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HEABTIE S

Occupational Pride of Hotel Personnel

WHANATEIE AATE B 5, LRI T 5 R A r?

Welcome to the hotel industry! First, let us know what the functions of hotel are about.

—. BIE=HT Al
Purpose of Profits)

W&EF A BH (What Are the Functions of Hotel?—For the

R (UPFREESH . BRER. ARG . dikAt. FIE. &k, UK, HIEAE LR ik B = & M
hEFRERE . KR, WY . BURSEEMIRS R M, % fA BRI 2 e 0 5= & 3R ki 4
MRS o WIE EZONWE R RAAEER S . A ATERS R (FATRS) . &Kk, ek, 5. W
Y. FEHPL . BaRaWEF R,

Hotel (also called as guest house, lodge, inn, hostel, roadhouse and victualing house) , the basic
definition is the comprehensive service enterprise providing accommodation, food, shopping, entertainment
and other services for living guests and other guests. The essential characteristic of hotel is to provide
accommodation services for guests. The hotel mainly provides accommodation service, other life services and
facilities ( before sleeping) , food and beverage, games, entertainment, shopping, business center,
banquet and conference facilities for tourists.

ZEWER H K A — A ——&F WEARTBEA L, AEEMg ST, AL
RIBR S K SHEL . WIEEARRARFILL, Tolz AT A 18 BTk o 05 59 BT A 15 sh #5242
“HAT X—HBI,

The purpose of the hotel operation is only one—profits! Hotel is not an administrative unit for
managing and maintaining social order and can give the command based on its power. Hotel is also not a
welfare organization providing people with the necessities of life for free. All the activities of hotel are for the
purpose of “profit” .

PEATEJEAT LB TSN, R A AR R R A7

You will become the hotel personnel after entering hotel industry, and what are the characteristics of

hotel work?
—. BIEATIE¥SE—BR% (Characteristics of Hotel Work—SERVICE)

BATBAK A FEANFE R, BEARBRNOARTICEE )58 516 3 A 4= e &6 Y
JRF= &, T RS R 1) B AR —Fh TR IR S5 o % AR A5 B i R 2 — i i 25 B 280 A AR 5
W — Rk, BT LA IS AR TE MR B L8R A — N R R —— A R AR R A R 55 !

Our source of income is the guests’ consumption, and guests are the people we rely on for a living.
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EhRkESEXRASER (NEM)

Hotel business activities do not generate and sale tangible material products in nature, but provides
intangible service to the guests through material facilities. The guests will finally get the effective service and
experience the service process. So no matter what positions the hotel people are only, they have one most
important feature—providing satisfactory service to guests!

S—Smile (%K) XEF—PAMK, LHEMAEAN, HNBATEEEFFBMA, BRI
PASEREERXT A AR, b33 2 B RATR A B A% !

Smile at everyone, especially strangers. We do not have the choice to choose the people around you,

but we can choose to smile at everyone, and let them feel our sincerely welcome!

E—Excellence (iif2) {EE—FFEME, HENMBRIHE, RITWEH KZEARY, HR
1A DLk xt a1 248, it aRmER, RINAANEN, HARIMENT!

Do everything well, and strive to do even better. Our capacity is always limited, but we can choose to
do our best, no matter what kind of result is it, we will not regret, because we have tried our best!

R—Ready (ME#4F)  BERTHES G BN AMRS ;s B NERI R0 AR, FRATTHE AR B it
DN PN 4 (B CLENE 10158 T R 2N 53 = 4% N3 S a4 B 8

Ready to service for everyone; Everyone is looking forward to being taken care of by others, we are
the one who is taking care of others, and we are always ready to provide the most considerate and
professional care for everyone.

V—Viewing (FfF) KN AEMIAREFFAAANZXKE; RINMMOHXERBANTE, Ak
TR S LA T AR BIWE .

Viewing every one as special; We pay careful attention to the people needing help around you, and
satisfy their needs with the most professional service.

I—Inviting (B4iF) WATKZRBEGES, HENEFENICRBIRNTG L, LA T BB ].

