MRD GROUP COMMERCIAL REAL ESTATE SERIES |
SECRETS OF CHINESE STYLE COMMERCIAL ARCHITECTURE DESIGN

At (HLEHA) G ~"28NAF PEXHE ™R BRE

m oA = @ EHF M

MEXER RARKE - -HERPD F

IIIIIIIIIIIIIIIIIIIIII



VRBICROURCONTVIEREIANREAINESTAIERSERIES
SECREMSIORCHINESERSINIERCOVNERCIANFARCHIMECGIUREIDESIGIN

FOAL S2GS

RO, WAL

it (HUERA) 280 PEXE LG ®EIT®RE

ma = EE G F M

IIIIIIIIIIIIIIIIIIIIII

MEERG - RAFE - HEPD F



PIFAERS H (CIP) #dis

rhE R B R s s R /5
LR o SMAEREE « WO E. — R KRR
AL, 2013, 1

[att: Crpl gD flkthr=28 L A5 ]

ISBN 978-7-5618-4453-3

[. @peeeIl. @ffreeell. Opgl—NR5 85—
ST V. OTU247

rF [ WA B B AT CIP A A% - (2012) 552076065

Rkl A%, R
Chief Producer: Diao Rui, Wu Xuhui

LA E: AR
Chief Editor: Zhou Na

PATHIZ: WHEE. PV W55 - BTRPER I CRINSO « Mds. A% NI GEndO |« @, k&R KRR, 2T

Deputy Editors: Xie Xuan, Sun Peng, Panu Amornbantukul (Singapore), Zhou Wa, Wang Shaolei, Sun Yueshu(Singapore), Ji Tao, Zhang Chunlu, Zhu Bingchen, Hu Zhenya

R Lily (GEERT)

Translator: Lily Gong
Hifoert: 5@k

Cover Design: Gong Xianwei

I P A o SRFMRD S5 TH A P S el 5 [l 4!

Finally, our appreciation to fellow professionals who have supported and stood by MRD Group!

vifEgA: Rk

WO R AT . KR AL
O AN Bk
s b REE DAR9295 R K2EW (liB%s: 300072)

i i RATHEB: 022—27403647  WRMES: 022—27402742
[ HEb:  publish. tju. edu. cn

E) Rills bR REDR

% B AESHB I

I A 300mm X 300mm

£l k. 28.5

B . 4037

i W: 2013%E1 1R

) W 201341 H 1R

i ffir: 398.007C



| PROJECT NAME mBE&#R

Commercial Complex

B HlEsE
WA AR Al B

Shopping Street & Commecial Building

Qingdao Chengyang Image [Tlimes|Centre
Hres B 2 IMAGE B X iH D

762

% anda Plaza, Commercial Complex, Guangzhou
N LEMERNLFNES] GO
Haxi Wanda Plaza, Commercial Compléx, Harbirn D
semsmeNLsrdtas @ X

" A obile Theme Park, Dingmao District, Zhenjiang
VEL g ) = g

Central City, Qingdao Zhengjiary Group
Hr 25 & & 4 8 & 5

048

c
2
[%2]
3]
o
el
g 8 M % Shanghal Yuehe International Plaza, Cao’an Commercial District
=) ] -
= N g a R EEREROHEE LS
] S
H 2
= E
e S
H



Gemdale Fantastic Age Commercial Space Design, Hangtou, ShangHhai
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Commercial real estate has gone through a booming decade in China with challenges and opportunities, successes and failures
coexisting. The essential conflicts and entry points for the policies have shown distinct Chinese characteristics. After ten years’
growth, the commercial real estate is ushering in a new booming stage with more professionalized and diversified development.

After ten years' fast development, MRD Group has grown from a design firm to a fully-fledged, vibrant group encompassing five
subsidiary companies, including MRD Investment Management, De-Sign Int'| Architectural Design, Attic China, DS Environment
Design and Research Centre. The group is also engaged in full-chain service, ranging from business investment, assets
management, business planning, architectural design, tenancy invitation and operation, marketing agency.

Our unwavering idea and vision in exploring a Chinese pattern for commercial real estate in the past ten years has enabled us
to come to our own understanding of China's commercial real estate. Beginning from 2012, we will publish a series of books exploring
China’s commercial real estate from the following aspects:

Chinese Style Commercial Real Estate Development

Secrets of Commercial Complex

Best Commercial Architectural Designs

Business, City and People

Business Reform in the New Age

Commercial Space Control Manual is the first volume of the series.

The bigger our dream, the further we can travel. MRD Group is committed to working with fellow professionals of the commercial

real estate industry to contribute to China's commercial real estate development.
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The successful commercial development is a complex full-chain process, and the commercial development design also requires
a full-chain design flow, which encompasses planning and consulting, commercial programme planning, architectural design,
commercial space creation, landscape design to commercial signage system. As a multi-faceted full-service design group, MRD is
committed to creating high-quality commercial space, alongside its unremitting exploration in integrating innovative designs and
commercial concepts into its visionary commercial space design in the context of local culture.

