DEEP ANALYSIS OF I*r ﬁ*F /1

& COMMERCIAL LANDSCAPE DESIGN

ASPECT
ASPECT

JIS!-BIGWB.LBORNFURNITURE

SWA Group
SWA Group

HEFEL RAYCOM CITY

SRR
AKASAKA K-TOWER
7 K 1250
1 POLY INTERNATIONAL PLAZA

(IR
ZHONGSHAN INTERNATIONAL
EXHIBITION CENTER
PUESERL

AECOM

AECOM

COMPLEX OF OCEAN WORLD,

SHEKOU

BN LHREA

SHANGHAT INTERNATIONAL FINANCE

CENTRE

4 EBET S
7 " YANLORD LAND PLAZA
f " BB tEr 4
COMMERCIAL STREET OF OCEAN
WORLD, SHEKOU

’ ' : OB R

N\ { | KBPEU, a joint venture of Karres en Brands and Polyform
_i KBPEU, a joint venture of Karres en Brands and Polyform

i ~ ARENA BOULEVARD & AMSTERDAMSE

OJB (The Office of James Burnett )
OJB (The Office of James Burnett )
ﬁw CENTRE

G

THE CAMPUS AT PLAYA VISTA

Playa Vista InEl

[ﬂ HKASP | s 4

Hassell
Hassell

CR LAND OAK BAY RETAIL, BELJING
{eRERR

CHONGQING PALM ISLAND
BRI

RSLA (Rainer Schmidt Landscape Architects + City Planners )
RSLA (Rainer Schmidt Landscape Architects + City Planners )
WESERQUARTIER

Weserquartier S5

LEATOP PLAZA

FINE %

INFINEON HEADQUARTERS

KRRABRED

MSP ( Martha Schwartz Pariners )
MSP ( Martha Schwartz Partners )

FENGMING MOUNTAIN PARK
R




=B 7E k4w B (CIP) 8 HE

e S TR BEMRART 7 56 s 1) 3= 2.
— ai : AR RO H R AL, 2015.4
ISBN 978—7—5680—0609—5

[.@Of-- 0. ®4 M. Ok — MRS AR — Skt V. @TU247

o [E A B B E C1P Az =7 (2015) 52022880 5

Al 2R i iR B AT

E 9 HKASP | 5&#=g
HOoR A Bt it

= 1 & B W
FER: (5]
=(E KD =
3 A i 3K

i

it B Db

H R % 17: feh T KZ HRAE (RE - ®iX)
H AR A bk RN E2EMIZ1037S (BF%%: 430074)
2 $#H @ I ERXLEIEERAA

Ep il - R FARZEN S AR A A
FF 7 1024 mmX 1440 mm 1/16
En 5k 21.5

& . 175F=F

hiz R 2015FE4A%E TR

ED X 2015F4 A5 2R ENRI

- ISBN 978-7-5680-0609-5
E ff: 398.00 T (18)

EHMANERRE S, WHEREHSIHAR (QQ: 382722698) .



CONTENTS Bbk

COMMERCIAL AND
SHOPPING CENTER Go) commcorscnons

%lu_/_ _'_5‘ m@% | wnsreRss

The project brings the different specialty from all
over the world together, so the custemers can
have the first-hand experience of the exoticism

CEHRENSRES , ERESESHGREHAE
1RO SEE R,

@ SHANGHAT INTERNATIONAL
FINANCE CENTRE
_EisEfrSRPL

The great design afiracts a large number of visilors and shoppers
and alse enhances iis crucial role in the modern financial system

YANLORD LAND PLAZA
HEMIGHRS TARNBENNE AT LEERSRMPOEDR BB IE

SRR,

Yanlord Land Plaza serves as
agaregation of business elites and human
landscape. Il is the base of regional
headquariers of well-known enterprise

at hame and dbroad, driving the growit

of urban economy and enhancing urbar
developmental competitiveness

R LRSS AR | TSRS T
@ LOCAL TRANSPORT HUB AT WRELSEIALE | FEmEFRRRRE | B
GRAZ MAIN STATION, AUSTRIA W ERR=EF.

