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A Note from

Over the years, we have received many compliments on this text and
understand that it’s a favorite among students. We accept that as the high-
est compliment and continue to work very hard to maintain that status.

The objective of Basic Statistics for Business and Economics is to pro-
vide students majoring in management, marketing, finance, accounting,
economics, and other fields of business administration with an introduc-
tory survey of the many applications of descriptive and inferential statis-
tics. We focus on business applications, but we also use many exercises
and examples that relate to the current world of the college student. A
previous course in statistics is not necessary, and the mathematical
requirement is first-year algebra.

In this text, we show beginning students every step needed to be suc-
cessful in a basic statistics course. This step-by-step approach enhances
performance, accelerates preparedness, and significantly improves moti-
vation. Understanding the concepts, seeing and doing plenty of examples
and exercises, and comprehending the application of statistical methods
in business and economics are the focus of this book.

The first edition of Basic Statistics for Business and Economics was
published in 1994. In 1994, locating relevant business data was difficult.
That has changed! Today, locating data is not a problem. The number of
items you purchase at the grocery store is automatically recorded at the
checkout counter. Phone companies track the time of our calls, the length
of calls, and the identity of the person called. Credit card companies main-
tain information on the number, time and date, and amount of our pur-
chases. Medical devices automatically monitor our heart rate, blood pres-
sure, and temperature from remote locations. A large amount of business
information is recorded and reported almost instantly. CNN, USA Today,
and MSNBC, for example, all have websites that track stock prices with a
delay of less than 20 minutes.

Today, skills are needed to deal with a large volume of numerical
information. First, we need to be critical consumers of information pre-
sented by others. Second, we need to be able to reduce large amounts
of information into a concise and meaningful form to enable us to make
effective interpretations, judgments, and decisions. All students have cal-
culators and most have either personal computers or access to personal
computers in a campus lab. Statistical software, such as Microsoft Excel
and Minitab, is available on these computers. The commands necessary
to achieve the software results are available in a special section at the
end of each chapter. We use screen captures within the chapters, so the
student becomes familiar with the nature of the software output.

Because of the availability of computers and software, it is no longer
necessary to dwell on calculations. We have replaced many of the calcu-
lation examples with interpretative ones, to assist the student in under-
standing and interpreting the statistical results. In addition, we now place
more emphasis on the conceptual nature of the statistical topics. While
making these changes, we still continue to present, as best we can, the
key concepts, along with supporting interesting and relevant examples.



the Authors

What's New in This Eighth Edition?

We have made changes to this edition that we think you and your stu-
dents will find useful and timely.

We have revised the learning objectives so they are more specific,
added new ones, identified them in the margin, and keyed them
directly to sections within the chapter.

We have replaced the key example in Chapters 1 to 4. The new
example includes more variables and more observations. It presents
a realistic business situation. It is also used later in the text in Chap-
ters 13 and 15.

We have added or revised several new sections in various chapters:

= Chapter 9 has been reorganized to make it more teachable and
improve the flow of the topics.

= Chapter 13 has been reorganized and includes a test of hypothe-
sis for the slope of the regression equation.

= Chapter 15 now includes a graphic test for normality and the chi-
square test for normality.

New exercises and examples use Excel 2010 screenshots and the lat-
est version of Minitab. We have also increased the size and clarity of
these screenshots.

There are new Excel 2010 software commands and updated Minitab
commands at the ends of chapters.

We have carefully reviewed the exercises and added many new or
revised exercises throughout. You can still find and assign your
favorites that have worked well, or you can introduce fresh examples.

Section numbers have been added to more clearly identify topics and
more easily reference them.

The exercises that contain data files are identified by an icon for easy
identification.

The Data Exercises at the end of each chapter have been revised.
The baseball data has been updated to the most current completed
season, 2010. A new business application has been added that refers
to the use and maintenance of the school bus fleet of the Buena
School District.

There are many new photos throughout, with updated exercises in
the chapter openers.



 Are Chapters Oreganized to

What Is Statistics?

Chapter Learning Objectives

Each chapter begins with a set of learning objectives designed
to provide focus for the chapter and motivate student learning.
These objectives, located in the margins next to the topic,
indicate what the student should be able to do after completing
the chapter.

g =

 Emse
Eor e
Chapter Opening Exercise ainen
A representative exercise opens the chapter and shows how
the chapter content can be applied to a real-world situation.

oo a1 Wl k. Aseume you ol
Mk Cakor s i s o s st e A1t Bl 5.
Motk sire o the Mkt Garmars Mt in overste. Cadomia
D » conon e i worraton bt o conore o

Introduction to the Topic :
2.1 Introduction

Each chapter starts with a review of the impor. The highly competitive automobile retailing industry in the United States has changed
3 dramatically in recent years. These changes spurred events such as the: |

tant concepts of the previous chapter and pro-

vides a link to the material in the current chapter.

