When | writa this essay, |'m holding an exhibition of my work in
Hong Keng. The selected 40 posters on show are one third of
my poster designs during the recant 10 years. |t is bettar to put
it this way: the selectad are comparatively moderate works
handpicked by the authority rather than sensitive ones. Duning
3ll these years, poster designing is 1o me enjoyable experiences,
as one enjoys a delicious dessert after a hearty supper. | devote
mysell heart and soul 1o the design of each poster, Otherwisa,
I won't doit That's why | didin't accept many inwitations of poster
exhibitions. Dasigners are for most of the tme oo ocoupied to
be engaged in extra dasigns,or they do it hastily, which s
dissatistying, Therefore, | hold a simple principle; do it with alf
my enthusiasm or don’t do it at all. It shows my standard tor and

attitude towards design: not for winning prizes or fame,
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Gee + Chung Design Is an award-winning multi-disciplinary design firm which has been creating innovative, powerful and effective
client solutions for over 15 years. Their successful strategies for launching and extending brands for top clients including Apple,
{BM. Oracle. Lucasfilm and Sony have consistently set clients apart from comipetition and built lasting client value. Earl Gee and
Fani Chung are Partriers and Creative Directors. Earl holds a BFA in graphic design with distinction from Art Center College of
Design. Fani holds a BFA in graphic design from the University of Washington and MFA in graphic design from Yale University
Gee + Chung Desian has received many awards from major design compatitions including Communication Arts, Graphis, Print,
1.D.. the American Institute of Graphic Arts, New York Art Directors Club, Type Directors Club and Society for Environmental Graphic
Design, and is included in the permanent collections of the Library of Congress and Smithsonian Institution

Principles of Successful Graphic Design:

We believe dasign can be one of the most effactive ways 10 link cultures and bridge international understanding, as visual
communicaton i the common language we all share The talent, skill and training of a graphic designer enable the designer to
be uniquely suited to utilize this universal language to make 8 positive contribution to sociaty. As Chinese-American designers,
wae often draw upon our cultural background and experiences tor our Pacific Rim clients 1o create work which connects with our
client's audiences. Many of our most successful client solitions combine Asian philosophy and Western concapts 1o create a
visual language that bridges boundaries and crosses culturés. In the end, the design must speak for itself ragardiess of who created
the work. It must first and foremaost serve the client's needs

Our design philosophy is based upon the following principles:

Define the client's point of view. Design is essentially about creating differentiation; truly distinguishing for the audience what is
different about a company. We create a visual vocabulary for our client that reflects their unique personality and message. We
develop solutions that are as diverse as our clients by implementing the design strategy most appropriate for the concept.

Craft a compelling message. The best way to hold the attention of an audience is to tell a compelling story. We distill the essence
of a company's brand to its simplest and most powerful form by thoroughly researching our client, competition and audience.
We then create a concept-driven message that frames our client's story to resonate with their audience.

Create a timeless solution. Design that 1s memorable and remains an effective solution long after completion provides lasting
value for clients. This Is especially important to identity and branding design in which a brand gains recognition with repeated
axposure; allowing the design selution to grow, evolve and change with the company.

Foeus an conceptual excellence Every design assignment i an apportunity ta do your best waork, no matter how challenging the

size, budget or tme frame. Wie view client constraints as essential information which enables us fo cfeate & more tocused, targated

salution, We ate cammitted 16 creating work that 1 the best of its kind and elevates our cuiture

Insure stfective rasults, Successful design is mueh mare than masting marketing objectives; it is aboul exceeding clent expecranons.
Our design strategies achieve measurable tesults for our clients: increasing wisibility, inspinng attendance and mativating sales.
Effactive resuits build client trust and l2ad 1o successiul long=term rslationships

Upon graduating from Yale University, Fani asked her Graphic Design Professor, the legendary Paul Rand, [ How can | become
a successful designer? | Without a moment's hesitation he replied, [ You need three things. You need to be good. You need to
work hard. And you need to have luck, | Fani's Graphic Design Department Chairman Alvin Eisenman said, [ You should never

work for free. You should never be someone's hand. You should be someone'’s mind. |
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Masaaki Hiromura

1954 Born in Aichi Prefecture, Japan.
1977 Joined Ikko Tanaka Design Studio
1988 Established Studio IKKS, Tokyo.

1992 Changed company name to Hiromura Design Office Inc
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The Expangivensss of Graphic Design

Graphic design is two-dimensional, pertaining mainly to printed

matter, and thus is on a human scale. Most graphic design work

products such as books and packaging can be hand-held and

looked at closely. Even larger works, such as posters, are on a

human scale.

However, recent technological innovation has enabled a much

larger output, and ona is starting to see many works of monumental

graphic expression in metropolitan spaces

It is my expectation that the powers of graphic design will

increasingly be called upon to fill large spaces. And | imagine that

it will not be in the form of two-dimensional design works simply

becoming larger, but the know-how in areas such as typography,

chromatics, and beautiful composition developed by graphic

designers with time and effort and careful consideration making

a significant contribution to spatial and institutional visual

communication.
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To raise the level of graphic design, designers need not only to

make great efforts, but also to increase professional and trans—

professional, national and international exchanges. Communication

broadens one's harizon, Design exchange helps us to get to know

different cultures. It is also an important way for us to join the

market and global economy. Although Chinese graphic design

has made marked progress during the latest years, we fall behind

in design exchange due to backward concepts and language

barriers etc, which can be easily noticed in our inactive participation

s held both

in graphic design competitions and academic ac

at home and abroad. The publication of anthologies of design

waorks by Chinese and foreign designers are helpful in promoting

exchange. As designers, we need to know clearly our right

positions. We should not be self-important or self-belittling. It's

always true that * No pains, no gains.. The success of one or

two designs means nothing. It serves only as a new starting point.

We believe, only with equilibrium of mind can we really benefit

from exchanges, and the contrast and difference will stimulate

our creative enthusiasm.
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