BRI AL R N BRI HR A

The square has planting area with lines ups and downs, while the
planting area makes a solid lawn effect and strong visual impact
Maanwhlle, it Is convenient for people

RS NRANFIER  EIREEATHIESIEIRED , BB

(EALIER.
INDAUTXU SQUARE, BILBAO,
SPAIN
) FRIASFEE/RESE Indautxu [
JISHENG WELLBORN FURNITURE The special leaves-like lamps attract people's atfention,
MALL STAGE II which are the important details of the square, making the
Eﬁfﬁ#ﬂ@ﬂﬁ:iﬁﬁ:ﬁﬁ square mare charming
I ERFIANT R S BS | pAtREEToE | Al iHIE
The comfariable lelsure spaces and riverfront spaces EBEh

attrac! large crowds, bringing more caommercial
oppodunities for the Furniture Mall

FENHESERISEERERERE  ARSAE
TEZBlE.

@ CENTRAL PLAZA LARDPRAO
RIEGPIL 37

The avant-garde and Innovative tolded
facades and new entrance create a
modernshopping mall.

AIE., AR RO A iR
RO E .

— 004 —



@ CR LAND OAK BAY RETAIL,
BEIJING

JbEtEER R

Reasonable spatial layout and orderly arrangement of the
function area has played the role of gathering people for KUNMING GUANGFU

commerce, Meanwhile, the comfortable and pleasing lelsure WATERTOWN
space created s also of great help to improve the commercial =1z =y 67
benefts.

The huge consumption potenlial can
SESERBI RN AR A FRE , B2 TERARN(ERE. Rt be exploited through developing the

plistH— P EREE ANKREE , HEEBEILABE AR, local tourism resources and attracling

businessmen and tourists.

HIEINRIEIRN AR, WEIBSARTGE | 12

EEARTEZET. I

CITY CENTRE
AL

Maximal utilization of the public space Is
realized through building a multi-function
landscape center with shopping mall,
office area, hotels and housing, and
economlic benefits of the developer are
bound fo increase as the development of
local business being pushed forward.

fhEwEml. D2, BE. EENSmhER

B, BAREMFHEZALEE , BHFTRD
ZatEs , FromihmiliRE.

@ FENGMING MOUNTAIN PARK
RISWAE

The project has provided an excellent
space for octivities and gathering of
residents nearby, Meanwhile, the area is

CHONGQING PALM ISLAND capable of attracting customers through
gﬁeﬁm% - pleasant environment.
VZIN B R EAE RIR A T REFAYEEIRIESE |
Through the method of mutual foll of the buildings and FRT , REFHEREEAMRS LI B e T AR
landscape around, a fantastic and mysterious space Is AR,

created. Moreover, It greatly promotes the business value of
the land and drives the business development of the land.

BT S EESMEEME | 1TSS aE R |, IRE R
B {E |, FaeRAELa AR,

@ ABERDEEN CENTRE

R

The clean design creates a comfortable
shopping environment in the business streetf.

SNSRI RS T A, ARSIRERG,

—.008 —



- — @ COMMERCIAL STREET OF
SI-R I OCEAN WORLD, SHEKOU
i m i W == )
I | /i- The project develops the coastal region
\ , 1:]' into the lelsure coostline of culture, which
reflects the living atmosphere of southetn
coastal cifies

HEEMEERMAETS, b, FHEZ . K
g EBHiESEE,

VANKE CHEN AVENUE
M BRiELE RRIE

Situated In the bustling hub, the project can
strengthen the conneclions between reglons
and the business district, and provide space for
retall stores to drive the econamic development

I B (O F RO | AT RN SRSk
EHERF , ATEERHREFMMISER | w5

—~
159}) ARENA BOULEVARD &
' AMSTERDAMSE POORT

()i R R GEN P

Based on the principle of nature, the project
adopts sustainable materials In order o create
a comtortable and delight atmosphere for
customers

EEAMIGTHRT |, 3

@ K@BMAGERGADE SEEE]. MIRRE R,
Kebmagergade M1

The guidance functlon of pavement as well
as the appeal of landscape elements has
afirocted many people fo the business street,
tollowed by econemic benefils.

