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Unit 1

Birth of Automobiles

Objectives

1. Know about adventures with the automobile.

2. Know about the emergence of automobile.

Focuses

L : Adventures with the automobile
S : History of automobile

R : How the automobile emerged
W

Automobiles in the future

@ 1 Starter: Enjoyment of Famous Historic Cars

There have been many famous cars in many countries since the emergence of cars. Do you

know about them? Please enjoy the following famous cars.

193548, Bl TEFleetwood(3E E) 19364, JETEAES00A(E KF)
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@?, 2 Listening: Adventures with the Automobile

Do you know the adventures with the automobile. Listen to the conversation and fill in
the blanks.

The “horseless carriage” made its debut at
Chicago’s Columbian Exposition in (1) . Crude.
no more than a (2)  buckboard powered by an
electric motor, none-the-less the exhibit excited its
audience. Within fifteen years the automobile industry
was firmly established, producing roomy, comfortable
cars capable of traveling (3) . First seen as a toy
for the rich, the car began to be taken more seriously
as its advantages over the horse became obvious,
particularly after Henry Ford introduced his Model T
in 1908.

Fig 1.1 Driving a Buick on a country road, 1908
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Dr. H. Nelson Jackson was the first to (4)
coast-to-coast in 1903. Two dozen other pioneers
matched his feat over the next five years, but none
was a woman. This honor fell to Alice Huyler Ramsey a
22-year-old (5)  from Hackensack, New Jersey.
On June 9, 1909, Alice, and three women companions
(none of whom drove), left Manhattan in her sturdy
Maxwell. Fifty-nine days and 3,800 miles later they

arrived in San Francisco.

Fig 1.2 Alice Ramsey, her crew (Nettie Powell,

Margaret Atwood an Hermine James) and her Maxwell

Jack and Peter are talking about automobile history. Complete the conversation with the

information given below and role-play it.

A. So far it has been already over 100 years of history for automobile.
B. Without automobile, it’s almost unthinkable.

C. Who is the first person who made an automobile powered by an internal combustion

engine?

D. When was the first car birthed?

Jack: The automobile industry is a fast developing industry. How many years the automobile
history has?
Peter: (1)

Jack: Yes, since the later 18th century, when the first automobile was put on road, this
industry has developed tremendously.

Peter: Yes, today it can be said that wheels run the world. For most of people, an automobile is
the fastest and most convenient means of transportation.

Jack: (2)

Peter: (3)

Jack: The first car was built by Joseph Cugnot in 1769. It was powered by a steam engine
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and was very slow in driving.

Peter: (4)

Jack: Karl Benz, known as one of the founders of Mercedes—Benz

Fig 1.3 The First Steam Engine

2
m 4 Reading: How the Automobile Emerged?

The history of the automobile actually began about 4,000 years ago when the first

wheel was used for transportation in India. In 1335, Guido da Vigevano, an Italian man,

designed wind-driven vehicles. Later Leonardo da Vinci designed clockwork-driving tricycle

with a differential mechanism between the rear wheels.

A Catholic priest named Ferdinand Verbiest is credited to have built a steamrpowered

vehicle for the Chinese Emperor Kang Xi in about 1678. Since James Watt didn’t invent

the steam engine until 1776.

Although by the mid-15th century the idea of an auto-drive vehicle had been put into

practice with the development of experimental vehicles powered by means of springs, clockworks,

Fig 1.4 Benz Car

and the wind, Nicolas-Joseph Cugnot of France is
considered to have built the first true automobile in
1769. Cugnot’s three-wheeled steampowered
vehicle carried four persons. It had a top speed of a
little more than 3.2 km/h (2mph).

Carl Benz and Gottlieb Daimler, both Germans,

share the credit of changing the transport habits of

¢ the world, for their efforts laid the foundation of the

great motor industry as we know it today. First,
Carl Benz invented the petrol engine and Benz car
(Fig 2-5) in1885 and a year later Daimler made a car

driven by motor of his own design.
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For many years after the introduction of automobile, three kinds of units units were in
common use: steam engines, gasoline or petrol engines, and electric motors.