We are always hospitable, welcome everyone coming to our side and take good care of them.

C—Creating (£13&) NABEMACQIERBESENFRE. RNETEPRSAEEZ, AT
BIHT, R B AL B A [F] 75 E ARG B0 2 -

Create warm and comfortable atmosphere for the people around you. We give full play to our wisdom
and continuous innovation in our work, and strive to meet different needs of customers.

E—Eye (IRJ%) LAPEASFRIBIERERBEANTE; SN AERINREHLERE, EHER
W JE 5T 1 T A 7 4 AT AR ERAT T %l K o

Focus on the needs of the people around you with warm and friendly eyes; Everyone is a VIP in our
eyes, our professional level can be reflected by we can satisfy all the needs of customers.

WGy BB+ RATZ —, EAMERFREY, EERFEMF LA OH, 825 A
LA 1| AR TS . 2013 4F, 23R R gl NS0 1200 77 A, EEE Mok A$6E 150.24
TN WIEWA T ARERRE 17 W5 AP+ 2847k B 38

Hotel industry is one of the Top ten hottest industries in the world. Foreign studies show that in the
newly employed population of recent years, one out of every 25 people works in the hotel. In 2013, the
employed population of global hotel industry reaches more than 12 million, and Chinese hotel employs
1.5024 million people. What kind of attraction does the hostel industry have? What is the occupational pride

of hotel personnel?
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ABARTULEERE

=. BEANITILEZER (Occupational Pride of Hotel Personnel)

(—) BEJELBAREFSE LR (Sustainable Development of Hotel Industry)

Hel, £EC24#d 11000 KEREE, ttHEZWERABETELRE, migsEcLfdlt
A BV, R E R TS A M R R R T . R e A 530 K, (N=ETHAE
RWJE 800 K, %G5 SALilad 35000 8], MRIEAL, FWEVITERSE . KMEY K. 7E9% B E PRk
SR LI, RN 2 E R Z RSN VG Mt T, KRR ZWE M ALE, b E bRk S
FEREE T A, FE, KR E NN BB A 5 R 3L, [ Bt it 5 K A o i T
KARBMPTBEABRER, EEHKAFENRITEREH BT, £ 2016 4, BRI 8 KLEXK
W5, 454 5 AL U300 A kg K A 18]

At present, there are more than 11000 star—rated hotels across the country, the famous Hotel Groups
in the world choose to develop in China. Hainan province has the most high star-rated hotels and famous
hotel in China, exceeding Beijing and Shanghai. There are more than 530 hotels in Hainan province, even
Sanya has 800 various types of hotels, and the total of rooms are more than 35000. According to the plan,
new hotels continue to expand in large scale. In the construction of Hainan international tourism island,
Hainan will become the most popular destination for foreign tourists in China, and the lots of world famous
hotels lay the foundation for the construction of international tourism island. At the same time, a large
number of domestic and foreign tourists bring new opportunities for the hotel industry. The international
tourism island will bring a steady and continuous stream of customers for Hainan hotels, increasing the long—
standing low occupancy rate. Up to 2016, Hainan will newly increase 68 5-star hotels, and there still are
gradual growth spaces for Hainan hotels in the next 10 years.

(Z) BEELBEEAERLRAL, AAFBARRK (Hotel Industry Provides a Large Number of
Jobs, Talents Are in Short Supply)

TEARGUBAERI, 2009~2012 4, SR AA TR BAEART 7t 2011 05 AA &K ER
S 74.37% , 2012 4[] HE K 64.32% 0 SKREA A S8 K G218, 2011 4[] b _E4F 39 08 U8
12.23%, 2012 #F3 RIEE MM 27.92%. BA, HEFRBERXFALRBE . AAAKRE (A
ARER RBAB ST RABZL) RE, H 2009 FF5E, ZEUENER—M T8, FHEHEE
AR R, LAH PRI G S A B . Y il I B AT IR AR 3 Tk kL, A AR F B R
o 2013 4, BRI AA MK LR LR M 1:0.75 (BIEJEFRRKALCR 1, KERA%CH 0.75) o