SENAES TSRS RS HMNRNTE , AE

WEBETAMBIAS | T RIFAIETIE.
HUANGSHAN

INTERNATIONAL CENTRE
A LEFRERC

The project sticks closely to the cultural
characteristics of Huizhou and fully mef the
requirements of commerce, cultural exhibition
and sightseeing from the aspec! of functions,
while highlighting the values of this cultural
tourist atiraction.

SRS R, T EFensERl. 3L
R EEsk | SEHI IR RER T (E.
@ CHINATOWN PUBLIC DOMAIN

UPGRADES
FEREAGLEEERIE

The old siree! lakes on a new look by widening the

sidewalk, planting new trees, laylng a betler pavement
and installing decoralive light boxes, crealing a public
space that is more sultable o live, work and play.

TR ATE  FUEFENREREY) | RS e EES A |
RHELIGIEAITE (SR ERA— . BRAAEEESE.
1R A,




MUNICIPALITY
R AND OFFICE
RS IAZ O X FEIEQ 5 IjJ\ Z\

The project takes the ecological lake as the
maln landscape element, and the whole base
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A layered and colorful garden is presenfed
using differences of local plants in colors and
textures, making the garden replete with the
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The project serves the "island above water" as the
space for leisure activities, which is surrounded
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through variation to the heigh! of cascading,
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passages between the island, and thus a
changing and fun landscape environment is
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'PREFACE
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L

The Creativity and Value of Commercial Landscape

Commercial landscape is very different from our usual landscape design.
Many property owners, even designer think it only covers the designs on
pavement, lampsiand lanterns, plant, etc. Is it really so simple? Will the
creative commercial landscape create the value for projects? Could we find
the business minded landscape design companies in China?

By considering the impact of netwoerk on traditional business model, we
think that fraditional commercial complex could starts from the projects
that strengthen the themes and experiences to realize the business layout
and adjustment. It is very important to keep enough atiractive to customer
for commercial complexes in those area with enough and even excessive
commercial projects. This paper aims fo discover the creatively and value
from the aspect of commercial outside environment.

1.The first step to happy shopping is to reorganize the streamline based on
customer needs and realize the easy and convenient access.

According fo our experience, many projects cid not consider the traffic jams
that caused by the city traffic flow and customer traffic flow in the future,
which ignore the access experience of customer. We need to reorganize
the traffic flow and pedestrian flow and control the customer traffic flow and
freight traffic flow in different times and channels.

2.Considering the commercial landscape functional areas from the aspects
of business operafing companies and commercial tenants.

We should make specific analysis for different projects, which may include
following functions:showing.relax and entertainment, commercial extension,
commercial activities and commercial art display, etc. We might preliminary
rmake specific functional analysis and division in the concept phase after we
got the commercial function positioning.

3.Considering the commercial landscape functional areas from the aspects
of business operating companies and commercial tenants.

We should make specific analysis for different projects. which may include
following functions:showing relax and entertainment, commercial extension,
commercial activities and commercial art display, etc. We might preliminary
make specific functional analysis and division in the concept phase after we
got the commercial function positioning.

4, Approaching commercial landscape design.

. What should we do if we are very clear about those preconditions?
Commercial landscape could be divided into hardware decoration and
soft decorative assembly, the former includes pavement, lamps and lanterns,
waterscapes, sketches, plants, etc, which are the normal works made by
landscape design company, but only the soft decoration could creates the
atmosphere fruly.

