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£B 2 H %€ (PRSA : the Public Relations Society of America )
£ 9 A2 — #4 Rex Harlow % 5% 2>l % : Public relations is a distinctive
management function which helps establish and maintain mutual lines of
communication, understanding, acceptance, and cooperation between an
organization and its publics. ( 23k Bl {414 PAAERY T2 h Ak A B 4
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¢ K

3% B A M %€ (British Institute of Public Relations) #9 % & 4 :

Public relations is the deliberate, planned, and sustained effort to establish
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and maintain mutual understanding between an organization and its
publics. (% MARRFWH ~ At EMmIFH kS » A By i 3L
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D.L.Wilcox & 3 & ¥ - i§ 3 B 1% »’Eié;ﬂ : Public relations

# 1. Wilcox, D.L., G.T. Cameron, PH. Ault, and W.K. Agee (2003). Public Relations —
Strategies and Tactics, Boston, MA: Allyn and Bacon.
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