Relevant statistics show that from 2009 to 2012, talent demand of hotel industry is rising. The talent
demand of hotel industry increases 74.37% in 2011 and 64.32% in 2012. But the number of talents
increases slowly with year—on—year growth of 12.23% and 27.92% in 2012. Obviously, the hotel demand is
greater than talent number. Viewing at the talent supply and demand ratio (talent supply and demand ratio
is the ratio of the number of applicants to the number of demands) , the ratio went down for four years since
2009. With the development of hotel industry, take Intercontinental Hotel Group as an example: the
Intercontinental Hotel Group added 30000 jobs in the last two years, which even reflected the contradiction
between talent supply and demand. In 2013, the talent supply and demand ratio of the entire hotel industry

does not exceed 1 : 0.75 (i.e. hotel demand is 1, and employee number is 0.75) .
(Z) EJE LK FMAFBEN (Compensation and Benefit of Hotel Jobs)
HEEAT I BOR B EM A TH MR . 201349 A 17 H, BEAHEESEKTLIMZ, BEEHE
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ERRkESRREASER (WA

JEATE TR A2 EXEBREETE SERRTL TREHMERSHE B EET, SRBERL 2 KBS
BB 20 T EZ LR T, WBHAWIERIKR T 2013 SEHRARTH B 27% LT+ E 31%, —2HH X
K 27%, ZRHXHK 31%, =L#XIMK 27%.

The hotel industry pays more and more attention to employee’s compensation. On September 17, 2013,
Hotel Food and Beverage Industry Association of Hainan province and Federation of Trade Union in Hainan
Hotel Industry officially signed on the Hainan Food and Beverage Industry Salary Special Collective Contract.
The contract covers nearly 20 thousand hotel food and beverage enterprises and more than 290 thousand
employees. Minimum salary of Hainan hotel food and beverage staff rises 27% to 31% in 2013, A -class
region growth is 27%, B-class region growth is 31%, and the C-class region is increased by 27%.

A, BETRFEEEFEMLBRATREME. A=K, R THEFRCSEIH /DXL,
R P I LN T E

In addition, some enterprises of hotel industry also provide accommodation for staff. In Sanya,
employee’s accommodation is developed in the direction of residence community, the accommodation
conditions continue to be improved.

(M) EEABBRLSE (Occupational Temperament of Hotel Personnel)

T 5 AR 5 53 s A+ MR AR S5 o s AR, B, TS AR5 SRR A A b AT 1 T
J A 955 8 B Ml 9 2 >0 R0 — B ] BT SR ATk AR SR B LAY AR 55 A, #5284 .

Hotel waiters are the ladies and gentlemen serving for ladies and gentlemen. And the hotel waiters can
become the ladies and gentlemen through professional learning of hotel service and management and a period
of work experience in hotel industry.

() BEEAHEEERER (Higher Quality of Hotel Personnel)

1. &AM A45 (Optimism and Self-confidence)

HENERS TAEFESERACH—MEBERRERE, BRAWN. AENER, BRAWMHE
{5 R AT IR 55 A ) AR B

In the service work, hotel personnel require themselves to be a stronger in life, and cultivate the
quality of optimism and confidence, because it is the important guarantee to do service well.

2. #L$L#H  (Politeness and Enthusiasm)

HIENBIIRS 7§ MRIEBERE, G TMEFR, XA REIMIRSG TIE, HIEAERS
A PR AL AT B R

The service tenet of hotel personnel is to make customers satisfied, and give customers a favorable

impression. This is the successful service. Hotel personnel will cultivate the quality of politeness and
enthusiasm in the service process.

