EBSEHE ‘“T—1” BEREAVEM
mlE “+=8” EBERFEHEERAXHM

TAEBAR RN EiE OKSE \ ER

HRMASHEZ ...

XIANDAI SHICHANG YINGXIAOXUE

ST 7 5 R BT 58 oA A B R RS ¥
B PERISE B MRS &
R AT G E W ol KR

L M AR




EESFHE “t—H” BFREM
milE “+ -5 EBSEHELRY

T RS EAR RS HH

HRMIAEHZ ..

EE Kl \ £

AERE E H WEE KkAUH
Tk BKL FTkiE
HEN

Ew ;
@‘g P B 28 K H ik
eV Southwestem University of Finance & Economics Press



BB B (CIP) iR
AT S EHE/ EHER . —4 . — R 75 M2 K% R

#t,2015. 6

ISBN 978 -7 —5504 - 1952 -0

IV. ©DF713. 50

. OF M. O E#HF—m 5 FR—HH

o [ AR P 1 CIP $dli %57 (2015) 48 119923 5

RRTHEHF( EMR)
E O K& Eo

TUESH T K
BhEfgAE & R
BHBOT ARBMBOT TR
TR BRI

HR & AT
.
L R
M L 24 %
G ]
HE

En
A

A S EFTHNIE DR
SHoFEFFERL I

PR 22 Ko R (il At de e 467 55 %)
http : //www. bookcj. com

bookcj@ foxmail. com

610074

028 —87353785 87352368

VU1 e R B EN 55 B A PR A
V)1 FM A2 ENA PR FTAE A )
185mm x 260mm

21. 75

465 T

2015 46 A% 4 [

2015 4F 6 A% 1 WERKI

1— 2000 ##

ISBN 978 -7 -5504 - 1952 -0
45.00 Jo

L. WA , BRENALTE
2. WA ENR EITAF S, AT AL E A AR
3. AREREAH LR RS, AR E .



BhRitAA

5 hig it BA

(ARTHEHRF) FH K2 EHRATHERE RN L LHAM, K2004 58 AF—
BERECL 11 4F, A, EAEXEAXNEMN, REATHLETHWXE, i
MEZ, RMALEERE, EREE M,

THEREN—TIRZFANEARUR-—EEFHFREAFT R R ARBITERFES A
G, TEE, XEEAEAE, AHIRFHT TR, AEAZEE, UHLHAE,
S E e B G e A,

FEEHZ - TREZFRASERKRBITIHE, RN@EMERTRRENHEA
o

SEXRRBITHERR: EH, F=. . \F; #EE, FLE; Kélw, £+
¥, R, B, AE; AU, B=F; FAE, FALE, #F0, F+-F. x4
REHEEMKIABTERE. FTRIL, BFHE,

FATIR B | AR BITR W 2 WAL RT b R RH

BMNBLRBM—FAAFRINNEEREAFHRENAR . HEN

RmEE
2015 5 A 18 BF &R



ARTHEHFREEE, BFF, Lo FFSEMNMABEN—ILAMEE Y
B, RTFLFFEEREZPRINEN, ETHEFEHT, ARTHEHNEL, &
. RE, THEMREARER THL2FPEMEANRAR, THS ZHEBRB M
HEUBRA. THERELFREATHERATRBESWAN AR, THERRE
B, CERABNMMRFIFAARINEZARB L. THEHECFARREL LN FE
3, MTRENMLWES, MALREFHNER, AXHSBHAFTHHNK, EEEHF.
BREF . RELFHXTHEARBTERNEXR, THEHNAE, ELH. BXEF
EHEREFRHARFRE, HREEFNTUTHERAIRCHRSEH R,

ATERNKREBIHFTHEEECELBRNTER, URARERSERREHEEREHF
WRE, RNAAGET IR (AKTHEHF) AFZTEA=TFA:

