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Preface

Chen Yong, Chairman of Jury Committee, Chief-editor of Modern Advertising

This is China Ad Photography Year Book of 2003. The book started publication in 1999.
It records the whole process of ad photography development.

The development of China ad photography benefits from the quick development of
China ad industry. It has kept rapid development since the renewal of first piece of
commercial advertisement in 1979. The turnover of China advertisement has broken
through 90 billion RMB which means China advertising industry has ranked among the
world's top ad countries. Also, the development of the advertisement has made great
marketing for the ad photography development. in fact, the market environment becomes
steady until the 90s in the last century after taking almost twenty-year detour road. The
National Ad Photography Exhibition, Top Ten Ad Photographers Awards and The China
Year Book have played positive role in the development.

China ad photography has grown out of nothing from small to large for 20 years, and
now it is undergoing the period of keeping in order and of becoming mature. Undoubtedly,
it needs our continuous effort to make it better. We should be gratified with the tendency
of its becoming mature, the zone market has been set up in Guangzhou, Shanghai and
Beijing and the ad photography committees have been founded all over the nation which
was based on local ad union. So many people have joined in us these years. 60 to 70 percent
of the entrants are new comers who are very young compared to their works and will
become the main force in ad photography industry. The other feature is the rapid
promotion in idea creation which shows a stride change from artistry to idea creation. It
will be a milestone in our transcendence to business ad photography.

Since the first publication of the China Advertising Photography year Book, it has mainly
shown the award-winning works from the China National Exhibition of Excellent Advertising
Works & the Selection of the China Annual Ten Best Advertising Photographers. The
marketing mode of the Book is stepping on the right path along with the progress of ad
photography industry. from this year on, we will change the sorting mode from sorting in
works sequence to sorting in name sequence which is according to the international
practice. This can also highlight the individuality of the photographers and their style of
works.

I'wish this change in operation mode would make the Book with more commercial
value. It will be a bridge between photographers and the market and a tool for ad
agencies, enterprises, photograph corporations in choosing photographers. | wish it
would make more contributions to the prosperity and development of China advertising

photography.
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ChenYong
Editor-in-chief of Modern Advertising

Member of Acade Academic Committee of China Ad Association

Zhang Shanfu

Managing Director of Economic Forum of China Administration
Science Research Institution

Member and Director of Shanghai Ad Association

Senior Photographer of Shanghai Three-dimension Photograph
Technology Institution

“Top Ten China Ad Photographer “ in 1999 2000 and 2001

Xue Zhentian

Creative Director of McCann-Erickson Guangming Ltd.

Liu Shi
Famous ad director and creative director

Judge of Asian and China Ad Competitions

Juan Zi
Famous Fashion Photographer

Photo Editor of China Spin Press

Jiang Liu
Ad. Public Relations Manager of Marketing Department of

Avon Limited Co.
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Board Chairman And Photographer of Shanghai Yinzhen
Professional Photography Limited Co;

Studying in Japan in 1989 And Acquire Master Degree of Japan
National University in 1995;

Then Establishing Shanghai Yinzhen Professional Photography
Limited Co. in 1997;

His Works Have Been Awarded in Ad. Photography Exhibition
And Photography Competition for Many Times:

Japan Dongguang City International Communication Prize in
1996;

Bronze Prize in Second National Ad. Photographic Exhibition in
2000

One Silver Prize , One Bronze Prize in The Third National Ad
Photography Exhibition in 2001 ;

One Silver Prize , One Bronze Prize in The Fourth National Ad.
Photography Exhibition in 2002,And Top Ten Ad. Photographer in
China in 200 land 2002.
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