This step-by-step approach increases com-

prehension by providing continuity across the

bankruptcies of General Motors and Chrysler in 2008.
elimination of well-known brands like Pontiac and Saturn.
closing of over 1,500 local dealerships. |
collapse of consumer credit availability.
consolidation of dealership groups.

s e

Traditionally, a local family owned and operated the com-
munity dealership, which might have included one or two man-

ConceptS. ufacturers or brands, like Pontiac and GMC Trucks or Chrysler |
and the popular Jeep line. Recently, however, skillfully managed |
and well-financed companies have been acquiring local dealer- |

bioe i L ic £ tha cosnto: Ac thaco : stha
p /S u IO Layton Tire and Rubber Company wishes to set a 7

minimum mileage guarantes on its new MX100 tire. | |
Tests reveal the mean mileage is 67,900 with a stan- | |
dard deviation of 2,050 miles and that the distribution ' |
of miles follows the normal probability distribution. | |
Layton wants to set the minimum guaranteed mileage

s0 that no more than 4% of the tires will have to be | |
replaced. What minimum guaranteed mileage should
Layton announce?

After important concepts are introduced, a
solved example is given to provide a how-to
illustration for students and to show a relevant
business or economics-based application that
helps answer the question, “What will | use this
for?” All examples provide a realistic scenario
or application and make the math size and
scale reasonable for introductory students.

The facets of this case are shown in the following |
diagram, where X represents the minimum guaran-
teed mileage.

Self-Review 3-5  The weights of containers being shipped to Ireland are (in thousands of pounds):

Self-Reviews are interspersed through- e T o o ]
out each chapter and closely patterned - —

after the preceding Examples. They (a) Whatis the range of the weights?
. . . n (b) Compute the arithmetic mean weight.
reinforce important topics and provide () Compute the mean deviation of the weights.

students with immediate feedback - — —
regarding their comprehension of the
topics.

vi
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Statistics in Action

Statistics in Action articles are scattered through-
out the text, usually about two per chapter. They
provide unique and interesting applications and
historical insights in the field of statistics.

Margin Notes

There are more than 300 concise notes in the
margin. Each is aimed at reemphasizing the
key concepts presented immediately adja-
cent to it.

Definitions

Definitions of new terms or terms unique to the
study of statistics are set apart from the text
and highlighted for easy reference and review.

Formulas

Formulas that are used for the first time are
boxed and numbered for reference. In addition,
a formula card is bound into the back of the
text, which lists all the key formulas.

Exercises

Exercises are included after sections within the
chapter and at the end of the chapter. Section
exercises cover the material studied in the
section.

Computer Output

The text includes many software
examples, using Excel, MegaStat®,
and Minitab.

for an alpha of .01. Go to the bottom row with infinite degrees of freedom.

Hy: s < pp
Hyi s > e

Region of

rejection

‘(11

0 2.326  Scale of z
Critical value

The z critical value is 2.326. So the decision rule is to reject the null hypoth- |
esis if the test statistic exceeds 2.326. Chart 11-1 depicts the decision rule. | [

The variance is non-negative and is zero only if all observations are the same.

STANDARD DEVIATION The square root of the variance. )

Variance and standard

Population Variance The formulas for the population variance and the sample
deviation are based on

variance are slightly different. The population variance is considered first. (Recall

squared deviations from  that a population is the totality of all observations being studied.) The population
the mean. variance is found by:

T T T TR

[vomﬁﬂm‘ VARIANCE =

_Exercises

and (d) interpret the values.

4,10, and 3. E];

statistics. Following are the numbers of students enrolled in these sections: 34, 46, 52,
29, 41,38, 36, and 28. [y

COrMecCt For Exercises 27-30, calculate the (a) range, (b) arithmetic mean, and () mean deviation |

27. There were five customer service representatives on duty at the Electronic Super Store |
during last weekend's sale. The numbers of HDTVs these representatives sold are: 5, 8, |

28. The Department of Statistics at Western State University offers eight sections of basic |

Total Number of Vehicles Sald
by Type

vii



How Does This Text

BY CHAPTER T Chapter Summary

1. There are many reasons for sampling a population.
A. The results of a sample may adequately estimate the value of the population parameter,
C ha pter Summa ry thus saving time and money.
B. It may be too time consuming to contact all members of the population.
C. It may be impossibie to check or locate all the members of the population,
D. The cost of studying all the items In the population may be prohibitive.