(1) 2AREHERTARTHEHECENERM T &, FEERMIREM
(2) BT RFOTHEREMRRKRAZ, wEHED, BoEH. REEH. R
REH. REEH. AEEEHETEAHAL,

(3) BEJANGERLAAREA, WEFLEBREWER, #TELIH ¥, ®
7 4 A7 o e ] AR RE AT o

AFTEEARFRRIHEERL VAR, EHNHMER, CTEATEHTE
FEREHFEL W URE X NG EFHEMEA

AESPARNT: T, F=, . \F; TERE, #—. +—%; &, #
t. T=F; Kélm, FTF; MRKa, F0. AF; FAU, F=ZF; FXE, FA
E; BN, F+=%F, A¥mEE., TERELE

MEFHFZZL, BF) KEEHFE,

RE, BARMEEMEA¥XHRHBUAFT P EENENL., XFHH I,

iy

mEE
2004 £ 6 A



H 3x

%_E mﬁg%mgz:ﬂ-m?ﬁﬁgﬁ% ................................................... ( 1)
%_.‘-ﬁ‘ fﬁ%gfﬁ %%Eﬁﬁﬁ%ﬁ ......................................................... (1)
:“ﬁ‘ ﬁj%g% E{J%z’;}ii@?ﬁ% ............................................................ (4)
%Eﬂi—'j‘ gégmﬁ ( %%ﬁ%) ........................................ Ve sioioninjawaiom s waoneaen ( 10)
%m‘«'ﬁ mi%g%*%mgﬁﬁ ............................................................... (15)
q;ﬁd\% ............................................................................................. (17)
Ztgﬁgg‘%ij%@ .................................................................................... (18)
%‘:ﬁ ﬂfﬁgiﬁﬁﬁﬁﬂﬂ ........................................................................ (19)
\ %_ﬁ'fj‘ Tﬁ%g%ﬁ%mﬁ ..................................................................... (19)
%:‘-’F_f i\ﬂk[ﬁ\%&%ﬂﬁu ..................................................................... (23)
%Eﬂi’]‘ ﬂk%gﬂz%-ﬁ—ﬁu ........................................................................... (36)
%E‘Jﬁ‘ fﬁ%g%-ﬁ—ﬁummg .................................................................. (41)
%ﬂ% Tﬁ%g%%ﬂﬁﬁ ..................................................................... (43)
Z:ﬁ/]\% ............................................................................................. (47)
zpﬁﬁglﬁ%gﬂ .................................................................................... (48)
%‘EE ﬁ%giﬁﬁ;ﬁ .............................................................................. (49)
%_% fﬁ%ﬁ%m%mgjgmﬁ ........................................................... .. (49)
%:% Tﬁ%%%ﬁf%&'ﬁ‘ ..................................................................... (54)

B HHE RGBT GHP ---voevememermmeroemmommimssiaisssssmnssasssmaomsasnesnnes (61)

..H.
i
&
)




XIANDAI SHICHANG YINGXIAOXUE

AR HEH S \

AT MR YIRIE <ooveeeeeeerre e (71)
e T = b7 A I (76)
HIY IS RAVRTEE ~ovvovrrrrerrrmrr (83)
2&%/]\% ............................................ oo e et e sln et o i ¢ o e e (86)
g - - P RS (87)
EHE HBEHIBFAMITITHDET oo (88)
BT O THBR TG oo (88)
HA BN E LT AR ETEE v (92)
=T BB E WL I FR v (101)
z‘iﬁd\gg .......................................................................................... (]11)
AEEE ST covvveerrnn e e e (111)
EAE BEHOHEESIREE - (112)
%_ﬂ-ﬁj ﬁ%%ﬁ.ﬁ ........................................................................... (112)
BN RBESHEGMREE o (115)
= TS EREE  cooverrrererr (118)
U TR BRI TE G IR v errrrrrr e (122)
BEY MBS GANE BB GIREE e (124)
ACEE JINEE  cevveenne et (126)
AREE A SR e (127)
FELE FIHESSERTIIEREEE oo (128)
A A SATEZE oo (129)
BN BRI S ERRIEIEEE oo (144)
A THIGEAITEME  -oooeeerererer e (156)
TR /INGE  evvee e e (163)
AREEE SR  coveeeree e (164)
ENEE FERREEEE  coocceeeeeteeeere e (165)
A RS, BRI e (165)
AT FEERZHAATRAE  ceeeeeeeeeee e (169)
EETAT O ELBHIRIE  ceeeeeeeeeeeeee e (173)
BEPUAT  AUBEPRIE  cooeeerre e (182)



