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Preface --

Clubs, as an imported concept at its earliest stage, mean “the place where elites from the world
of business and politics meet". Since the reform and opening-up, the form of clubs has evolved
from art tea houses, dining places and villa areas to a large amount of community clubs and
comprehensive consuming clubs. Its design concepts have been upgraded from the original
“providing luxurious enjoyment” to the present “design for spiritual peace as well as physical and
mental health”.
Currently, clubs have become one of the major concerns of property buyers. Meanwhile, with
the rapid development of the domestic sports industry and the establishment of the public health
consciousness, in the atmosphere where recreation and fitness have become a new trend
of fashion, the clubs’ designs turn out to be a focus concerned by the public and the world of
architecture and designers.
Clubs can be classified into public clubs and community clubs in terms of its range of use. From
the perspective of market and management, public clubs include clubs for business and holidays;
community clubs are designed with the themes of life, art, fitness and recreation. lts classification
(or design orientation) is usually determined by the circumstance of the construction project, the
construction unit, the value orientation of the market as well as the business purposes, which
should also be understandable and manageable to the designers. The designers have to consider
factors like space organization, functional orientation, decoration style and construction languages,
etc. With the limitation of space, | hope to make a slight touch on club designs centered on the
above aspects and share some of my experience in club design.
1. Space
The space of a club consists of the interior hall, shared space, resting hall and functional rooms,
which must be organized through the streamline relations in the space. In the previous designs, the
corridor i1s arranged on the central line extended from the lobby with rooms along the two sides.
The division of the walls defines the visual extension. Though the privacy of the space guaranteed,
the harmony and integration between each space has been far from adequate.
Among many excellent designs of domestic clubs, various spaces are distinguished by different
furniture, display, ground elevation and variation of lights, etc. In the mean time, translucent fences,
glass doors and 3 dimensional partition columns are used to separate the spaces and extend the
visual depth.
Holiday clubs used to be a resting place for consumers after a golf play and horse riding, which was
regarded as a passive supporting facility. At present, to promote the space quality of the holiday
club, the organization of the space can no longer be restricted to the interior space. Instead, the
exterior sceneries must be combined with the interior ones to achieve a global integration.
2. Function
The external environment of clubs is usually featured by visual landscapes. The visual effect of
large area of green land, aquatic vegetation, fountain and street furniture greatly outweighs the
functional effect so that the space for consumers’ outdoor activities are inevitably reduced, which
may lead to the decease in joviality of residence. In contrast, some community clubs are located in
confined spaces with poor ventilation. The equipments are not well chosen with multiple functions
but without distinct features. The reading room is arranged next to the Chess and Poker Room and
the ping pong tables are frequently set in the spas. The streamlines are disorganized in a noisy
atmosphere
Therefore, it can be seen that the design of the club's functions usually spells the success or failure
of the whole design. No matter in a compact urban space or a spacious countryside, convenience
added to the functions along with comfort and pleasure provided all have positive impact on
consumers, through which the taste of the club can be possibly promoted.
3. Feature

No matter public or community construction project, clubs are undoubtedly the central facility
for social activities, which should presents a prominent style of decorative arts and highlight the
identifiability of the project with distinct features. It should be consistent with the style of the external
constructions in terms of the design standards. In aspect of the visual effect, besides the natural
characteristic of the materials, the well-proportioned materials, colors and layout as well as the
combining skills of blending and contrast can all contribute to the presentation of the designer's
unigue understanding of the space.
Though appropriate geometric figures and lines can enhance the expressiveness of the interior
space, garish decorations should by no means be pursued too consciously by the designers.
Meanwhile, the complex construction joints do little to elevate the delicacy of the decoration.
Therefore, a global keynote should be fixed by the designer with emphasis on setting in an effort to
combine the design with the function and structure of the clubs perfectly, to highlight the features of
the clubs' surroundings and to present distinct club spaces.
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Preface --

