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Luxury in Details

"She became humble when met him." it is Zhang Ailing's love
principal. Actually, she was not expecting for a man who is neither
friendly nor aloof, but reserved lowly ego of herself. The details
always are ignored. The history often be abandoned as useless
things. However, character, quality, taste and luxury always presented
in the details. It likes feminine vines, frivolous in the far view and
delicate short-sighted.

It is the same in the interior design. The true order will be seen in
the details. Luxury was presented in the subtleties. Especially in the
design of club interior space, the designer makes details with wisdom,
explains styles with details. German Wolfgang Lutz said: "The old
luxury was created by scarce raw materials, but the new luxury was
made of creative materials with wisdom, knowledge and characters."
In this design, the luxury is full of wisdom and creative ideas. its gre
atness contains everything, its wisdom presents elegance. This book
shows a space with wisdom and tolerance and creative ideas. You
could feel the style and respect for life in the details.

Everybody here is the king. There is extremely enjoyable and
honourable. In this era without a king, it's very easy to be a king. You
could find our soul and heart here; you could begin a journey of the
heart here; you could expect the future and mercy today. There is a
gentle sense which could wash the mind. The laugh, the songs, the
beautiful night created a fabulous world without lies and confusions.
The critical point of reality and fake was sublimation of spirit and
body. What is real and what is fake? The judgment criteria are
whether or not it will get to your spirit. The wine, cigar, snooker, book,
poem, painting and blue and white porcelain all helped you find your
soul. In this peaceful space, feel the quiet atmosphere and touch the
soul. It is our TOP CLUB forever and the so called luxury in details.

The life needs change and the heart needs rest. In the TOP CLUB,
enjoy the luxury in details. You will feel cool and fresh if you have a
lotus garden in heart.
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Verifiability is the characteristic of all space relating to sales. The standards
evaluating the quality of a sales club is the overall impression on the space,
and the more accurate standards are dialogical relationships between people
as well as people's feelings about the size. These feelings are directly
associated with dialogical time and emotion as well as the gestures of the

® Design Company: Hong Kong Domani Group Limited
@® Designer: Yu Lin

@® Participant: Lei Huajie
® Area: 1,200 m*
® Main Materials: Ash Wood Plate, French Gray Marble, Acrylic
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sellers and the purchasers.

In FR sales center, for instance, the overall spatial impression is accurately
defined as Modern minimalism. The impression, consistent with the main
aesthetical standards of international first-tier cities, is endowed with
ecological element—pumice, which is not only the always-attractive highlight
in space, but also the independent character of the space. In cooperation
with the artistic display made of the rocks selected by designer, the artistic
design that uses large transparent organic board to symbolize a curtain
of rain turns the display art into a spatial clue, connecting the architectural
spatial foundation with the exquisite furniture and two ends of display design.
These have constituted an integral space with independent experiencing
value and positive characteristic.

In addition, this design adjusts the display size of the furniture slightly
based on traditional ergonomic system with a view to establishing a
negotiation-oriented furniture combination, and meanwhile, the equivocal
pan-ergonomics are also turned into the valuable composition of this project.
In this design, comfort is a deep experience rather than the traditional data in
books.
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