(1) Theme elements

“Change’ is fhe eternal theme in business. The fashion is changing, the style
is changing. people always love the new and loathe the old, why should we
keep unchanged? People will ignore the beautiful landscape sculpture if we
see it everyday.

How to aftract people’s eyes forever? How fo become the topic and focus
quickly in this cify? We called this as inferactive installation art, featuring the
fresh and special elements, high fechnology and interactive with people,
which also brings out different contents with the combination of different
themes. Such big theme elements might become the topic and focus
quickly in the whole city, so that the project could be familiar to fashion
group as well as to save the adverfisement cost.

(2) Commercial outdoor furniture

This is normal. we called this as the PioF interactive outdoor furniture, people
could interact with the furniture, children and young people could enjoy the
shopping experience happily. This theme is “close more”, we called it as PtoP
interactive outdoor furniture, people could interact with each other. which
helps to build a close relationship between couples.

(3)Commercial art display

Commercial art display is divided into two types: fixed and dynamic, the
fixed art display could be like sculptures with specific theme and variable
materials, while the dynamic art display will change according to different
holiday activities, which features the theme of "change”. There are so many
material fypes for art display in the market, which has gone far beyond the
sculptures. This art display is with a theme of “fire cloud” made by the soft
reflective cloth, which will be blown by the wind.

(4)Commercial colors

The design of commercial colors affects the color control of all elements
in the public area, including the landscape elements, indication signs.
advertisements and lighting. Sometimes, the space will be separated by the
color system.

(5)Lighting and decorative pictures

Although we had a good understanding on commercial lighting, we will
still confused about the job content of architectural design company and
landscape company. If we create the lighting effects of architecture, interior
space and landscape separately, what we could get in the end? The
commercial landscape lighting should make the integrated design on the
basis of lighting effects made by different design units to meet the overall
concept. What is the lighting decorative picture? It will not highlight the
architecture and lighting function, but to create different atmospheres in
different areas and spaces.

(6)Indication signs

The profession companies will be committed o make the specific design
and production of indication signs, but the landscape company should
responsible for the design concepts, styles, colors and materials of these
signs. Normally, we will define the color system for conceptual scheme. and
then fo analysis the section information from the aspect of customers with
the combination of commercial operating company’s needs, thus to set up
the sign systems in different levels.

(7)Hot projects

Snoopy World in Hong Kong occupies 132.0 00m? located in the roof of a
commercial complex in Hong Kong, which used fo be two tennis courts that
nobody cares. After its transformation, the pedestrian volume could up to
1,400,000 to 1,800,000 per year, the commercial rent increases 20% in the
second year upon the completion of Snoopy World.

We will find out that the creative design of commercial landscape could
add the value to projects based on the above points. Our design should
starts from people's feeling and strengthens customers’ experiences,
creating the convenient, easy-recognized and happy shopping
atmosphere. According to our experience, the commercial complex will
attract more customers if it could provide such experiences, and the
pedestrian volume and business turnover will increase 20% - 70%.

Design Director
Ding Kai
Hong Kong Merily International CO.,LTD
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VZIN B R EAE RIR A T REFAYEEIRIESE |
Through the method of mutual foll of the buildings and FRT , REFHEREEAMRS LI B e T AR
landscape around, a fantastic and mysterious space Is AR,

created. Moreover, It greatly promotes the business value of
the land and drives the business development of the land.

BT S EESMEEME | 1TSS aE R |, IRE R
B {E |, FaeRAELa AR,

@ ABERDEEN CENTRE

R

The clean design creates a comfortable
shopping environment in the business streetf.

SNSRI RS T A, ARSIRERG,

—.008 —



. @ COMMERCIAL STREET OF

S'I' RE - I 4/ OCEAN WORLD, SHEKOU
= S R

— Ve The project develops the coastal region

Eﬂ \I |l 1:%]' into the lelsure coastline of culture, which

reffects the living atmosphere of southern
coastal cities.

