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Preface

B =

Commercial block is the naturally formed area gathering many retail
stores with the development of the city. Commercial Street is raised
up jointly by the retail store group in the central city and all kinds of
culture, entertainment, catering facilities and financial institutions as
well. But Commercial Street is not a simple concept, nor simply sets
shops on both sides of the street. People will produce a kind of feeling
of the character of each space, and each square or street also has its
own unique character; therefore, how to let consumers have a good
feeling about the shopping environment needs the designers to design
carefully. From a professional perspective, this book discusses the
design concept of commercial block together with the commercial
block designers and the related industry designers.

This book is a professional book that comprehensively introduces
and shows commercial block design at home and abroad. The project
cases in this book are selected carefully from the domestic and
foreign outstanding cases, mainly including CBD commercial blocks,
the New District commercial blocks, community commercial blocks
and characteristic commercial blocks. The main content of the book
covers planning, single building design of the commercial block and
landscape sketch design and many other aspects, and through a large
number of professional technical drawings, it comprehensively shows
the design essence of the present commercial block. At the same time,
this book adopts the pattern of "theory + instance" to arrange the
contents, and theory of authority and rich instances make the book
more professional and detailed.
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Definition

Commercial street refers to a busy street composed of stores, restaurants and
other service programs which are arranged in order. It is part of the urban
commerce and a commercial aggregation with multiple functions and diversi-

fied programs.

|| Beginning and Development

Commercial street first appeared in some European and American countries.
During 19505~1960s, the number of cars increased greatly and resulted in
traffic jams and environment pollutions in the downtown areas. At the same
time, the shopping malls in the suburbs brought great challenges to the com-
merce in the downtowns. With this king of background, the commercial street
thus came into being and was aimed to revive the downtown economy and

improve the traffic and environment.

The first pedestrian street for shopping was developed in Essen of Germany. In
1927, the local government began traffic control in the busy Limbecker Street:
cars or other motor vehicles were not allowed to enter the street. It became
the first commercial pedestrian street in Europe. Then during 1950s to 1960s,
other European countries also developed their own commercial streets which
were innovative and characteristic, such as Lijnbann in downtown Rotterdam.
And there were also many pedestrian streets for shopping built in the U.S.A.
from1960s t01970s.

In China, the design and construction of commercial pedestrian streets began
from early 1980s. Since 1999, there is a heat in developing commercial streets
in China. This new commercial model integrates multiple businesses and var-
ied programs, assembled mainly by anchor stores, shopping malls or super-
markets, meeting the requirements for shopping, eating, drinking, recreation,
entertainment and fitness. Nowadays, in some cities, commercial streets have

gradually become their name cards.



L

BUHEHESERZEE. ERE. RS/ELRER, R—EEWEEHIN
EHIE L EEEsE, BEHRAVNESIBE, 28, S,
ylL?EE’UTE"]_U_mDWO

E BUERMERS &R

BlUETEHEREEETFRERER, 20 H2RATEK, NAENER
BESMERRKHNPORZEREIL. S5FETE. RFEZEISZ; X
HTFZEIRBX W9 /ORI bk, $u[mﬂ2%§m,wmﬁTﬁotT§
MehOhWREl, XEROXTEBRE, @l STHNEmE.

BUNEEF &S TELEaNEHEEELRR, 1927 F, SHBBEFHRY
FEMMKNRTAHRRTHAAEXBNER, RARNKREN—FZTEH
A, 20 tH42 50 £/ E 60 £, ERMEMB—LER, BRITNERT
—i#tEoEHNEEeNE LR, ANETEZRERPORMIBLITEH. =
E7E 20 tt2 60 FRE 70 £, CEWSHHRIET FTE .

FEHE 20 e 80 FRVWABRITHRRSTE LS. 1999 F2
&, HrBlHERERERRLMRAR, RABWRSLZLF, SENE
MASHK, EEHHE L, BUEXRENE, REFHRETR I, LR
EAMNBY. ER. KR, RK. BEESHFE. WSEFPHH, H
HESAAPHHN—KE .