Over ten years from the invention of the petrol engine, the motorcar had evolved itself
into amazing designs and shapes. In 1908, Henry Ford revolutionized the manufacture of
automobiles with his assembly-line style of production and brought out the Model T. The
introduction of the Model T transformed the automobile from a plaything of the rich to an
item that even people of modest income could afford. By the 1920s the car was commonplace
in modern industrial nations.

After World war [[, the new rich in the United made a greater development of
automobile manufacturing. Since the mid-1970s, the rising cost of fuel has increased the
demand for smaller cars, many of which have been produced in Japan as well as in Europe

and the United States.

5 Check Your Understanding

A. Translate the following sentences into Chinese.
1. Over ten years from the invention of the petrol engine, the motorcar had evolved itself

into amazing designs and shapes.

2. The history of the automobile actually began about 4,000 years ago when the first wheel

was used for transportation in India.

3. Since the mid-1970s, the rising cost of fuel has increased the demand for smaller cars,

many of which have been produced in Japan as well as in Europe and the United States.
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B. Match the definition given in Column ] with Column ] .

Column [ Column 1[I
1. steam engines AL JRIMHL
2. gasoline or petrol engine B. H3#HL
3. electric motors C. ZE¥EML

{ 6 Writing: Automobile in the Future

Complete the following passage with the words or phrases in the box.

A. refueling B. space C. by petrol D. crowded

E. be safer F. automobiles G. future H. pollution

As big cars cause many problems, such as , shortage of parking space,

crowded traffic, scientists are now trying to design some small cars that may some day

replace today’s big . If more people begin to drive such cars in the future, there
will be less air pollution. There will also be more for parking cars in cities, and
the streets will be less . Three such cars can fit in the space that is now needed

for one car of the usual size. The little cars will cost much less to own and to drive.

Driving will as these cars can only go 60 kilometers per hour.
The cars of the will be fine for driving around the city. However, they will
not be suitable for long trips, because these cars can only go 450 kilometers

before needing to stop for

E‘[ 7 Supplementary Reading: Birth of Sohu House-Auto Zone

Read the following passage and decide the statements are true (T) or false (F).

( )1. “Shelter” and “People Mover” is closely related to people’s everyday lives, housing
gives people mentally and physically habitat, private cars supply free on travel.

( )2. September 25, Sohu House-Auto Zone is available on-line with the fresh clean

dynamic page style.



Unit 1 Birth of Automobiles

A T LI TP I A g

( )3. Automobile and real estate are two economic golden growth point, sales of house
and automobile are also closely linked, to some extent, the two target groups has
a high degree of overlap.

( )4. In Sohu House-Auto Zone, activities will not be carefully selected to realize “mix
and match” object and better interpret the spheres of cultural and common
customer base demonstrated by the project through “fit” between the products.

( )5. Sohu-the country’s smallest portal, which owns China’s largest and most

influential automotive portal site Sohu Auto.

Sohu—the country’s largest portal, which owns China’s largest and most influential
automotive portal site Sohu Auto, China’s most popular and valuable real estate website
Sohu Focus, cross-border cooperated houses and autos in this fall and heavily launched the
“House-Auto Zone” Area page(http://auto. sohu. com/cfz/index. shtml) and House-Auto
Zone club on September 25, assembled friends, shared scriptures on buying a car or house,
exchanged experience on keeping a car or supporting house, exhibited houses and autos,
the group bought concessions, found friends by eating and drinking and built the country’s
largest interactive platform concerning houses and autos.

Perfect combination to build the country’s largest interactive platform concerning houses
and autos

“Shelter” and “ People Mover” are closely related to people’s everyday lives,
housing gives people mentally and physically habitat, private cars supply free on travel.
To most Chinese urban families, houses and autos would be two of the heaviest
consumption in a long period future. Ordinary consumers often put houses and autos
together for a comprehensive consideration. Sohu collects advantages of Web portal
matrix, combines two of the most influential professional website, Sohu Auto and Sohu
Focus, link houses and autos with these two modern needs, side by side present House-
Auto Zone. House-Auto Zone platform will converge 10 million active users through
providing a good interaction space for the houses and autos lovers. Whether you favor
housing or like vehicles, here in the House-Auto Zone, you can find your favorite
products, participate in various houses and autos interactive activities, and find friends
with similar interests.