FRERARREE. . RRES A

HpnEshlERSE.

VANKE CHEN AVENUE

fuh ARl “RRN"
Situated in the bustling hub, the project can
strengthen the conneclions between reglons
and the business district, and provide space for
retall sfores to drive the economic development.
T B {7 SRLARAENETS | R8T b SRS =
RAUERR , ATESREETNRMHE , HEHEF 159) ARENA BOULEVARD &
L ¢/ AMSTERDAMSE POORT

(EpEEE R N e

Based on the principle of nature, the pra)

adopts sustainable materials in order to create
a comfortable and delight atmosphere for
customers.

BAMETRN | RERSEH
. 1BRAGEZERAR.

@ K@BMAGERGADE
Kebmagergade Ma¥fis

The guidance function of pavement as well
as the appeal of landscape elements has
affracted many people fo the business street,
followed by economic benefits.

SHEtNRES THRERSINNRMTE | 76

WERETARBAS | R T RIFAEF0.
HUANGSHAN
INTERNATIONAL CENTRE

ELLEFRPL

The project sticks closely to the cultural
characteristics of Huizhou and fully met the
requirements of commerce, culfural exhiblition
and sightseeing from the aspect of functions,
while highlighting the values of this cultural

tourist atfraction.
SMEMNS S, EE Lo EEmEL. Xt
BFREAIER | e LR AT (E.

@ CHINATOWN PUBLIC DOMAIN
UPGRADES
BRBEAELHEZEENE

The old streel takes on a new look by widening the

sidewalk, planting new frees, laylng a better pavement
and installing decorative light boxes, creating a public
space that is more suitable 1o live, work and play.

Wi ERATE A RESAARY , R B |
SRR , EEERA— , EHANEEEEE T
VERTAA A2,




MUNICIPALITY
R AND OFFICE
RS IAZ O X FEIEQ 5 IjJ\ Z\

The project takes the ecological lake as the
maln landscape element, and the whole base
is divided Into three regions as the waterscape,
cultural belt and the square, with the purpose
to realize the Integral planning of the culture,
humanism and ecological profection. It brings
various experiences to local people as well as
an ecological environment boasting of multiple

HEFEI RAYCOM CITY
SR

functions

MEAESHEAEZRITE | B IS
SHIE. . MH=ARE , ISR, A
FIOESREENLR) | AR EE SRS
FOLOAERNEESIRG,

The project adopts rainfall garden
according to local conditions, creating
a delicate and noble living and working
environment for clienfs.

EiFERAERNREE S ETEISHREEL
H iR EF IR,

MACHIDA CITY HALL
HT AT

The design is themed on "green furniture”, and special
outdoor furniture can provide small space for stay. The lofty
trees have provided an enclosed screen for the space,
while the clean materials can make feel refreshing and
delightiul.

“SERA" BigiHER  BERHENFIARERANGE
ZiE , ERMRAAZEEERTESHFER  FRREEEAR
CRE | OIS,

AKASAKA K-TOWER
TR K f51E

The design conveys the concept of
"bulldings springing up from the forest".
In such a populated city as Tokyo, the
designers hope to shorten the distance

between people, the city and the nature.
s Y v e LTl i @ RELEINTERNAHEMEL i i
BIEEZRE " HOFRIA" AUTRS, ;
‘ " (RAVE 17

FEACRBENSE | QHDFH SR SR EH
IEA. WS BAZENRR.

By intensively planted trees, the heat Island
effects can be effectively relieved. And through
differently-leveled gardens, the central garden
is tactfully connected with exiting landscape
around.

FUFREE R EE RER A AT , FRR R
ETEEIGSE RS EROEA B b R,
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WESERQUARTIER
Weserquartier £R&{8

Landscape effects featuring the utllization
of siralght lines are presented through linear
plantation area and pavement of different
malerials, and an office and leisure space
with strong visual effecls is created.

