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£
September 1%, 2013

Dear Sir or Madam,
Re: Your request for our catalogue and price list

As requested, we enclose for your attention our price list and catalogue. I should like to
take this opportunity of drawing your attention to the fact that all our products are
manufactured from completely natural ingredients and that we do not utilize any artificial
additives whatsoever. :

There are 213 different items in the catalogue and our prices are reasonable and our
quality is good. This is the first time that we have included Scratch’n’ Sniff™ samples of
our ten most popular aromas. :

Should you require further information, please do not hesitate to contact us. If the
undersigned is unavailable, the Sales Manager’s personal assistant will be delighted to
assist you.

We look forward to receiving your esteemed order in due course.

Yours faithfully,

Steven WENG
Qﬂm Manager '
(15 2]
&
September 1%, 2013 \

Dear Sir or Madam,

Re. : Your request for our catalogue and price list

You asked us to send you our price list and catalogue for the new season. I am sure ij)




ﬁiﬂ find plenty to interest you in it. You will notice that every single one of our produb
is made from 100% natural ingredients—we use no artificial additives at all.

This year, for the very first time, we have included Scratch ‘n’ Sniff™ samples of our ten
most popular aromas. I think you will agree that our range of well over 200 natural
flavours and aromas is second to none and is outstanding value for money.

If you need more information, do please get in touch with me. If you are telephoning,
please ask to speak to me personally or to my assistant, Ms Hannah Rosser, and we will
be very pleased to help you.

I look forward to hearing from you.
Yours sincerely,
Steven WENG

Sales Manager '
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(1) FEFHFVa) 185 8 F 5 8 88 Z A6, 5 an .

Suppliers are no longer a simple source of widgets, but they are helping to design

their clients’ products.

(2) TR AR, WeRE N ETE A Z AT, 6 5RE\EN T Z RN HE SR, Flan.

When Internet shares plunge, the screams should strike fear into investors

1>>>>