3. A A& (Sincerity and Friendship)

Hil A ERZ AT, RBWN—, BEAERS TESLUERNEZR M TR EBMHL, SRE
& EE, RSB FTEN, HERAPRZE AR, B, fEREfRNmEEELR, (2
Joi 2 ¥ 52 AR 55

Sincerity and friendship is to treat other people with all sincerity, inside equals outside. Hotels in
service work with sincere good wishes through each other to get along, win the trust of customers, soon to
be accepted by the customer, eliminating the strangeness, a sense of interpersonal diaphragm between the

host and guest harmonious relationship in a short time, prompting customers to accept service.
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AGEANTUVERE

4. 8% % (Generosity and Toleration)

WA SR A RN, XRREE IR AR 58275 B AL S Rk R

Hotel industry saying aphorism “the customer is always right”, which is to foster tolerance hotel who
treat people, doing things open—minded mind.

5. %% 69& % (Strong Will)

AR o5 TAE R R 70 T, 5 B0 IE AR so iR 32 2 005 T 4% b BRI EAD B A, T LA I A S
HIESREGE T, A BRI T, B MERGEA R . A, R, BEH. aflh.

Service work is an extremely complex task, requiring the hotel people continue to overcome all
difficulties and obstacles subjective and objective aspects, so only continue to enhance the willpower to do

service work, excellent quality will have four: consciousness, decisiveness, tenacity, self—control.

6. # & 89458 /1 (Excellent Capability)

TR N B RE ) B R 2 R 55 BRI AR 5 RO, — N BATETE AN A& LT i — L fE 7 .
HERME S . RIFAIICIZT . BORAIACPRRE S .

The hotel directly affect people’s ability to effect service efficiency and service, an excellent hotel
should have some of the following capabilities: observant, a good memory, strong communication skills.

FAEACRBOY—MUFEWBIEAN, ] sk — M5 s TE A7

I hope I can become a good hotel people, how to be an excellent hotel people?

« BIBEIEARER BS B (The Hotel People Build Professional Pride)

(—) 38 (Moral Composition)

1. 4% (Honesty)

LT, WRGM: THEAFER, #HFERNY, ERTINEEMEMTRT, AEgyiE
JEH BB EHEN G . RA LA EMX G002, iR RS, A RER SRR AT
AIfE A FIE A .

Honesty and honest and good faith; to act in a fair and reasonable, to comply with contractual
agreements, without damage to the property interests of the premise, and consciously safeguard the
legitimate rights and interests of consumers of the hotel. Only sincere fair to treat every consumer, to provide

them with quality services, in order to establish a good reputation and image.

7 1 R
Choose Fork

—MNEE, FERETKIE, FIAE—KRFAORTFRPRIEKZEASE, —PAIRE L%
Ko HETILET, 3T —A%o. —5%, WAREETHN; H—5£%, AL LEHRG D
B AFMT —TF, BANMETEATRAART TSR ARG, PRMAAELEG D EHRE,
ABFETFEAMNDR BRI EAE, HRLIE—, A RTE, AT LALLM ML
BRATRBRF LR, 2R, IRRRGETEARERIUFTTIFRGBA, LT IUMPLE, KMA
LET, NBEBENE, ALRETHRAGLIE, THEFTHE, LPRATAXRBEBELLR, A2
BOREFE, RE4LER,

A soldier, very good at running, so in a cross—country forces quickly fall away after a man ran alone.
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ERRkESRXEASER (WEM

Turned a few bends, encountered a fork in the road, a road, indicating that officers running; the other
way, indicate that soldiers running trails. He paused, though officers do not even have a cheap motocross
can stick dissatisfied, but still trails ran towards the soldiers. After half an hour he did not expect to reach
the end, it was ranked first. He was not proposed, according to their ability in comparison with the other
soldiers could not get ranking. However, presided race officer smiled congratulate him get the victory. After
a few hours later, a large number of troops arrived, they ran exhausted and saw soldiers won a victory,

and they feel very strange. But suddenly they wake up in the fork honest, how important it is.

2. & (Thanksgiving)

A TR S T RATM—UI; BRWE . 8k, &%, XF. #FBdERNOESN, RNXE—{
AN LA —FERHMZ N, Il 20 & AR 25k

Thanks for all things that life gives us; thanks for everyone that feeds, trains, guides, supports and
helps us, keep a grateful hart to every guest, and sincerely welcome the guests.