In MRD's design philosophy, a good commercial space reaches beyond a shopping place; it is a stage for urban life, carrying a
multi-fold of social functions: creating new public space, shaping new lifestyles, offering new life experiences and providing a cosy
spiritual sanctuary for the urban residents.

Commercial space is a multi-dimensional spatial network shaped by several complex factors, every single one of which forms an
integral part to the overall design, such as the building interface, circulation, advertisement, signage, lighting, VI system, style, theme,
interactive design and so on. On the other hand, commercial building involves theme planning, tenant invitation; therefore against the
background of immature development process, unavoidably it faces rounds of modifications to accommodate the changes in
commercial programmes. Design and the control of commercial space effect are key aspects to ensure a successful commercial
property project. This is also the main subject of this book-the commercial space design.

The Commercial Space Design Manual, a compilation of De-Sign International, DS Environment Design and the Research &
Development Centre, aims to take a stock of the previous projects and to share experiences with fellow professionals in the field to
improve the commercial property design and management.

The Commercial Space Design Manual is a design result delivered following the in-depth schematic design and design
development. The manual ensures the implementation of the design concept, for example, building interface control, landscape
design, theme design and presentation, advertising system control, lighting system design and so on. It also includes the facade
design, detailing design, advertising signage design, store front area design, building materials selection and construction techniques.
The centrepiece of the manual is the holistic design of the commercial space, at the same time, it takes into account the flexibility of
the leasing and selling requirements, especially the shopfront design criteria which include air-conditioner shutter, advertising board
and lighting as well as shop front area design and so on.

The Commercial Space Design Manual showcases MRD’s extensive and proven expertise in commercial property design.
Complemented by SketchUp models, the manual offers a comprehensive information feeding for construction drawing, curtain wall
and lighting design firms, which in turn, guarantees a high-degree realization for our design.The manual also plays an important role
in the post-service stage. It offers a key reference for modifications caused by changes in tenancy and building material selection and
on-site coordination.

The Commercial Space Design Manual strives to offer an in-depth, extensive and efficient control on commercial space through
its straightforward expression, detailing design, accurate information feeding, elaborate drawings, material selection, guidance on
implementation and on-site coordination.

Commercial Space Packaging

The commercial space packaging is a new design field that has emerged from the robust commercial real estate development,
which aims to offer a direct glimpse into the commercial atmosphere through advertisement, posters, signage and shop window,
before the official operation kicks in. It serves to offers a more straightforward outlook for the potential tenants. The key part of the
“commercial space packaging” is actually “space”, which means it is not simply a decoration on the skin of the commercial building,

but creation of commercial atmosphere for the entire commercial space.

Unrealized design will not generate any value; whereas a multi-layer spatial experience can successfully produce social and

economic profits. The unlimited proximity between ideal design and design realization is the ultimate aim of this manual.
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WA s EBTREX Location: Jiading District, Shanghai

F itb T #0: 45 868 m’ Site Area: 45,868 sq.m

SEmIN: 218 844 o' Gross Floor Area: 218,844 sq.m

& 8 OE. 27 FAR: 2.7

W& it B (8] 20094 Year of Design: 2009

it 8 I. 20145 Projected Completion: 2014

Aol & 4% 167 900 m' Commercial GFA: 167,900 sq.m.

7S B bk @ Al 76 916 m” (&1 T30 996m”) Programme: Retail 76,916 sq.m.(including 30,996 sq.m. below grade)
ABEBRNL 50 173 m’ Apartment-office 50,173 sq.m.
B4R 4 24 788 o Grade A Office 24,788 sq.m

BR %5 5E Bl: FARRMREN Services: Project development strategies and business orientation
SRR R AT Master planning and conceptual design
HERT Schematic design
gt RSl = Ehg it Development design and commercial space design
RHARR S Post-design Services
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Garden Makes Life Complete

City — We envision the design in keeping with the context of the city.

Retail — Three-dimensional peope flow solutions

Ecology — Blending in with the neighbouring green space and park.

Located at the intersection of Huning Expressway, Outer Ring Expressway and Cao'an Road, the site occupies a total area of 61,789 sq.m., of which construction land occupies 45,868 sq.m..
Our design connects the site axis to the city's green space by an east-west two-story landscape axis, which turns into an outdoor terrace on the second floor to create an interactive and vertical
circulation. The 45,000 sq.m. commercial space is distributed on the first, the second and part of the third floor. The circulation circles around the landscape axis to achieve the maximum
commercial value. Anchor stores are located on the basement and the third floor to achieve strong commercial attraction. Four high-rise office towers occupy a GFA of 80,000 sq.m., three of which

are SOHO, linked into a gentle curve along the river. Located on the southwest corner of the site is a 24,788 sq.m. Grade-A office complex, with modern and practical vertical lines as its signature

design feature.
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