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With the rapid development of international creative design industry, the interior designers in
China are experiencing the baptism in the rapid development of economy. A batch of excellent
interior designers and famous design institutions have gradually emerged. Their design works
have gradually adopted various cultural and international elements, showing distinctive design
concepts. 2014 China International Interior Design Yearbook, as a special collection of the latest
works of excellent designers at home and aboard, will certainly provide the opportunity of learning
and communication for Chinese and foreign designers and interior design institutions as well as
readers liking interior design industry; besides, it will provide a broader media platform for Chinese
and foreign excellent interior designers to show their design works and spread their design
concepts.

Design changes life. The aim of the book is to dig , find, collect and recommend more creative
talented designers at home and abroad, to show their design talents, to spread their design
concepts, and to make contribution to the international development of interior design industry in
China.

2014 China International Interior Design Yearbook founds a real show platform for excellent
designers. It is hoped that the outstanding designers at home and abroad contribute actively; we
will provide the best quality media resource service to every good designer.
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Hosteria De La Cascada

1% 11U | Designer
May Rico

May Rico & i1
May Rico Design Company

E&imiiL)i] Design Notes
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ERVEIEE.
Waken up by the whisper of nature in one of rooms of Hosteria
De La Cascada, you can enjoy a traditional and natural
breakfast, getting ready to enjoy your preferred activities which
are various in Tandil. The inn lies at the foot of the oldest
comb-ridge in the world covering an area of 50 hectares. The
landscape framed by the mountains, an ancient and dense
woodland, a beautiful stream running through the place and the
sound of birds provides the necessary spices to make your stay
more unforgettable.

004
















CEE
i
T

T

\\\\\\\\\\\\\\\\l\\\\|

i

~ir 8
] ; (N 18y ¥ .
| N ST oo e

Sl (7T




hEERE R B o
§ 49 China Intemnational Interior Design Yearbook | ZE 8] Space

DR SRERBE

The Vine Hotel,Madeira

1% 11Ul | Designer
Nini Andrade Silva

Design Notes
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We wanted to design the Vine Hotel with devotion, just like the
devotion to make good wine. The most important design element
is what you feel upon arrival and the feeling of nostalgia upon
departure. It was important to mix sophistication, luxury, a touch
of simplicity with regional themes and preciseness. An invitation
to relax creates a better mood to enjoy all the pleasures that the
hotel offers: a panoramic pool, a vino therapy SPA, a delicious
dinner, and a view over the city. All delicious meals are prepared
by renowned chef Antoine Westemann who was awarded with
3 Michelin Stars. The bathrooms in particular deserve special
attention. We wanted to give customers the feeling of the shape
of grape when they get into a bathroom with moulded ceilings,
soft lighting and the bathtubs covered with different materials
and textures.
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