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Club is "glorious space”, the reason why | think so is that "club" not
only expresses the plan or three-dimensional space design, but
also integrates "spirit", "commerce" and "art" to interpret the design
of space.

I used to use "Inspiration Spring" as the design concept for club
to express the expectation and memory, and to reflect my attitude
and feeling fowards club space design, and | was so passionate
to intfroduce diversified commercial spirit and art into every space
and every session of the design. A subtle idea of private share
always touched the emotional and rational changes in the
environmental space to highlight the thematic creative thinking,
and to show a giant charm of integrating commercial art and
space with a unique temperament.

In recent years, China's commercial economy has developed
rapidly, and the effect not only affects our aesthetics of life, but
also impacts the thought balance point between consuming and
pursuing of emotion. Along with the social and urban developing
process, all of the changes formed a cultural phenomenon of spirit
consumption, at the same time, promoted the development and
transformation of market economy and service industry. The term
"club” has emerged to become a product of era development
and human civilization.

Club belongs to service industry, similar to hotel industry, and along
with time, it has transformed from single mode to comprehensive
diversified independent business mode. With a high degree of
private enjoyment due to the nature of club business, it has become
a platform of persuing, gathering, communicating and sharing,
pursued by a minority of successful people, such as Horse Racing
Club, Yacht Club, Golf Club, High-end Real Estate Club, SPA Health
Care Club, Private Party Club, Entertaining Sports Club, Business
Club for entrepreneurs, Celebrities Club, Special Delicacies Club,
and other various types of thematic and functional clubs. Space
designs of thematic and functional clubs feature their own styles
and demands, but the "glorious"” feature is the eternal pursuit in
club space. Club space is no longer the relationship of structures
formed by points and surfaces, but shows a "circle-based
commercial culture phenomenon'. In the design, we cannot ignore
its form, style and comfort, and we also have to integrate art and
culture throughout the whole space, to create unlimited
commercial art appeal, fo enhance the experience value of the
environment, to meet our guests' demands of respect and private
sharing, and to achieve mental and physical balance.

Now we get together here, | hope to share with you a little bit of
practical experience through the book, the declaration of club
design. Let's share together, to create more legendary, perfect
"glorious spaces" with rich practicality and use of meaning. Thanks
for mutual encouragement !

Danfu Liu
At night, 8th Apr.2012, Shanghai
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