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~ Abstract

Theories of cultural diversity, cultural identity and cultural soft power are the theo-
retical foundation for international communication of Chinese national music culture,
which, rich in forms and styles, have a splendid, time — honored history.

In the long process of international cultural exchanges, Chinese national music
culture has been communicated to various countries and regions of the world in many
ways—by cultural envoys in their diplomatic activities, by Christian and Catholic mis-
sionaries through their investigations and discoveries, by overseas Chinese, by profes-
sional singers, instrumentalists and performing artists, or through teaching and aca-
demic exchanges—including Japan, the Korean Peninsula, Malaysia, the Philip-
pines, Indonesia, Singapore, the United States, Britain, Germany, France, Italy,
Spain, Portugal, Belgium, the Netherlands, the former Soviet Union, Australia,
New Zealand, Mauritius, Egypt and others. And in the modern and contemporary times
in particular, the communication of Chinese national music culture to the outside world
has been accomplished in various forms such as music works, music performances, ac-
ademic achievements of musicologists and others, through radio, TV, films, Internet,
cultural industries, and institutions like Confucius Institutes and Cultural Centers.

We are fully aware that the long process of dissemination and promotion of Chinese
music culture is a process of promoting its international understanding and strengthening
its soft power.

In order for Chinese national music cultures to be better understood, we should,
in communicating them to the world, emphasize the gradual transformation from the
surface level of their direct perception through senses to the level of understanding
“sound” and “form” and then to the level of “how to express them” , and then finally
to the level of understanding their in-depth meanings or implications.

We emphasize the principle of adaptability in the communication and the impor-
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tance of taking into consideration of local conditions in which the communication is tak-
ing place so that appropriate actions can be taken. And then we should be open-minded
and take a dialectic attitude towards how well the culture is communicated or accepted,
and pay attention to what is variable and what is invariable of the Chinese national mu-
sic culture to be communicated.

There are three important aspects in the communication that we cannot over-
look. The first is concerned with factors, political, economic and population that influ-
ence Chinese national music culture. The second involves the forms of dissemination,
that is, what methods we should take to make the communication effective. The third is
about those professionals, overseas Chinese and international friends among communi-
cators and audiences.

And the “five steps” of effective communication are as follows: to make investiga-
tions to work out what of the culture to communicate and how to communicate it; to
choose good partners; to stimulate authoritativeness of social and psychological tenden-
cy in the target audiences through authorities and authoritative media; to carefully or-
ganize audiences and create a warm communication scenario; to extend publicity to fur-
ther expand the effects that have been achieved.

We can learn a lot in communicating Chinese national music culture to the world
from the experience of Japanese, Indians and South Koreans in promoting their music
cultures. It is precisely based on the history and the present state of the communication
of Chinese national music culture and the experience we have learned from other nations
in similar respects that we have come up with three suggestions: a) improving the edu-
cation of Chinese national music culture in the respective local areas in China to build a
solid foundation for their international communication; b) to broaden the channels of the

communication. ; c¢) to further explore appropriate techniques of the communication.
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