Each chapter contains a brief summary of the E. Oftn tesing desiroys the sample tem and il canno ba retumad 1o the population. ‘

. In an unhkased or

chapter material, including the vocabulary and - '
the critical formulas.

Pronunciation Key - Pronunciation Key ‘
SYMBOL MEANING PRONUNCIATH
This tool lists the mathematical symbol, its mean- - zopw:ﬂo" rfne:r;l mu i
ing, and how to pronounce it. We believe this will S A o O o
help the student retain the meaning of the symbol X Sample mean S iR
and generally enhance course communications.
Chapter Exercises ———— Chopter Exercises
COMNECE” 11. A muttipls regression squation yiélds the following partial results.
Generally, the end-of-chapter exercises are the T ——
most challenging and integrate the chapter con- Regmsion 70 4
. Emor
cepts. The answers and worked-out solutions L. SR .
for all odd-numbered exercises appear at the end = &’:;'n':,‘;f,;;‘:;,::w:;‘;‘;;emmg il

c. Compma the coeffclsnl of determmsﬂon

of the text. For exercises with more than 20 T ———
observations, the data can be found on the text’s

website. These files are formatted so that they can

be opened in Excel and Minitab.

Data Set Exercises Baita) Set Exsrdses

49, ::ler to :;\; Real Estate data, which report Information on the homes sold in Goodyear,
. rona,

The last several exercises at the end of each chapter are A 02 sicanc e, can wo concud hl r s 8 cfrrce i e o

based on three large data sets. These data sets are printed i ey sy st b ittt

in Appendix A in the text and are also on the text’s web- e o s s | oo 37
. . . Find the mi ing of es. Qroups,

site. These data sets present the students with real-world pindidess i lldo ol el b e .

and more complex applications O s e Sk o4t the medan prie? Use

: o Wrls 8 surmay report on your findings 1o parts (b) (©). and (). Address the

5. m’:"&"mi Basoball 2010 dees which ropart formaton on the 20 Mlor Laagus Base-

a A‘lﬂi;?t‘l:;mum can we conclude that there is a difference in the mean
payroll of teams in the American League versus teams in the National League?

Practice Test

The Practice Test that appears at the end of each chap- T it e S O i sl Nl
ter is intended to give students an idea of content that e T %
might appear on a test and how the test might be struc-
tured. The Practice Test includes both objective ques-
tions and problems covering the material studied in the
chapter.

proaiity cisirbition mchudes the

o e ot n et e ot 41000000 wh 0w
47 Ty P, cormasiad 1 e i achted rvas ncomas mers han

viii
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Software Commands O — B
. 1. The E;?s\ Commands for the descriptive statistics on ot I " i

Software examples using Excel, MegaStat®, and o't waate, it comtncpasicse, [ =

. » » retrieve the plewor ata. L]
Minitab are included throughout the text, but the b. From e s by slct Data nd ran Osta || et # otece

. . nalysis. Select Descriptive Statistics and L gl Bow
explanations of the computer input commands o ek O nge, type CTiCTEN, ioste | T
hat the data are grouj column and that

for each program are placed at the end of the e b i et e —
chapter. This allows students to focus on the sta- (ran plce you wen). ik on Summary sta- | £ 0T
. . B H ler you get your results, double-checl e @ e
tistical techniques rather than on how to input ot s ot 1o 0 s oo e || Dot 5%
data' correct number of items. r :;::“: L

AnSWerS to SE|f_ReVIeW Chapter 13  Answers to Self-Review Q
The yvorked—out solutions to the Self-Reviews are T e o[ i oo 7|
provided at the end of each chapter. = TEE N
. i 15 a3 3 s
g jbz'a - 500 % 77@
] s o %1z y-B_g
Advertising EXDjHSG 5, = \/‘"g = 1.20068944
5= \/"éf = 2.9439203
P XY i
n—1s,s,  (4-1)(1.2909944)(2.9439203)
= 0.9648



What 'Technology Connects Students. .

