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As is shown in the picture. ..
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As can be seen from the picture. .
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It is vividly shown in the picture that. ..
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We can see in this picture that ...
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tion to ffil i Attention should be paid to. )
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It is, therefore, high time that some applicable ap proaches were im-
plemented by the service industry like that. By doing so,its competitive
edge will be sharpened ef fectively.
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Other individuals , however, take the attitude that ...
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The picture shows two people reading the announcement on a bill-
board, and being shocked at the message. The reason is that the billboard
is advertising a “sale of the dead bodies”,

() fE A

In the picture, two people are reading the announcement and they are
being shocked at the message of “a sale of dead bodies” on a billboard.

(8) i J BE [v] 4]

The picture shows two people reading the announcement on a bill-

board. Why are they so shocked? The reason is that the billboard is adver-
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tising a “sale of the dead bodies”.

C4) {6 7 D PR R T A )

The picture shows two people reading the announcement on a bill-
board. As the billboard is advertising a “sale of the dead bodies”, they are
shocked at the message.

(&)l 45 R R M )

The picture shows two people reading the announcement on a hill-
board. The billboard is advertising a “sale of the dead bodies” so that they
are shocked at the message.

(6) fi Fi i ) 2R 35 M /)

In the picture, while the two people are reading the announcement on
the billboard about “a sale of the dead bodies”, they are being deeply
shocked.

(7) i i 4 A KT i

In the picture, reading the message of a “sale of the dead bodies” ad-
vertised on the billboard, the two people are deeply shocked.

(8)fE F £ shif &

In the picture, the announcement on a billboard advertising a “sale of
the dead bodies” shocks the two people reading it.

(9) B There be 4544

In the picture, there is an announcement on a billboard advertising a
“sale of the dead bodies™ and shocking the two people reading it.

(10) i Fil {1 % 47 .

On a billboard is an announcement advertising a “sale of the dead
bodies”. The two people reading it are being shocked.

(11)f A5 ¥ )

In the picture, the announcement on a billboard which advertises a
“sale of the dead bodies” shocks the twe people reading it.

(12) 3884

In the picture, itis the announcement on a billboard advertising a “sale

of the dead bodies” that shocks the two people reading it.
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In the picture, were it not for the announcement on the billboard ad-
vertising a “sale of the dead bodies”, the two people would not be so
shocked.

(14) R B 5 Z 4 3o ity ) 2

It is of considerable interest to observe in this bizarre caricature that a
couple of citizens, reading an announcement issued on the billboard, are
taken aback as a result of the astounding message which informs people of a
“sale of dead bodies”.
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people, opinion £,

THEH-NEEBERNRBECHEF. XMFELELEETF
T ODLRAFRAAREE LT AEXE A TRRERS.

I never forget the exceedingly thrilling day when my mother bought me a
computer as birthday present, which exerted a tremendous fascination on me
so that I indulged myself in googling an army of useful information I had ex-
pected ,and enjoy a sea of melodious classic music. That night I was sleep-
less, feeling that the whole world belonged to me.

BARERLERMAABDI N — R, R BBLERET 6L A
AR ERABEAEXNGRSN S, ARBRAF A5 HREX Y2
BANGEL I FXEHHETRETR, BRAR L KEART , AELAN
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exceedingly B #t very; G5 B ¥l overwhelmingly T %)
thrilling # # exciting;
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sth. exerts a tremendous fascination on sb # #t sb. be interested in
sth;

google i search;

an army of F# a lot of,

The dawn of the new century witnessed the increasing popularity of com-
puters., Coincident with the advancement of science and teéhl;ology, comput-
ers pouring into the current society as a fashion are appealing to gfowing in-
dividuals, It is no exaggeration to say we have been submerged by them, in
large measure !

MHELGFALET HENG B A ER, FHAAHGHE Y K
MUEH—FHHORXEFRAARALS R FARBEHA, TRERS
Kb, KM A FEARXEZRE LU FMASR!

The dawn of the new century witnessed & — ¥ % A &, A #i iR 1E
A EET 2%,
Increasing popularity & #t more and more popular;

Coincident with ... JEFHEMR AR, XX 5 —H"WER . FH
With ... ;

!

Advancement ##: development;

Pour into ( flood into/swarm into ) & #t enter into;
Current ( currently )& #t now;

Appeal to sb. ¥ sb. be interested in sth. ;
Growing individuals & #t more and more people;

It is no exaggeration to say £ #L/m 7Y, B FREA T KM ., (it goes
without exaggeration that B #f)

For a start, we can, freely, search desired information at any moment.
Little by little, our knowledge will be well enriched, and our horizons will be

greatly broadened. Additionally, we can get huge recreations online by chat-

llll