3. #% (Conduct)

BT WIESR, EEE; ElERS TERKA L, E25EMNERZRAREHER, BiEksR
EE AR EACHSTHRERR, ARESHERA CERIME—TRUR, ARETBOHBRIGERL

Personal integrity: abide laws, encourage health trends, and take the right path; in the hotel service,
people should stand the test of time and hardship, consciously cultivate noble moral integrity; create wealth
on their own labor, do not put money as the only source of happiness and earn money by foul means.

4. A% (Unity)

A OME . 2R E— T RBE, WRMRABRARRER, 47HE, BEAKERR KT
R, QUEAIEREBEIR, KX REBEVIR S, BASUME, A GBS & B ANURTE S W5
THEFESKRUTHEARRERS, ASHBENE A, ¥0%#, BM, X0, &, XK, F
YR G

Solidarity and cooperation: pay attention to the overall situation. In the teamwork, if the members do
not have the sense of team awareness do things in their own ways, the team objective will never be
achieved., Members should closely cooperate with each other in order to create the harmonious team
awareness and make the team glowing with vigor and vitality; hotel work require highly cooperation of all
positions, unity of everyone, learing of advanced spirits, mutual care, respect, support, and close
coordination.

BAMARKSBEAN, MEBERNEER—F, RARMALE &, hAETRFZHL.

— A

Single people are weak, like drifting, like Robinson, only stay together with others, he can

accomplish much career. —Schopenhauer

LR S

Hell and Heaven

KR LA RPREFHARR? LFREHFRIN—AETEL, —HARE—HAF,
HnF2EHREE—TeKKGAY, BAFMAK, BERERAFHEIATHL, FMAGBLEERL
W R AEE, EFit, XLZRABK,
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ABEARTUERE

Pastor asked God: What is the difference between hell and heaven? God brought the pastor to a room.A
group of people were around a pot of broth, their hands were holding a long spoon, and they could not put
the broth to their mouth because the handle was too long. Everyone’s face was full of despair and misery.
God said, “Here is the hell” .

L X EERIPREB A ETE, XEHIZRESRAREEAH 2 ﬁ]# R, XZ
AN G L EST T AR, N LFREA, RBL, LFi, XERAXE,

God brought the pastor to another room which had no difference with the above room, and the only
difference was that the people here put the broth to the others sitting opposite. They eat very happy and
satisfied. God said, “Here is the paradise” -

Rt ey Ao e th, AHZRREZHARE, MRXEEZHARR? RERKHE: K ZHARA
HRAT, MRELHOAIBERAA,

In the same terms and conditions, Why the people are suffering in hell, and happy in heaven? The
reason is simple: the people in hell just want to feed themselves, but people in heaven are thinking of

feeding others.

(Z) & (Making Determination)

(1) Zb: “AERBFHEIN"; REAPRTAE, “T—17, 247", ANEFHABETACSHR
WAL ERTT s AEF R E RIXAME LM E, ANBUEMTA BTl Rz

Love the work: “Love is the best teacher”; love your own job, “love whatever job you takes up” and
fulfill your job responsibilities carefully; maintain the hotel inage and reputation, don not do any derimental

things to the interests of hotel.

(2) #olk: HEAC, SEACKB:; RUBRARKRK, FahBotx. BERERSEA
B, AEINNEAFFRAN, HMEH2E S E AR RFHRS .

Devote to work: Respect yourself, respect your profession; there in neither lowliness nor nobleness in
job, work is the most glorious thing, and hotel is to service the guests. No matter how others treat us, we
will sincerely provide the best service to the guest.

(3) SRk fETAEH FHIER; RATAATREIASEEZ A, (HIATAT LA R AR IR H 18 %) & Fh & HE R
N, R AR 45 T B R B Ao

Work in contentment: looking for fun at work; we cannot choose the guests, but we can choose to be
happy to face a variety of guests, and bring the happiness to everyone around us.