McGraw-Hill Connect® Business e ComeCt

Statistics |BUSINESS STATISTICS

McGraw-Hill Connect Business Statistics is an online assignment and assessment solution that connects
students with the tools and resources they’ll need to achieve success through faster learning, higher reten-
tion, and more efficient studying. It provides instructors with tools to quickly select content for assignments
according to the topics and learning objectives they want to emphasize.

Online Assignments. Connect Business Statistics helps students learn more efficiently by providing prac-
tice material and feedback when they are needed. Connect grades homework automatically and provides
instant feedback on any problems that students are challenged to solve.

Basic Statistics: Lind 8e & connect Integration of Excel Data Sets. A
convenient feature is the inclusion of an
library eports Excel data file link in many problems

using data files in their calculation. The
link allows students to easily launch into
Youpmeassges 0} b retineE Ry  Sinstugtonify | Excel, work the problem, and return to
:;‘;":e‘z Connect to key in the answer and
receive feedback on their results.

section performance T

home instructor view  suii o studen! vies

sesson. your assignments a0d eait sessions g

assignment add assignment
tool cor

reorder assignmant

Assignment One - Chapter 1

There are no reportable assignment
Homework

submissions yet

= homewsrk

o o:H

£ Quiz One - Chapter 1 Quiz hamewark
section Info - plevision cammercials on 12-year-old children measured their attention span, in
~  TestOne - Chapter 1 Test Q@  nomewon Book lals were for clothes, food, and toys

Basic Statistics

pa— Food. Toys

d Ling, Bith ed 45 60
48 51
43 43
53 54
47 63
42 53
34 48
43 53
§7 47
47 51
44 51
54

Excel Integrated

[Bcscknere tor the Excnt Data Fie

Data File
Required:
(a) Complete the ANOVA table Use 05 significance level (Round the 55 and MS values 1o 1 decimal
place and F value 10 2 decimal places. Round the DF values to nearest whole number.)
Source DF S8 MS F P
Factor [ I I [ [
Emor | [ [

Student Resource Library. The Connect Business Statistics Student Library is the place for stu-
dents to access additional resources. The Student Library provides quick access to recorded lectures,
practice materials, the eBooks, data files, PowerPoint files, and more.



to Success in Business Statistics?

Guided Examples. These narrated video walkthroughs provide students with step-by-step guidelines
for solving selected exercises similar to those contained in the text. The student is given personalized
instruction on how to solve a problem by applying the concepts presented in the chapter. The narrated
voiceover shows the steps to take to work through an exercise. Students can go through each exam-
ple multiple times if needed.

Exercise 7-46
rercise =30 hours

The accounting department at o=2 hours
Weston Materials, Inc., \ o
natlonal maaufaciure ot X - hours to erect the Red Barn model
unattached garages, reports and follows the normal distribution

thatit takes two
construction workers a
mean of 30 hoursand a
standard deviationof 2
hoursto erect the Red Barn
model. Assume the
assembly times follow the
normal distribution.

Area between -0.5 and +2.0

!

a.  Determinethe z valuesfor a5 \0 ]

29 and 34 hours, \ f 20—

L (P ]

N

c. What percent of the garages
take 28.7 hours or less to
erect?

d. Of the garages, S percent take
howmany hours or more to
erect?

xi



What Technology Connects Students. . .

Simple Assignment Management and Smart Grading. When it comes to studying, time is pre-
cious. Connect Business Statistics helps students learn more efficiently by providing feedback and practice
material when they need it, where they need it. When it comes to teaching, your time also is precious. The
grading function enables you to:

¢ Have assignments scored automatically, giving students immediate feedback on their work and the
ability to compare their work with correct answers.

e Access and review each response; manually change grades or leave comments for students to review.

Student  Reporting. Connect
Business Statistics keeps instructors
informed about how each student, e
section, and class is performing, ~ —- r—

a”OWing for more productive use aSSIQIIment resu'ts report type: | Assignment Results b
of lecture and office hours. The | Uemeoronspemioenssgmentsore

progress-tracking function enables

Basic Statistics: Lind 8e

B show eport options & setings

g Multiple
you to: report created: (9/0W/2012 857 AM COT
report date range: -
e View scored work immediately attempt:Bes R

assignment type: Homework. Practice. Quiz. Exam

and track individual or group per-
formance with assignment and
grade reports.