R PERAEREIREE e (186)
BT TP ERTFFIR  cvvereerereirriiii i e s (195)
j:ﬁd\?g .......................................................................................... (205)
BB R e e (206)
BAE MFBRIE oo (207)
BT HIERIIE o (207)
BT BTTHIHR oo e (226)
- e I 10 i M O -t 12 e A T T OO OO (234)
AR EE JINGE e (240)
W= B ) = P TP (241)
S E EHREAYIRIREETE oottt e (242)
B EREEREES . G INEE oo, (242)
B BERETEARTEIL e e (246)
BT BB AT G APTD oo (248)
IS BEIEEAYIEH  reovovervrmer e st s s s s e e s (255)
EBHT TER. HAEARHEBIE BRI e (259)
7 N PP (268)
AEEA PRI coeeevrnnee e (269)
S BHAEGEEE e (270)
B BB SREAREREEIE TH e (270)
AT EHARRIITE G LT e (273)
FEAT BAEERE (IMC) ceererererrii e (285)
-1 113 = PP PRI (287)

%ﬂjﬁ A S rrrer e (295)

L —E EGUTRE  coeeeeerereeerereen et e (309)

B AG PREEFEY  ceeeeeeeeerrereee e (309)
B RRBYEHBLERGIE v (320)

B
N
il
&
oH
ak
&
g




XIANDAI SHICHANG YINGXIAOXUE

0REHE Y S \

I IR cowons s ant e n e R S T S AR RES SRR S B

ARFE/NG

..........................................................................................

z;ﬁgggg%—@ .................................................................................



F—E THEHNERERERSAZE

F—E WHEHNERERERSAE

F—T WHEHENEERMSEEM

—. THEHNEEYE

ETGLTT, TRRMAERALR, HHEZELHENE LA C W& FHEMK
B, ERMRETTRTHAT R AR, RHETENREAR, RIGRM k. A
M ARBEAFHAR SN ANTE, AEFHESTHL T3E TEfTEm. BMELES
THZHERENL, K —NEFESHFLET ARG THAARN ARG ER, UEFA
Rt a— BB T RBBIEIER 185, . &5 01k, TR ISR R 3808 3 it Bk
Tk, TABERAE X B B

BAUPLSS A T A FEA T A S (D25t s) B Lok, SlERX
FRHSESPEAN MR IRNEFALSIERX . ETLEFH2E T2y, B TE>N
T, HEBARKE WA= RRMELEAE T B, =RETHLALEIFAR
Mo BEEENRAWRS, THRAEERRE, MVZRITESEMA, X, /EX
TR AR i —T7 BB LN T, A8 AR B — T £ aoh T I A e R
WA G TS FERFHIREEP, SFHABRBRIER RSB K4, 3#m
RARERT, lSTTEER. Hit, M RHEMAGRTEE T HmeR2hib5 iR
BLARLE . Hik, MHEHFE (Marketing) {EN—TTERIIHIFRT HLHBAME, HHRE
LA B Rl SRS SR A ERLE T A T o

WHEHER L F AR GG MBI IR R . EiEH¥IENS
B HR A O WS S HA TN — R T E R AHFTBRIE S AERIAHR S A, R
B TRSFHAES, AFEELNEN T MR . WAL ZRF BRI, KXt Tr
BRI FERE N A HARDATE SRR, ARG EERAN. BIE SR BUF 5 %
B, H#ESHEKNERS¥E, BrSiERSHRASE, fEaRATHENEHER K
ERSHE, ERVHARATEREF RN ITA AL DA EHAE, XEHANKE
HRER TEEFHARE B,

2001 SEHEMAMARZHHAL (WT0) HREEFENTHETCEMAMAFLT .
A il A Rt R 2 B R T A e R e . iR A N RE BT

|
|
|
|
|
|
|
I
|
I
|
|
|
|
|
|
|
|
|
|
|
|
|
|
L




XIANDA|I SHICHANG YINGXIAOXUE

RRDTHEHS

H, A E R ESHRE R Z B R SR PR AR . ERLEBRARE, HATE ow EHer
A MERX RSN KBRS . NGRS AT RS, mhE
2B GRMA © m2itR R RS ERRTT" O,

