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Preface to the
Blue Book of Creative Cities

Zhang Jingcheng

City came into being while social productivity has developed into a certain stage and
upgrades with the progress of the productivity. Along with the marching of industrial
civilization, cultural development, the growth of the service industry, the
transformation of economic growth and the adjustment of industrial structure, cities
wotldwide have by now entered an unprecedented stage as of the era of creative cities.

Creative cities have caught the attention from various fields these years. While the
global competition for limited resources gets heated, sustainable development has
become the only solution for cities, which brings creative economy of high added value
and high efficiency into this historic stage. Creative industries is the parallel phrase to
creative economy, which regards cities as the bases and the core of the development,
and cities is also the place where creative industries started and clustered. On the other
hand, creative industries helped to keep the city vigorous, attract more talents and
strengthen the public image of the city.

From the experiences of world cities such as London, New York, Tokyo, Paris, and
Milan, creative economy has been their common characteristic. First, histories of these
cities have provided them with certain amount of economic, cultural and technological
resources,, which is the engine to start and maintain creative economy; second, all these
cities have had sound creative industries which can function as a driving force for the
innovation and economic growth of the city; finally, these cities have fostered
harmonious and tolerant creative ecology through time, which conserves consumers of
creative industries, while attracting more creative industries practitioners.

It can be seen that some Chinese cities have been showing their tendency on the way
to become creative cities, such as large cities of Beijing and Shanghai, medium — size
cities of Qingdao, Xian and even small cities of Yiwu and Lijiang, whose development
paths have been closely followed up in our Chinese Creative Industries Report started in
2006. By now, some cities have had rich experiences, comprehensive data and materials
worthy to be studied, thus the time to carry out a special research has arrived.

Therefore, based on Chinese Creative Industries Report, we decided to conduct a
deeper, more detailed and more characteristic research on some active creative cities of
China, leading to the birth of Blue Book of Creative Cities, which is also an important
part of Creative Series published by China Creative Industries Research Center. We
hope this blue book can function as a faithful recorder, promoter and explorer for every
creative city of China.



(It EF L ERES (2014))

wm E =
moE T OE WS4
£ £ k ¥ FA# % x
£ R (BERZSHAF)

TE%E IEF GC# X 2 AR
x| ¥ EEE HEKE WER FAD
Zaemk F 2 OART KEKR K #
KEX FAEE B EF BEY FIA
E¥E ZERE REHF EFHX ¥Ked

F & FE%E® EKEK
BlEHm Hn¥ & IEX



EmEIT

FE%E LRI VA¥HF, EHXMUARFLFRFOEF
BlEME, kX TV AFRBEFLFHRAAK, HFHPERRATFH
R, HEAT A EAREARE IR K, L E
bR#LHEBEVERLLR, PERREAMLRBEHAKER
2B 2K, TERYLXHUHR2E 2K, HELEAFE, HEX
¥, FEARASE, FRHESENFER, LFSIEEAFE, XHE
FREAZE, FFHEAE, PEMERERFFSHAFHIA
FYFARINMERHER, #LE WIO L FRLZ R, LZikik
FREFAFRAR, (FEFFR) FABFE, PEZFRALSE
HER, KR FXAF L EERR XA LEATFR, R (A
R RIFELY . (AREEXUFAR), (R EBFEAKA),
(ARLLEHEA) (XL HEELSEE) (XUFLRR
o). (X FAE R R) fo (ZARBITREF kA
R) FFEAEFRE, THER (AEXAUEFLRERE) (5%
ERBEEEH) . (NEEEFFARALRERFR) . (FEHS
XAER) F, AR ARBERXALFEHRE), (XAEREK
REBEBAFR) . (X LT EERRER), (DAEREERTE
Y (o TRBORTEE T WhRE L) o (HERM5HLHN)
E£F¥RBX8 FR, FEFRENE (X#F) 2EM (FELE
T) #EURARM, e, TEHFEe, drailaefi
i, Hhkefle, RXERE, FBEEUGFHABISLIRLTA
T H,



m =

A AL R 2013 0Bl B K ETT. R,
Tl & RE. PR E . P BmsE . SURE % AR R PSSR
EANE, SZE5 2013 F4b s X eI E = L AR & RS,
PER It 4 X B SO E =k & R M BR 55 1a) 8, MBS SO Ak TE 3%
. ALSRHERLE . RRPAUR ST IR AGT A6 S
B R R, £BEBRMRS, LA KHRS: B8k
GEatm; SR IREHERE; F=HahEEMERE; £
PUER A RA T R SRR