FUFRHINY R AN RIELAYHEE | BUEHELS
SRR MR | ENS HIRR a2
Rk E),

@ CHANGSHU MERCHANT
CULTURE BUSINESS
SQUARE
BREEsEl 5

LEATOP PLAZA
FES 3%

The project intearates the architecture
and urban open space by the abundant
man-made and natural elements in a
reconstructed and crafiy way, setting a
good example for the development of
contemporary urban space.

BEEZFNOASTRSERTRESESR LA
OIS TSR AAN AT A B R —
&, HESHHE B RERM TRFAEHF
&%,

@ 140 WEST PLAZA

140 A& 3%

The cambered pavement and water spray system together
with the colorful lights shining through the gap of metal
components bring cool and pleasure to citizens, crealing
a dreamlike fantastic scene and an excellent activity
space for citizens.

S AEAIK B R BN S M (IR RIS H AV RFAT S | 6l
ISHINSRRIRSR , AhEEET —MEIFAEIAit.

The project Inclines to crdate d modern,
high-quality and local-identity complex
square of shopping and tourism.

MEATFIE—TIME. WEE Bt
BHGE IR AR,

ZHONGSHAN INTERNATIONAL
EXHIBITION CENTER

Ll EFRE L

The Expo Center is located in the core business
circle of eastern "Headquatter Business" and
"Office Bullding Business" area in Zhongshan cify,
which attracts various people and gempanies fo
visit.

SREPOTFRIHRR “SapEs" il "SI
BLSRHSEA IRE| T AHIARFIE RIS,
2R,



TECHNOPARK
A Rl

ZAPEIT] SOHO —HA

’ A A comforiable activity space can play the role
> ‘v‘y of gathering and atfracting people; and this has
provided a favorable commereial environment
for the stores and brought huge commercial
potentials. @ SPIELBERK OFFICE PARK
i /N
FIENENSAT LR AR, 1R A S Spislkene 2
{EFR , AR T RIFAREIRE | FRTEAN
wsE, The landscape is a mar-made ecological
pool, and the footpath around pool
connects the pool with the surrounding
buildings, and nearby residents can enjoy
the natural and franquil lake view.

EMPOAAEESIEE | Fit SR TaRE
WEET FLRA , FACEESEETEA. T
RIS,

@5 THE CAMPUS AT PLAYA VISTA
" Playa Vista B E

A layered and colorful garden is presenfed
using differences of local plants in colors and
textures, making the garden replete with the
exquisiteness of private courtyard

FIFRFEENF HENRESABNEE , SiEHE
BENNEEMNTEE SA—FARERRAIHEUE.

@ LANDSCAPE IN MERCHANTS AND
ENTREPRENEURSHIP BAOYAO AREA

EEtl=EER XS

The “broken line” is applied in the design,
according fo which a flexible and winding
activity space s created.

B4R A | AT TS
CRYSTAL PROJECT IN GREATER =
PARIS, FRANCE

EEABRKRTIE

The project serves the "island above water" as the
space for leisure activities, which is surrounded
by plants capable of puritying the water and
through variation to the heigh! of cascading,
then enhancing the interest of connecting
passages between the island, and thus a
changing and fun landscape environment is
produced

INFINEON HEADQUARTERS
ZIMELL kdhg HikEENEE BRI FERNTRER
IUSTHEEROIEANERGE , FHMIT R HKRIZE(L | 18I0
NG EERERIERDENE | ATITEH — R
oA SR, The harmonious relation between people and the
nature has been reestablished through restaring
the local ecological system. Mareover, a new
landscape experience has been offered to the
people, which meanwhile will gradually change
people’s living styles

WRAAESRY | MR ZEASEAHINXR , A
AT RA0RNALE  EEhEEREEANEEER .
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