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Since | first saw pictures of the central space of
the Johnson & Son building designed by Frank
Lloyd Wright, with its slender, elegant columns
that ended up in mushroom-shaped beams
that seemed not to touch the surface of the lit
ceiling, that housed the administrative staff of the
company, | understood the lesson the Master
was trying to say: the best architecture is one
that has the man who dwells in mind, it is for him
that architecture makes sense and becomes
transcendent.

This may seem elementary and basic premise
for all projects in architecture and interior design,
but it is only the great architects and designers
have man as fundamental reference behind each
idea developed.In the world of architecture and
interior design, it is no longer easy to see projects
where man is the inspiration or reference to
the concept behind each project and in offices
in particular, the mass of workers in most
corporations worldwide, works in uncomfortable,
ugly, clumsy, monotonous and rigid spaces.In an
office standard 70% of the area is dedicated to
workspace and 30% would be commune areas.

Today the formula applied in the design of large
corporative offices, reduces to put painstaking
attention to those areas visited by guests such
as halls and or entrance lohbby, elevator hall,
meeting rooms and private offices for executives
and managers of the company. The spaces
that house the administrative staff work out in
standard manner, with minimal expense and
zero creativity, design is reduced to efficiently
accommodate the largest number working
stations in a simple space under a celling full of
white neon lights.

Considering that the average number of hours
per day that an employee or professional stays in
the office, from 8 to 12 hours, and that this same
person occupies about 2~3 hours a day on the
road, this means that during the week, more time
is spent in the office than at home. The office
space is of great importance for the spiritual,
physical and mental health of the urban man.

This importance is not entirely clear to the
extent that man is a creature of habit, who ends
adapting to their living conditions, for them, the
most important, in pragmatic terms, is having a
job and therefore permanent income. It is also
difficult to measure in quantitative terms the
happiness of man and how this affects workplace
happiness. That is why the employer or business
owner or investor, try when is possible, to invest
the minimal resources in the office design,
putting the effort in the "face" outward or image
of the company and little effort to create the ideal
working environment for all.

Nowadays getting a better quality in the
waorkspace with minimal resources is easier,
thanks to huge advances in technology not only
in communication but in absolutely all areas of
human knowledge.

Today, an office should allow flexibility and
advancement in technology. It is important
to understand that an employee's comfort
yields more productivity than purchasing more
desktops. Encourage innovation; motivate
interaction and collaboration between workers.

The office of the future will be a place to
innovate, create and grow, individually and
corporately. Place to work, learn, enjoy, play, talk,
rest, etc. Place that allows employees to feel part
of it, in order to create a sense of belonging and
care about the company.

| hope the effort represented in the compilation
of this book will serve as a stimulus and reference
for great changes in the office design worldwide.

Antonio Ochoa—-Piccardo
JAN, 2015



I£

arge Office Space

010
016
022
032
038
046
054
062
070
078
088
098
108
ns
124
132
136
142
146
152
158

164

2

174
184

XBD 2

R - HAERRIHTBRATNAE
WGE DAz

LDl

XEBI

RE LFL £HF LB R=E
LifeWorks A=
—{REH EiB2ER

Halle A BAZE

PR BRI AR
Florense A=

BBC Worldwide Americas 7MAZE
Sauflon =R

CTAC 2EHAE

Rituals S&HA=E

ITISA ££H]

CRODA DA=
MR

S| EaN=EDIYN 3

PN L R YN ]|
=NEBRISERI A
SingTel1688 3z
Alma {ZIEERFRSED

Creative Office Space

BEha

Mail.ru EFDAE
IEEREREDAE

Huge Rock Design Office

WGE Office

Changyou Headqguarter

Top Plaza

LFL Group Shanghai Office
LifeWorks Office

Sanyin Group Shanghai HQ
Designliga's Halle A

CATIC City Tiansheng Plaza Model Office
Florense Office

BBC Worldwide Americas Office
Sauflon Centre of Innovation

CTAC Head Office

Rituals Head Office

ITISA Grupo

CRODA Office

Hangzhou Boee Office

Shenzhen ZHX Holdings Office Building
Swire Properties South China Office
Sanjiu Medical & Pharmaceutical HQ
SingTel 1688 Contact Centre

Alma Media HQ

Mail.ru Group Office
Eindhoven Office



190
200
208
214
224
228
236
242
248
254
262
268
274
282
296

3

304
310
318
324

BBDO &£HANNE
HREERDAE
HEBNTRDED
Yandex ZEEENANE
mRESPO
IRYIHEBARI DA ZE
THPRE
BSENE

Ayesa MARZE
Bicom 7MA=
MIBEEFRD
=2 UNCTAYNES

Booking.com FMEIAZE

IRIRIBIAE
IEaNEETaEIReEE LB ER

Work Studio Space

ITEEDRQ

DTE

B= SKH EFNgIT L=
BEAFFHTEERTIER
MPD T/E=

BBDO Group Office

Helsinki Office

Valmet HQ

Yandex Saint Petersburg Office
Winner Office

Queuing Network Office

Red Bull Office

Qgilvy Office

Ayesa Office

Bicom Office

Pepperidge Farm

Fortum Office

Booking.com Singapore Office
Walmart.com Office

Hanas New Energy Group Shanghai Headquarter

Suning Ruicheng

Nanjing SKH Interior Design Studio
Cagliari (Italy) Cagliari Professional Studio
MPD Studio




008 = 17'I

mmnwmnn ;..“i ““ M’f

\ “||I |l|

ln\

MI/I////I//////-'/ i 7

1 m

! " l" Ii IIJ M




Large Office Space

X EBH 2

-

e F L L
e e " .

RITUALS...



Design Company: Shenzhen Huge Rock Interior
Design Co., Ltd. & Wu Wenli Design Firm
Designer: Wu Wenli, Lu Welying

Participant: Chen Dongcheng

Location: Shenzhen, Guangdong
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Huge Rock Design Office
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What is "turning to nature" ? The ancients
said: Abandon the details and reserve the
origin, drop the fake and keep truth. It means
everything in the world should drop the
unnecessary decorations, and reserve their
native state. It's more important to pursue
spirit value and enjoy beautiful life gift.

Enjoy the fantastic sunset view and have
Interests of music is Chinese traditional
cultural essence. The scene will change at
every step. The artistic work "Orchid and
Stone" with and inventive mind stands for the
truly heart beyond the vanity world. Fused
with oriental tea ceremony, the designer
presented a simple and elegant space with
ancient feeling and brilliant idears.

The true quality gives life an unique flavaor.
There are people with true heart gathering
here. They pour out their heart and listen to
each other. They seek the natural essence
of the world and inspiration source of life and
work.
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