Z. THEHNEEN

BAE, —MNEBRATHRIMANS, ST HER PAGFMERE, FrikiEfRITE
FREANBEEF LS. HE, Tidttadly, HIEHEENEAR b B — KRR H KA Tk
FEM, T LT =R S SR G RE M o

(—) EERESD

AREHEEEEEA AR, SERAMMFES, WARGERETK, FHX
B REAFF . R EE, WAl AR — I KR E R L
ARAARRTAR, HEEBGBGRNAATEE; FFE—FEE T, 1T TRl RESIRS
B, EBEIHI A, AATREFEOEMRSR . XA — M ER BRI SEE. FH
AERAREUIIE G CHE, RS R AR S e, BHRE—EE
71, EFRES MERLAUE R R R R T R R B R . AT AR 5L S
RAEESRARSRA Lk, FERTSRAMREN G, — Mk RRA AR T
FXFHRAEN . EEAGRE—FGES, XFRENHNRMK, LAUET B RS
BB, i, HAFBEATHPEETH “BFREHE”, RRUER . FFRERF.
B EEAE “MFHE" S E B IR RERERAAE  FE AR B, i, &
HRE T I R R R LA RE T T AR (R A N B BATRHERT o AR AL R A B AT Ml s A7 197
i/ BARTR, BIFHEHSCRM R M & liA. 7™ 6miLRE AR — k&
HK PR R S A AW e, & — DL RIS dh e A AR, Bkl s Esia
B SHRMEAR R d AT L AT B T RRA LS I M SE 5 o

W, EHEERNSLATRERAOERFIN S, BRI R 3E S RE I 2R
— M EATEFRES

(Z) MmHEHED

PR AT BAREE R, FFA—E BERE ™ i LA e Y 55 6 B A A S5 bR i B B
HE. H—MRrr= R A REREN EAHE N E, RETRARRBOHE RAHA G-
BE AT, AR FTE R AR TE SRR B £ B SRR . X R R AT
dn Ak R R SRR, BT AL EHEAINAR, TEMMARAERA -,
RS, kLB fRAS, AR A R SR AR, hEREHE R
H, BTFEHEAARRE, 7= 5meE AR, H8R E57™ & AT 88 4l 7 kA [F B ik

@ [] PS8 P BEHEE—F. HRISEH (M]. #%m, %, % 3. L. EEARGHR,
1990.



F—F THEHNEFEREHRSEE

A, FHRAVSE R B TEGEARR ™ S, 47 2% R R T 37 7 ) ol AT LU &
MR EE SERAOHERA (RSN EXH ., BONEERMEA) Bratd.
TEBAR TG, FLei/b i AT 775 5 M L ARA R GE B CMSZ 8 & ™6, s f
HIE AL L B SRR BEA TR B . XBURFTIRA “IER” A7 (OEM) ., XRplAEEL
T ERE R R, HARMEI .

WAEE S W LUE BURA S, HEMNMLmE, RARERBUREBEFE, &
A AL LA, REEFAZ D, MERRTAUVHTHEHEF RS S EH
RENTE AT RS, ERb Mo, mgEE, RE/REN . BEXREHEFEAL
ko RAHYEHTERMHRTE T A BL A EES

(=) BEARBHFEED

—AMe, ANEHAEFIR PSR, WA EIVFEEZ LR
BE— AR o ANRXAEAGIE, R SR ATEFEX XM BT K ARl BE
AATREIR A AR AE R B, A TTREIG AW E —MAZER ™. 7T E, 20 fag 90 4
REETWH I EL—KIL, /R, TCL &= RHMIEHAR R, #EAAHETH
EHAENFEHE . BT, BORMFEBL, ERJLEe LA RGER AR I k1
EHATSHTES . SikER, BAREARAEFETG L, UAR 0% 5 58 %
KB T P ER T S0% AN XU, R EERRES . BHEE SESXF
HRE S AR, fJE B TS PR EE ph 7™ dh/ BOR RIBT RE 1 R R AE

