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Educational reform on art design is an integral part of current innovation system
in China. Art design is of fundamental significance for the development of innovation
system. Design can be found everywhere and innovation hastens the birth of design.
The development of innovation system requires art design education to cultivate more
talents with innovation consciousness and creative ability, for only by having such
talents can our country have flourishing economic industrial chain.

Modern design discipline shall lay emphasis on achievement transformation and insist
on the integration of instruction, scientific research and development. As an applied
discipline, design discipline must be closely connected with social development and
economic life if wishing for further development. No matter which design it is, if it is
tested by practice, it’ s arguably not a complete design. Applying what one has learned
is the ultimate goal for design education.

Education is a targeted and planned culture transmission mode, which accomplishes
two tasks: First, transmitting knowledge and techniques; second, those who receive
education can get improvement physically and mentally and thus achieve self—worth
while creating wealth for society.

However, our educational mode for art design hasn’ t kept pace with the
development of the times for a long time. Various institutions of higher education
haven’ t found an intersection point for theory and practice, knowledge and technique,
technique and market as well as art and technology in terms of cultivating design
talents. However, masters who have moved one step forward in design are exploring
a new and effective education method. While they are sorting out, analyzing and
integrating previous design education modes, Liaoning Fine Arts Publishing House
takes this chance to organize their profound achievements into books, releasing a series

of innovative,  instructional and researching and practical design books with complete

- gystems.

The most important feature of this series is its combination with basic theories
so as to explain profound classic design works both at home and abroad in simble
language. It’ s arguably a professional book series specially created for students who

are determined to commit themselves in design.
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