Clubs, as an imported concept at its earliest stage, mean “the place where elites from the world
of business and politics meet”. Since the reform and opening-up, the form of clubs has evolved
from art tea houses, dining places and villa areas to a large amount of community clubs and
comprehensive consuming clubs. Its design concepts have been upgraded from the original
“providing luxurious enjoyment” to the present “design for spiritual peace as well as physical and
mental health” .
Currently, clubs have become one of the major concerns of property buyers. Meanwhile, with
the rapid development of the domestic sports industry and the establishment of the public health
consciousness, in the atmosphere where recreation and fitness have become a new trend
of fashion, the clubs’ designs turn out to be a focus concerned by the public and the world of
architecture and designers.
Clubs can be classified into public clubs and community clubs in terms of its range of use. From
the perspective of market and management, public clubs include clubs for business and holidays;
community clubs are designed with the themes of life, art, fitness and recreation. Its classification
(or design orientation) is usually determined by the circumstance of the construction project, the
construction unit, the value orientation of the market as well as the business purposes, which
should also be understandable and manageable to the designers. The designers have to consider
factors like space organization, functional orientation, decoration style and construction languages,
etc. With the limitation of space, | hope to make a slight touch on club designs centered on the
above aspects and share some of my experience in club design.
1. Space
The space of a club consists of the interior hall, shared space, resting hall and functional rooms,
which must be organized through the streamline relations in the space. In the previous designs, the
corridor is arranged on the central line extended from the lobby with rooms along the two sides.
The division of the walls defines the visual extension. Though the privacy of the space guaranteed,
the harmony and integration between each space has been far from adequate.
Among many excellent designs of domestic clubs, various spaces are distinguished by different
furniture, display, ground elevation and variation of lights, etc. In the mean time, translucent fences,
glass doors and 3 dimensional partition columns are used to separate the spaces and extend the
visual depth.
Holiday clubs used to be a resting place for consumers after a golf play and horse riding, which was
regarded as a passive supporting facility. At present, to promote the space quality of the holiday
club, the organization of the space can no longer be restricted to the interior space. Instead, the
exterior sceneries must be combined with the interior ones to achieve a global integration.
2. Function
The external environment of clubs is usually featured by visual landscapes. The visual effect of
large area of green land, aquatic vegetation, fountain and street furniture greatly outweighs the
functional effect so that the space for consumers' outdoor activities are inevitably reduced, which
may lead to the decease in joviality of residence. In contrast, some community clubs are located in
confined spaces with poor ventilation. The equipments are not well chosen with multiple functions
but without distinct features. The reading room is arranged next to the Chess and Poker Room and
the ping pong tables are frequently set in the spas. The streamlines are disorganized in a noisy
atmosphere.
Therefore, it can be seen that the design of the club's functions usually spells the success or failure
of the whole design. No matter in a compact urban space or a spacious countryside, convenience
added to the functions along with comfort and pleasure provided all have positive impact on
consumers, through which the taste of the club can be possibly promoted.
3. Feature

No matter public or community construction project, clubs are undoubtedly the central facility
for social activities, which should presents a prominent style of decorative arts and highlight the
identifiability of the project with distinct features. It should be consistent with the style of the external
constructions in terms of the design standards. In aspect of the visual effect, besides the natural
characteristic of the materials, the well-proportioned materials, colors and layout as well as the
combining skills of blending and contrast can all contribute to the presentation of the designer's
unique understanding of the space.
Though appropriate geometric figures and lines can enhance the expressiveness of the interior
space, garish decorations should by no means be pursued too consciously by the designers.
Meanwhile, the complex construction joints do little to elevate the delicacy of the decoration.
Therefore, a global keynote should be fixed by the designer with emphasis on setting in an effort to
combine the design with the function and structure of the clubs perfectly, to highlight the features of
the clubs' surroundings and to present distinct club spaces.
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Situated in Tongren Guizhou, Shangzuo Club is a vital place to
receive the local high-end visitors and businessmen. Chinese
style buildings, which inherit the essence of thousands of years’
Chinese history, are undoubtedly the most suitable form of
architecture in such a quiet city with beautiful natural sceneries.
This club comprises two three-story high Chinese-style buildings.
Its exterior and interior design as well as the soft decorations are
all conducted by us coherently. The club provides facilities like
fitness center, recreation club and Chinese style restaurant, etc.
The designer needs to maximize favorable factors, minimize
unfavorable ones and make full use of its advantages when
designing this project. Based on the local natural sceneries and
the distinctive features of minority nationality, the club presents
a traditional and elegant new Chinese style from the interior
design to the exterior design through usage of Chinese style
structure, modern style furnishing and decorations, the small
pond in the middle of the courtyard, wall paintings with the
distinctive features of minority nationality, modern style couches,
Chinese style classical wooden chair and blankets of bamboo
leave patterns, etc.

Much effort was put into the marketing research concerning
the selection of decorating materials and the display of soft
decorations. Every aspect of the design, including selection of
beautiful and durable furniture, classical and modern art works,
match of colors of different materials, design of furniture, angles
of the artwork display, decoration of green plants and selection
of fonts, all determines the success of this project in terms of its
match between points and areas as well as its design of details.
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