FEEABEARITS L, BREEAE™ R 1 TRRYB/NERUERIL Mo R
WX R =G, RS, BERFHEEE, ddntlE, BrE—-—MHELm
=g b, FWE) T RIHAE. AAZIE, JLFHA EARKYLE Sl EREER 4
INEBBEARPL G T, TR UL ™ dh QTR B AR FE T -

BRI, MBS LTER IR = EAR N ZE KR BHEE WA
EHREAMPORES, B LREHEENERNEALS, EZARAEES; TR
IR BHIF= . BARWE, EZBOIRFFAE R AE R F

HEABWE T, RINWEZESRREEINT BN HEHZN RS, B
HIEH, EfTRAH LG &EIRRXEHE ST AR A R AR L

e



XIANDAI SHICHANG YINGXIAOXUE

ARTHE WP \\

T THEHENERERTCHE

—. TIHEHHEXD

RAEWZA, REEIERFHEZIEF L - RRFERE T A E SR E X
WRMANTEEACRA?, RigE, THEHAURER MG %, 2
BRECEE; T ERZERRELAT IRA M = ma i 2. st 2ul, |ATPTRm
GBS, MULRIEN™RNHEEEE, FNEE - EREREN . SIETFHPHE
FlKF . ZBIREBFIKF, ik BILEHA G075 RE 48 X 75 4516 3h FF R 2 B0
SHEH,

FEEHEH Y2 (American Marketing Associations, AMA) 2004 F424L T — A H ERFI
LHEMTHEHNE X : TiHEHRE-TAAANES, CaFmOEME, BN EmES
R, UREREHAFRSBER KR, NMHEHRA R RHMEEZEN— RS
B9,

WIEE X, BAVHE, THEHEMEUANEART . OfGENECRAHAANTE
3, AMEREREHR; O EHELIEMEMNTES, XAPEREA B TSE mBiE
W, BAREAE MR, TRSHAFREXERARR; ONHENNAREBE
KRAEH, MARHE, HERENITRFEMEANARZTEPR—F, HHEELREH;
@i EHEA S RE, BRAHERMEAAMESME ., WEMERIEEMER—RS
EEhd A E

(—) TBE. REMBTK

1. 52 (Need)

AL SRARAPRARUL, TERBALNT B B HATFE R RN 58 FORE Y B A 2
K MAAATE, TENREEASINHEANY TR EN—FEZRE, WOE
BEXTKTRE, YRR FREYHTFEZE, IR TRANTEE M —F A 30k
B, NRATREAL T A% . Jilk. BikEEMEMBRZRE ., TEOEAEFEEA KB T
BRES AL, EMEHALMNABRARAUETZEOAEIEANTE, TERAL
— UGB A

@ THHER, WHRER, BIA%EEE Marketing, ERFRIARIN, WFATIHERY. ERERE. GHXN
BWATHATH, MAFTH.

@ [] B4s# P, Y8 K ERIEE [M]. M0EE, . 12K L. EmARBIRRE, 2006: 6.

@ (3] RHE#H P, S8 K EHEE (M) 03, #1280 L. ARSI, 2006 6.



F—F THEHNERERERSHE

2. K (Want)

BRI REEMH EFTEW R AN EE, S— N AVURE, 77 LUEM KRR
Bk, BT RRBEINE . ERFEEEL M2 BENEYEHEX & &
M, ARMATUAEARRESE, BifEHTE—X 'R E—RHERN,

MRNTTTERZBE TR AER, WEXHTENRETEAFREGEY, mE—
PR E 20, W E AT E, REELTEFEMRER. TR, WHEAN]
WREE “B” AR “AE” B, WAL ‘TR M. @, “TRY RIAKHHE
ANNA T BRI AR —FE S (I0F KK A2 50U — R AT 77 7 0 8 SR AR
HIHEI0) o FIRERTE 2L, W7 LA B A [R] i 0 B0 3 0 R #EAT W6 e o X Fp i 2 7 X i 22
A, RETAWHES. &5, BOs. AFESTERNESR

3. 3K (Demand)