[T, BE ¥ LG R ITG, WIS sURARE T, BERER T, B RARK % B R KX G
J& T HENH B e

Students, new learning life will begin soon. Hotel major is your professional direction. The road is no

the foot, tomorrow you will personally experience the sense of pride belonging to hoteliers ...
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RE— &KL

Project I Food and Beverage Overview

[#% B#%%] [Teaching Objective]

(1) THEFPTRRARERL,

Know brief history of Chinese and Western restaurants.

(2) EREIT KBRS KIS B HF o

Master the concept and features of the restaurant and food and beverage service.
(3) ERRITHMELFF R

Master types and characteristics of restaurants.

(4) EEBUHHLNA R E .

Master organization setting of food and beverage department.

(5) TR S5 N B R RANRE D ZOR R & FE RIS

Understand the quality and capacity requirements for service personnel and major job responsibilities.

BRRAREFSREHER, RARAEFETRES, REENES. (EAEERREERLEE
N g RHEMFTRAOBKIT], REERNFRCBATENTEELEEEMRS K HERORE.

Food and beverage are the foundation of human existence and development, and the most basic and
important activity. Food and beverage department undertakes the responsibility to meet the requirements of
guests in regard to food and beverage department of which the operation has become the evaluation standard

for the quality of hotel management and service.

[F%%HI] [Opening Case]

XREERET, RF DI FIUEEZAMRTOHA, LEFEARMF—ERBIHG9E KK, BRF R
Al B, WA AR “BRXBAR, E4ERZLF, LHiFR, RERBER,

In a hotel restaurant, greater guided several guests to enter into the restaurant. Several guests gathered
around a very picky elderly woman. Waiter poured a cup of black tea for her, but she said: “I have not
asked you, how do you know what tea I like, I like to drink green tea.”

BERARA—E, 2REEA A AL “XRBTHEARNESY, BABLEFTE,
LEESEFA, wREERBEE, RLHLEBAHER,

The waiter surprised a moment, but quickly and politely said: “This is specially prepared for you.
Black tea is the appetizer before a meal, especially for the elderly. If you like green tea, I immediately sent
it for you.”

ZERABREGZA TR, Bl s sk, MFELEL, FHEX,

The old lady restrained and nodded, and then took the menu to order dishes.

001



ERkESEXKASEE (WM

R, K ELAX AT ERAMERAFRS R, “AH 244556577

“Hey, how expensive the crystal shrimp?” The old lady looked at the waiter askance, “What’s special ?”

RS R @ ME, TR A AR . RN BRI PG, — 120 4,
Foids: RES. ERAR. AKX, BHR, XRERMNIERE S AR, 2IRE RN R T
HRFE TR,

Waiter smiled, explained calmly and confidently: “our Crystal Shrimp have stringent regulations, 120
pound for each, there are four characteristics: high brightness, transparency, crisp, and enough flexibility.
This dish does not have much profits, it is mainly for creating specialty product for the hotel brand.”

“AH4®ENT? EXALRT, "REHMREXET, AR L.

“What vegetables?” The old lady said, “The vegetables are too old, 1 do not want it.”

MRS R KRS o, AR ZHRECHRE D, RERMNBT S XA VEFRSK G b
W, FELEA, RAXRGEHE, B2REZ 2R RH5 DA E MR,

The waiter immediately said: “Yes, a lot of vegetables are difficult to bite, but today our restaurant
has very soft fried eggplant which is not on the menu, it is a new dish. Do you want to taste it?" waitress
kindly said.

AR RHER . ERAFHST .

“You are good at speaking.” The old lady relented.

“ R BB AARA?T RSB RE

“May 1 ask what beverage do you want to drink?” The waitress continued to ask.

