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PREFACE /5=

In the recent two years, urban complexes, with commercial, office, residential, dining, entertainment and transportation

spaces as one, has been the main trend in urban development as the multifunctional complexes with high efficiency.

Due to its strong market demand and fierce competition, the developers have been aware of the importance of design.
They look forward to high-quality design urgently since an advanced design will lead the whole project more competitive
in all aspects at the market. In addition, to complete a high-quality mixed-use project, it needs the developers and
architectural designer’s effective cooperation. The developers should have high efficiency and speed of real estate and

commercial operations while the designers should have effective design and quick response to party A's requirements.

In the modern society, with the prevalence of online shopping, in-store purchase has been strongly affected. But the
design of amphibianArc focuses on enhance the consumers’ shopping experience completely, to form the advantages in

the consumers’ cognition. From the architectural design point of view, there are several ways to achieve this:

To create comfortable shopping environment. Since Hanhai Huanghe Road Mixed Use Development is located in an
ancient, sombre and gloomy Northern city, the designers have used multi colors and symbolic decorative patterns, which

have made the project bright and comfortable, offering consumers a pleasant and comfortable shopping environment.

«To create thematic shopping environment. The thematic shopping environment can add interest, esthetics and additional
room for imagination throughout the shopping process. Hanhai Beijin Mixed Use Development has used the cultural
symbol representing “Long Pan Hu Ju", with the continuous streamlined design, making the flowing line on the building
curtain wall echo the sidewalk, stream and transit line around the site. The design of Hangzhou Wonder Mall and Bengbu
Paramount International Cultural Commercial and Trade Square reflect the specific environmental requirements of the
wedding celebration theme, providing the proprietors with opportunities to get involved in the wedding celebration industry

chains.

«To creat interactive and participatory shopping environment. Hangzhou Wonder Mall allows consumers to enjoy boating
and appreciate waterfront commercial scenery on the two sides of the canal. There is even an electronic screen which

can interact with the smart phones.

All in all, the design focusing on the theme and shopping experiencing will become a trend in the future commercial real

estate planning.
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Architect - Laguarda.Low Architects,
LLC

Client - RS Macalline

Area - 678,450 m°

Seoul, Korea
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