‘AR MEIRZ BT EREE X AU SR R R Rk M R A
F, HR TR E AR R B RET A 2 W=k EL
M5 . T2 X 2013 4540 5T SCib Bl B P b B AR IE 1T
TBEOLEEAT T RG T, FFAEI IR B X 2013 S 4t 5T S0fb Bl B 7=k
- BRREMRFRT UM T Ba BT T 2014 A0TSR E L
MG EEZRER S8, =R REHT LIRS,

“XEEHART B ENEAK EaHT T 2013 4R A X B S
RIE L ERAF RS, STREXBIR T 16 X Bl E
PR RGL, St T B IR A 2L RN = B R s A8 E Bl , I8
Tk &R RIE, A0 EE SR T A B E =k o)
REDX I A RIGOL, 74 T SCABN B =L DI RE X Y A Fe e B I e e
FREOL, FEXT AR E =k R X MR A AT T 85594

“BERR" FEARST T XERETS . kS 4R
. BAEUERZWE .. I x AR SEoR . Stk 558

001



B SUBBITIRER S - 1t

BEa . AR SR, 0 TR Ui B i Bk S
HARR, HTTBERE R T S P A A SIER; i
T XA RhR A B 8 S SR ; TFR T bR SRR &
AL, RIEHIC R UL E R R BRI ; A5 T B 4D
XA SRR G AHCHRE, B TRARERE, P8 T XS
BlEm AR B P AR, Mt X SRS R & BT T
#rs AT T AEE ST BIE = AR FEAUR P BUR, FF42 HH T AR
XTREBL

“rilkkRER" UdbmmiaEY BoC s = R S AR M E AR
AT R R RE SRX S, EAPTTLILR . KR SR b
AR & RBAFERIRIRE, ST A Ok & FR 4R H X SR & o

002



Abstract

This report tends to do a comprehensive study on Beijing cultural
and creative industries in 2013 which includes overall operation of local
cultural and creative industrie, development of the industries, industrial
convergence, industry investment and financing, culture consumption,
and intellectual property protection. The report focuses on the activation
of cultural consumption, culture and technology integration, intellectual
property protection. In addition to Appendix, the book consists four
parts; part | Comprehensive Analysis, part Il Regional Development,
Part [l Special Subject Studies and Part [V Industry Development.

“ Comprehensive analysis” introduced the industrial impact on
Beijing cultural and creative industries from a macroeconomic
perspective , elaborated the status of cultural and creative industries in the
structure of national economy in 2013; made a systematic analysis to
cultural and creative industries’ overall operation and then summed up the
overall development characters of the industry in 2013; finally, it
discussed main challenges and opportunities in 2014 and made prospect in
the development trends.

“Regional Development” analyzed 16 districts and counties cultural
and creative industries in the first, had an observation on resources
changes and industries’ development, and current difficulties. This part
also focused on the development of Beijing cultural and creative industries
function areas, analyzed the strategic planning of the cultural and creative
industries function areas.

“Special Subject Studies” focused on cultural consumption research

and analysis, integrated of culture and finance, supervision of state-
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owned culture assets, cultural and creative development law and policy,
culture and technology integration, intellectual property protection.
Besides, we also analysed the current situation and constraints of Beijing
cultural consumption market, discussed the role of government in the
activation of cultural consumption market; studied the law of
development of cultural and creative industries Beijing, and finally gave
suggestions on above issues.

“Industry Development” had focus on the protection of cultural
heritage, and development of the arts market in Beijing. The papers
made in-depth analysis of industry current status, development
characteristics of the industries, and proposed solutions for the future

development.
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