Colorful Exciting activities on both houses and autos, swoop all offers

September 25, Sohu House-Auto Zone was available on-line with the fresh clean
dynamic page style. A variety of exciting activities organized by Sohu can also be found
here: Sohu exclusive offers of houses and autos purchase, hot property, the auto discount
information, shopping guide on houses and autos, guidance on house or auto purchase tools
and process. In addition, it set up House-Auto Zone BBS and other content to build an

interactive platform for online or offline users.
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Sohu deputy editor and general manager of Sohu Automotive Business Unit, He Yi,
said: “House and auto have been the two main consumers to the more and more affluent
Chinese people, the domestic automotive and real estate information mostly come from
networks. Sohu, as the leader of Internet media, has accumulated a large number of users,
technical and information resources in the automotive and real estate, our auto and real
estate databases can meet the dual need on cars and houses. Sohu House-Auto Zone section
can provide users of Sohu Auto and Sohu Focus two aspects of information and services;
aggregation in automotive and real estate under Sohu company will create a unique
advantage in the industry; this colum will surly promote the health of consumer in the
Chinese automotive and housing market. ”

Vice President of Sohu Focus Zeng Fu-hu said, “the original intention of building
House-Auto Zone is to collect house and car buyers through the media resources of Sohu
portal matrix and the professional influence of Sohu car and Sohu Auto, then we can get
group advantage and concentrate on picking the best real estate projects and car brands,

supply better docking methods for buyers and the brands.”

Fig 1.5 Photograph of “R &. F Cup” environmentally friendly fuel-efficient PK Contest

Sohu Focus together with Sohu cars, has successfully held the top enterprise buyers
quarter, “R & F Cup” PK tournament-saving pioneer, “Gull Island” Nandaihe Beach self-
driving travel, “Maserati” goes into “Paul Leisy Forest language” and other forms of
House-Auto activities, which gain lots of enthusiastic participation and support of users.
Mr. Chiang from the International Trade said: “I am busy at work so checking houses is
troublesome. It’s a very hard work to spend the whole weekend on houses. Sohu top
enterprise buyers quarter makes it available for me to understand the situation of a lot of
real estate in the noon break time, make key choices and then go to the field to check
things out. In these activities, many flats have a good offer, even the car also has benefits,
such houses and autos interactive activities can help us save time and effort also save money

i

and we hope to organize more. ” , another Ms. Lo from Sohu Automobile Assciation (S,

A. A.) said,“I participated in the” Gull Island “Nandaihe Beach self-driving travel, feeling
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very good for relaxing weekend and also checking coastal resort project, with one stone
killed two birds. ” After the launch of Sohu House-Auto Zone, more colorful activities will
be organized to provide various forms of house group buy concessions, and opportunities on
creating more fun of making friends, selecting houses and cars easily.

Build cross-marketing platform, well mash and interpret spheres cultural

Automobile and real estate are two economic golden growth point, sales of house and
automobile are also closely linked, to some extent, the two target groups have a high
degree of overlap. Sohu Focus joint with Sohu Auto advocated “House-Auto” clubs,
carried out interactive activities in houses and autos, combined these two hot spots of car
industry and real estate, using method of the mainstream media setting up the stage,
buyers and merchants sing together, link two industry, integrate resources, do cross
marketing, supply more opportunities for cooperation between the automotive and real
estate projects, build the mutual promotion and common marketing platform, maximize the
marketing goals and share technology of the two sides, and create win-win situation,
reflect the advantages of integrating social resources by the media. In Sohu House-Auto
Zone, activities will be carefully selected to realize “mix and match” object and better
interpret the spheres of cultural and common customer base demonstrated by the project
through “fit” between the products.

If you already have vehicles and house, looking forward to sharing with similar groups
of people, or if you have house but no car, concerning on the new car information, or if
you have a car but no house, needing to know the latest property market information, or at
last if you had no car and house, but still concern about the two major goals in your life and
are fighting for it, welcome to join our Sohu “House-Auto Zone.” A variety of exciting

activities are waiting for you!

8 Merry Learning: Joke

On a crowded bus, one man noticed that another man had his

eyes closed. “What’s the matter? Are you sick?” he asked. “No,

I’m okay. It’s just that I hate to see old ladies standing. ”