Select the checkboxes on columns you want to export of piint

export to excel é

=@ =
e Access an instant view of student | =" Siigh el L
, Total Value (Points) 20 25 20
or class performance relative to = — = =
. . . . awnsend, Rachel Section O Foranadn 89% 91 50% 89%
'(OpIC and Iearnlng Ob]eCtheS. Mann, Becky Section Cne vv‘:‘w 13055 85.33% 93% 85%
¢ Collect data and generate reports Dalo, Daniele: Secton Gne MW 19034 g% a150% o
required by many accreditation Bilows, Nancy. Section One MWF 1 30-33 85.33% a% o

organizations, such as AACSB.

Instructor Library. The Connect Business Statistics Instructor Library is your repository for additional
resources to improve student engagement in and out of class. You can select and use any asset that
enhances your lecture. The Connect Business Statistics Instructor Library includes:

* eBook

* PowerPoint presentations

* Test Bank

¢ |nstructor’s Solutions Manual

¢ Digital Image Library

xii



to Success in Business Statistics?

McGraw-Hill Connect® Plus = connect e«

Business Statistics | BUSINESS STATISTICS

Connect Plus Business Statistics includes a seamless integration of an eBook and
Connect Business Statistics, with rich functionality integrated into the product.

Integrated Media-Rich eBook. An
integrated media-rich eBook allows stu-
dents to access media in context with

Basic Statistics: Lind 8e

each chapter. Students can highlight, homo L6pRiis
take notes, and access shared instructor | library
highlights/notes to learn the course » show oy mon ) 2 T [ Search sooi =]

ice for « Chapter{: Whatls Statistics?

Chapter Opener

material.

Dynamic Links. Dynamic links provide =
a connection between the problems or Sl %
questions you assign to your students and e

the location in the eBook where that prob- VIV S S What Is Statistics?
lem or question is covered. e

Powerful Search Function. A powerful
search function pinpoints and connects key
concepts in a snap. This state-of-the-art,
thoroughly tested system supports you in
preparing students for the world that awaits.
For more information about Connect, go to
www.mcgrawhillconnect.com or contact
your local McGraw-Hill sales representative.

Tegrity Campus: Lectures 24/7 %Oegrity campus

Tegrity Campus is integrated in Connect to help make your class time available 24/7. With Tegrity, you
can capture your every lecture in a searchable format for students to review when they study and com-
plete assignments using Connect. With a simple one-click start-and-stop process, you can capture
everything that is presented to students during your lecture from your computer, including audio. Stu-
dents can replay any part of any class with easy-to-use browser-based viewing on a PC or Mac.

Educators know that the more students can see, hear, and experience class resources, the better
they learn. In fact, studies prove it. With Tegrity Campus, students quickly recall key moments by using
Tegrity Campus’s unique search feature. This search helps students efficiently find what they need, when
they need it, across an entire semester of class recordings. Help turn all your students’ study time into
learning moments immediately supported by your lecture. To learn more about Tegrity, watch a two-
minute Flash demo at http://tegritycampus.mhhe.com.

xiii



MegaStat® for Microsoft Excel®
2003, 2007, and 2010 (and Excel: Mac 2011)

CD ISBN: 0077496442

Note: The CD-ROM is for Windows users only.
Access Card ISBN: 0077426274

Note: Best option for both Windows and Mac users.

MegaStat® by J. B. Orris of Butler University is a full-featured Excel add-in that is available on CD and on
the MegaStat website at www.mhhe.com/megastat. It works with Excel 2003, 2007, and 2010. On the web-
site, students have 10 days to successfully download and install MegaStat on their local computer. Once
installed, MegaStat will remain active in Excel with no expiration date or time limitations. The software per-
forms statistical analyses within an Excel workbook. It does basic functions, such as descriptive statistics,
frequency distributions, and probability calculations, as well as hypothesis testing, ANOVA, and regression.

MegaStat output is carefully formatted and ease-of-use features include Auto Expand for quick data selec-
tion and Auto Label detect. Since MegaStat is easy to use, students can focus on learning statistics with-
out being distracted by the software. MegaStat is always available from Excel’s main menu. Selecting a
menu item pops up a dialog box. MegaStat works with all recent versions of Excel, including Excel 2007
and Excel 2010. Screencam tutorials are included that provide a walkthrough of major business statistics
topics. Help files are built in, and an introductory user’s manual is also included.
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Minitab® (ISBN: 007305237X)
SPSS® (ISBN: 0077327144)
JMP® (ISBN: 007739030X)

Minitab® Student Version 14, SPSS® Student Version 18.0, and JMP® Student Edition Version 8 are
software tools that are available to help students solve the business statistics exercises in the text. Each
can be packaged with any McGraw-Hill business statistics text.
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Instructor’s Resources CD-ROM
(ISBN: 0077416759)

This resource allows instructors to conveniently access the Instructor’s Solutions Manual, Test Bank in
Word and EZ Test formats, Instructor PowerPoint slides, data files, and data sets.