E L 7 %

T Heee, MABUWE—RBRNEEMY . BIR. KR, RE. KB . XL, IKiF.
2R, B, 2. BEi7. RS, BB, B 15 TNEEF 50 ~ 60 MlkFy,
AU HENEERRELBE XNEHEENSIPHEK.



| Features

31

3.2

3.3

3.4

W35

4.1

4.2

4.3

4.4

Multi-functions: modern commercial street should provide functions like
shopping, catering, recreation, entertainment, sports, culture, tourism,
finance, telecommunication, exhibition, healthcare, service, repair and traffic.

There are usually 50 to 60 programs to meet different requirements.

Varied products: modern commercial street gathers varied products together.
Commercial streets in the international metropolis such as Xidan and
Wangfujing in Beijing, Nanjing Road in Shanghai, are the display windows
for Chinese brands and at the same the exhibition centers for international

brands.

Specialized arrangement: modern commercial streets are designed to be
specialized. Modern consumption has changed from social consumption
and family consumption to personalized consumption. Thus it requires more
specialized operation and subdivided programs. Thus in the commercial
street, except several department stores or supermarket, the rest are flagship

stores or anchor stores.

Sound environment: the shopping environment of the commercial street
should be clean, bright, elegant and comfortable to provide spiritual
enjoyment. It should be a pleasant place for shopping, relaxation,

communication and tourism.

Excellent service: excellent service will be the greatest feature of the
commercial street. All the brands here should have their own selling points
and provide considerate services. At the same time, the commercial street
needs to establish an integral service system to serve the consumers and

visitors.

Categories

According to the products involved, commercial streets can be classified as
specialized commercial street and compound commercial street. Specialized
commercial street usually focuses on a certain kind of products, for example,
the building material street, auto parts street, bar street, entertainment
street, etc. While the compound commercial street will not limit its product
categories and the tenants can decide their own products freely, taking the
commercial street in Xidan and the Metropolitan Street in Xuanwu District of

Beijing for example.

According to the architectural style, there are open commercial streets,
arcade-style commercial streets, underground commercial streets and

overhead commercial streets.

According to the arrangement of the stores, there are commercial streets with

indoor stores, with frontage stores, or with these two types.

According to the development stage, it can be classified as central commercial
street, regional commercial street and specialized commercial street. The central
streets are well developed commercial blocks in international metropolis,
for example, Manhattan of New York, Cinza of Tokyo. Regional commercial
streets usually locate in residential areas, on roadsides, or nearby hospitals,
entertainment arenas and office spaces. Specialized commercial streets are the

ones that feature characteristic products or management styles.
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Problems to be considered in site selection

The location and the population: it needs to deeply analyze the economic

conditions, consumption ability and the surrounding environment of the site.
The economic benefits of the tenants.

The analysis to the competitors will help to decide the operation patterns and

the development strategies.
The shape of the land and the accessibility of the site.
The population structure in urban planning.

The consumption psychology of the consumers.

' Requirements for Site

.1 The location of the site should meet the requirements for the urban planning

and commercial network planning of a city or a district. The commercial street

is usually set in the center of a city or a district.

' The commercial street should locate with convenient traffic system for easy

accessibility.

. If the surrounding traffic system can bear the traffic flow, the commercial

street can be designed as a pedestrian street.

4. The site of the commercial street should be safe and far away from the flam-

mables and explosives.

If there is enough land or space, the commercial street should provide park-
ing spaces for different vehicles within the site. For the pedestrian street not
allowing motor vehicles to enter in, parking spaces should be set nearby the

site.

. Requirements for Planning

The commercial street is usually 300m to 600m long. If it is longer than 600m,
it is hard for walking through; if it is too short, there will be no commercial

atmosphere.

.2, Every commercial street has its own “gold section” which refers to the place

where people want to stay. It is usually set at the position of 0.618 of the
whole street. There, it' s better to set important stores or shopping mall than

design recreation facilities like square.

The proportion between the width of the commercial street and the height of
the buildings along it would better be 1:1 ~ 1:1.5, not surpass 1:2. It should
also pay attention to ensure the sunlight in winter. The width of the street is
usually 20~30m, and streets allowing for transportation can be designed to

be wider with some plants or supporting facilities.

The layout of the stores should consider the consumers’ habits. When walk-
ing and shopping, there will be some “dead zones" which would better be

designed with supporting facilities like restaurants, cafes or entertainments.
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5.3.6

3.7

The size of the commercial street is not limited. Generally, 200,000 m? is the
maximum area that people can accept physically and psychologically.