TORZIGANTA RES WL SRR LA (Fh) BAR™ G ARE,

AR fE—N AR REWE 2 T E MY ESIE S A KRB ERE, (B4 aRE WKy ok K1
Ernpnd, SREBRCATRRT o e, TEFEA, EZOFIREHEARE—XEK
B; EEXENMNREFMBA TR, HEHAAREEE S EARBA R RE SR KR E
Mo #EA 2001 )5, HETS ERRE™mEEH I T HARCR T . X 130 & K
BIFBMETHEEXHTHET, PEARKMBAKREERS T, NTEA TXHEE M
TR

B ESABEE T LARIGE, ARl AT E MG, AUAUTERNAR, 55
ARG T E, WARHKTE; EEHEIRBEEREN L, S EHEN
%7, RREHEREERTRK:; RELAAMIATHR, EREABKBECHRHEAE
Fo Bk, mTHEHMZEERRNES . XMEMBFHALELETHTR, KFHE
MU B 3E T K

(Z) BEHEHNR

FEHHEHFET, LETURTHTMMEZ R EYE AT U EHN R, EHNR
UR—NETEYE, B, MRES; WATLRTER, MEFRS . #HERS.
WeRIES % . EEMHERY¥TS, BATT LA K EEN RPN 5, B A P
KWL E—AY STIEY) . TORY#EF RS RS (3630) .

VE R B X BB 7™ o R Fe AR E M BEAND)

— AN NB— AN U S A B3 7= G/ IR S5, R X AN b/ AR 55 AT LA B L7 %
MEE; —MEFFRINASRAR, X hftaZRacim-mtiES8a AR HAXAD
FEERARETE A E T EMAKE, RAKHAC N %, A e[ REW R A ™ i 7 Z A
BN RS o

XA, EZERGIIMERNEHFTEMRE, TR, ™ax TWEER




XIANDA|I SHICHANG YINGXIAOXUE

R HHE M \

EERANE; WAEFRHEEERAEN A AR RS, A 6eER
X HEAPMER M RS . B, EWHEHT, RN FHERE, BREMKEN

R X T HEFE R, RA—FOMEYSRES —FMOEY . EESESS, a0E

FAMERXMBET S K, RO RMERAEFEM S M. A, RERE
RE—AFMEZHROME. T, TEREETREBENRMA AT, RS, HARA
RBEEHEACHTFEN. EF-=GAREHESINEN, BHEANEZERNENTR
¥, Hit, EHHENFP, AT EENTHE—TFSMERHBERREN! TibFK
FEATESHE TS, #ASRBAE A 4 32 sy SE 5 HooR 8 M BRI 7= 5 o

XA T — N EEREHWS: EMeLSEEWRE, &A%k RITEHC ™M
5 b, MEIERLMENTFEEMKE L (HESM) . THEHESHRARRU™E SN F
Dy MR, THEHESR R A O TREN L, MRMVEEERNEXEERF
HOW™ M, MYESEEHEDPEL “BHIEMAE" (Marketing Myopia) @,

(Z) |5

ANWTRESEER, METRENHFRXBWRE, HREHZHXFREE TRk ETRE
H5HER, BEHEENA TR A, KHRETHENEHNAR, LHRMESthETHEMN
RO

35# (Exchange) 248N ANSREMAE T REIEFARTEE R B, MHIATR LB
WENRAMITN SR,

WK R T ERAKE, SHMEREFTESHWEN ML, BKROARFELE
F: 25%®NE—J, BdRUE, #EEIECTFENRA; EM—FHHESK
BRI R, BARUS T MRARZREZIGEIRNE . S5ZE8MEM—T, X
W Ja, HAIRE—REeasm, EORSMEK, B, SRBEAIARMEHTHERE
5B SR,

FEFE - FUFEIE Y, RAEWERLN T HLENRMYE, KA BRES:

(1) ELEEWHFE, BEGSMELSHHA, BCHACREEHITER,

(2) B—HEHERY HINIREMENRA, BIEZSY.

(3) F—H#RESEEBMERRY, BMEE SHRYEERHE.

(4) G—H#ATLL A B EEZ B4 0 AR, BIBUIFES%,

(5) B—HHMEANNER—FHITRHEEYN. RLOWEN, BI&FELHK,
HBEBUER A e Z AT REAS B3 .

RAERE LRFTA &G, KA BT, XEEFHRERREN T, SlEEA
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