Online Learning Center:
www.mhhe.com/lindbasic8e

The Online Learning Center (OLC) provides the instructor with a complete Instructor’s Solutions Manual
in Word format, the complete Test Bank in both Word files and computerized EZ Test format, Instructor
PowerPoint slides, text art files, an introduction to ALEKS®, an introduction to McGraw-Hill Connect Busi-
ness Statistics, access to Visual Statistics, and more.

All test bank questions are available in an EZ Test electronic format. Included are a number of multiple-
choice, true/false, and short-answer questions and problems. The answers to all questions are given, along
with a rating of the level of difficulty, the chapter goal that the question tests, Bloom’s taxonomy question
type, and the AACSB knowledge category.

McGraw-Hill Customer Experience Information

For Customer Support, call 800-331-5094 or visit www.mhhe.com/support. One of our Customer Experience
Team members will be able to assist you in a timely fashion.

Online Course Management

McGraw-Hill Higher Education and Blackboard have teamed up.
What does this mean for you?

The Best of Both Worlds

1. Single sign-on. Now you and your students can access McGraw-Hil’s Connect® and Create™ right
from within your Blackboard course—all with one single sign-on.

2. Deep integration of content and tools. You get a single sign-on with Connect and Create, and you
also get integration of McGraw-Hill content and content engines right into Blackboard. Whether you're
choosing a book for your course or building Connect assignments, all the tools you need are right
where you want them—inside of Blackboard.

3. One grade book. Keeping several grade books and manually synchronizing grades into Blackboard
is no longer necessary. When a student completes an integrated Connect assignment, the grade for
that assignment automatically (and instantly) feeds your Blackboard grade center.

4. A solution for everyone. Whether your institution is already using Blackboard of you just want to try
Blackboard on your own, we have a solution for you. McGraw-Hill and Blackboard can now offer you
easy access to industry-leading technology and content, whether your campus hosts it, or we do. Be
sure to ask your local McGraw-Hill representative for details.



Course
CourseSmart -

CourseSmart is a convenient way to find and buy eTextbooks. CourseSmart has the largest selection of
eTextbooks available anywhere, offering thousands of the most commonly adopted textbooks from a wide
variety of higher-education publishers. CourseSmart eTextbooks are available in one standard online
reader with full text search, notes and highlighting, and e-mail tools for sharing notes between classmates.
Visit www.CourseSmart.com for more information on ordering.

ALEKS

Can movie rereal revenue be predicted?

Amove

ALEKS is an assessment and learning program that provides haptot s el o
individualized instruction in Business Statistics, Business Math, homovD b s - ¥
and Accounting. Available online in partnership with McGraw- | “™"™" s e S
Hill/lrwin, ALEKS interacts with students much like a skilled il

human tutor, with the ability to assess precisely a student’s 2
knowledge and provide instruction on the exact topics the stu- s i
dent is most ready to learn. By providing topics to meet indi- 3 = .
vidual students’ needs, allowing students to move between u m \ _
explanation and practice, correcting and analyzing errors, and m m A
defining terms, ALEKS helps students to master course con- “_,‘f 2
tent quickly and easily.

ALEKS also includes a new instructor module with powerful, assignment-driven features and extensive con-
tent flexibility. ALEKS simplifies course management and allows instructors to spend less time with admin-
istrative tasks and more time directing student learning. To learn more about ALEKS, visit www.aleks.com.

Online Learning Center:
www.mhhe.com/lindbasic8e

The Online Learning Center (OLC) provides students with the following
content:

* Quizzes * *Guided Examples
* PowerPoint e Data sets/files
e *Narrated PowerPoint ¢ Appendixes

e *Screencam tutorials

*Available through Connect

Basic Statistics Using Excel 2010 (ISBN: 0077416821)
Connect®: One Semester Access Card (ISBN: 0077416716)
Connect Plus®:; One Semester Access Card (ISBN: 0077416813)

This workbook introduces students to Excel and shows how to apply it to introductory statistics. It presumes
no prior familiarity with Excel or statistics and provides step-by-step directions in a how-to style using
Excel 2007 with text examples and problems.