It should define the theme of the commercial style and pay attention to the
architectural style.

Continuous interface and unified setback will help to shape the commercial

atmosphere.

E] Architectural Design

6.1

6.1.1

6.1.2

6.2

aian

6.2.2

62,3

Space Design

Linear Commercial Street

Linear layout is the most common style for commercial street. For this kind of
commercial street, retails are arranged in line. There are two kinds of linear
commercial streets: single-line street and compound linear street. As the name
implies, the single-line street has its retail spaces arranged along one street:
compound one is much complicated with retail spaces and public facilities ar-
ranged along different roads. Compound streets can be designed in L shape, T

shape or cross shape.

Commercial Block

There are four kinds of commercial blocks:

A. Neighborhood commercial block refers to the one located in the neighborhood

with the functions enclosed by urban roads.
B. Square-style commercial block's commercial spaces are set around a square.

C. Vertical commercial block has its traffic system and commercial spaces arranged

in three-dimensional style.

D. Mixed-style commercial block can be classified as the two-dimensional ones and
three-dimensional ones. The former are the combination of commercial street and
commercial center, while the latter refer to the ones that combine linear commer-

cial street, commercial block and vertical commercial block together.
Facade Design

The facade not only serves as the logo for a commercial street but also shows

the characteristics of the development to attracts consumers.

When designing the facade for the commercial street, it needs to consider the
relationship with the surrounding buildings as well as the transition between
the entrance and the internal street. As part of the urban context, the new fa-
cade should keep harmonious with the existing buildings. At the same time, it
should keep its modern sense. To create a unified style, the design of the pro-
portion and the selection of materials are very important.

The structure of the building decides the appearance of the facade. The
heights of the buildings, the distance between columns and the pattern of the
windows will help to create different facade effects. Closed buildings, espe-
cially the huge ones, will be obstacles for a place. And the commercial street is
not isolated; it is part of a district. Thus the facade design for the commercial
street must consider the topography, weather, culture and local architectural

style around it.
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6.5.1

6.6

Appearance Design

The shape of the building will define the new skyline of a district. And famous
commercial streets usually feature striking building shapes that make them
unforgettable. On the facade, the windows and the walls as well as the lines
on the outer walls will give a typical impression to people nearby. When peo-
ple standing by the buildings, they will have self experience to the ground
floor. So, the design of this floor should pay attention of the details and the
materials. Other elements on the ground floor such as the doors, windows,
canopies, steps, handrails, flowerpots, lamps, reliefs, fresco, materials and
colors should also well decided to give an unforgettable impression. It should
pay attention to every detail to meet different requirements and make the
space inviting.

| Walkway Design

.1 The walkways should be designed clearly to guide the flows of people and

well arrange the stores. The walkways would better be curved with certain
length to make consumers linger longer. The retails spaces should be set

along the walkways.

The walkways should be designed with eye-catching signs to guide people.
The widths of the walkways are decided by the flow of people and the size of

the commercial street.
Design of Escalators

The escalator in the commercial street is to transport people. Thus the quanti-
ty and location of the escalators are decided by the conditions of people flow.
In the busy shopping center, how to avoid traffic jam at the entrance of the
escalator is one of the greatest challenges. The connection of the escalator
and the corridor is usually designed with a crossing. According to the habit of
the orientals, there are usually two escalators with the right one up and the

left one down.

In some commercial street, one-way escalator is designed to make people
stay longer and increase the chances of selling. At the same time, it will avoid
traffic jam at the escalator entrance. However, it should also take consumers

feeling into consideration to set some other escalators nearby.
Internal Wall and Floor Design

The interior decoration and layout of the commercial street aims to create
an innovative, functional and comfortable environment for shopping and

relaxing.

The colors and patterns of the internal walls and floors should match the

lights and ceilings to present a unified style.

Materials for the floors and walls should be well selected for easy repair
and maintenance in the future. The floor materials for the commercial street
should be wear resistant, anti-slipping and easy to clean. Wooden floor
should be avoid for it' s not safe in case of fire. The wall would better apply

the materials that are dampproof, mildew-proof and fireproof.

The patterns on floor and wall should highlight the theme of the commercial

street and at the same time distinguish different functional areas.
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