ZRARBARFE R ITEIR, “BANXZHAMA RA#, ZRT. T THR7 HERAITH
g ey “RILER AR

The old layer hesitated and thought for a moment. “Here we have coconut milk, orange juice, mango

juice, Coca—Cola...” the old lady interrupted the waiter: “give me a few cans of orange juice!”

fE95— BiklkHd

Section I Food and Beverage Overview

—., BB (Food and beverage and F & B industry)

BRI A ARG, 2 ARBLLAEAF AU R BEA R 2 — o B AR L&A 8 H s 48
PRSP, fEFRE, R (HREFITIAEER) BEX, BRLREE—EHT, MEWiHT
W RAE W, AR AR AR RS e A KR 55 B0 A P 2 E AT

Food and beverage are one of the basic conditions of survival and development. Food and beverage
industry refers to the service organization for profits. In China, the food and beverage industry is defined as
a production and management industry of on-site cooking, modulation, and providing dining products and

F&B service through dining facilities according to the definition in “National Industrial Classification Notes” .
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Z, BiRlkpEERES X R (Origin and development of the food and beverage industry)

B EIET AESCH BRI, I B AEREE A SO 0 A8 R i) H BT 28 8 & SRRk . 481K
WH R EZ B LA ARG . G5 RRKF . SRS IR F R ZE R, IR
WHESHRREL S, JFHELEE . (LM,

Food and beverage industry originated in the early human civilization, and developed with the
emergence of human civilization and progress of city. The development of restaurant industry is affected by
history, culture, climate, environment, economic development, religious beliefs, and many other factors.
Chinese and Western food and beverage industries have their own histories, mutually penetrate, promote and
facilitate each other.

(—) PEBRULLBEFE (Development history of Chinese food and beverage industry)

RO A SR AR T s R Sk, AR T SO E A A . BES 50 JTARRT AL
ANE TR KRB B, FAEm M A . KT T HT A A8 A 22 K AR R K RS R4 It
&, BYRAETRE T AN AR, JEARRMIEREE T 9 556 .

Chinese food and beverage has a long history and splendid culture, which is an important part of
Eastern civilization. Peking Man, dating back 500000 years ago, have started to cook the food with fire,
which is the origin of cooking. About six or seven thousand years ago, Hemudu people have cultivated rice
and livestock in large scale, food production improved the people’s material life, and laid the material
foundation for the restaurant industry.

AR, SR TH . BIRES . BRIEEDT A i BB R RIS TR &M, SR
HAMTE LI RER ] TS JREAR, FETEARE. . FESH, hTURERT-EBERER, A
TR R T AL, PP 2B SO A ) G B AE S AE M b, FHACH AR W B 7R 22 DR AL, HERE
BTERZA. NIER M7 ERELROFRE, B3ARTEE, EAEROEL. LR RERE
RESFRHN “ERT, X BB R B SRR EE s FE R E . RIRITE

In Shang and Zhou dynasties, the metal tools, original porcelain, brewery and salt create the material
conditions for the restaurant industry. At that time, people begun to master the knife and heat control
technology, and cooking methods include roasting, baking, frying, etc. Because there were not dining
tables and chairs, people were sat on the floor, pave woven reeds or other plants on the floor and made a
mat for people with finer materials, and wine and food dishes are placed in front of the feast. Therefore,
the word “feast” in Chinese has the meaning of sitting tools, and also contains the meaning of formal and
solemn. Banqueting and gathering are called “feast”. This stage is called the feast phase. Banquet activities
are mainly for slave owners and nobility.

ZUETHARIAY . F ok, @A TRKERE, MIMCHERSME, “LRAZH” 513 TEIME
dn HRaR R, B EEGOL SRR, BUS TR ERARE.

In Qin and Han Dynasties, agriculture, handicrafts and commerce have made significant progress,
foreign exchanges became more frequent. “Silk Road” brought in foreign food, drinks and culture, China’s
food and beverage industry learned widely from others’ strong points and has made great strides.

FERNH, SRSy R, BEAXAT, L2, XRBIRER, BESIEOAKE, #HXK
HVEHEA BRI . IR N A & R B AL i 4, R ER AN EX[RA, “ER7
— e — A IOE S . YR REATE) R R, B L TEREE I E MR T HES,
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