WF

ERBVMMEFRENAERST

E

BEILETHFITANEHERE U%FE@ME’J/\
BrTHFEENHNEFLIN WK
WRERKEEI PR AR TERAHIA

[REOE

e FEARKZFH ARAE




FEH

ﬁ#ﬂmﬁ%%ﬁiﬁwgiﬁ

ET;% JITAL
MARKETING
fHEOZE

-

*EAE*#&E&



BBEMEE (CIP) ¥

WFEH: 6 HIREAEHEASSE/MRE . —dvy. PEARK2ZEK
#t, 2015.9
ISBN 978-7-300-21876-2

I.0%c 1. O M. OMZ&ES V. DF713. 36

P ERRA E 0 CIP T (2015) 45 206486 &

BFEH
—6 BRI AR
OB ¥

Shuzi Yingxiao

HARETT W EARKEH R

# o demRXAAE N B HREI#RAG 100080
B iF 010-62511242 (M%) 010 — 62511770 (JR&HB)
010 — 82501766 (R 010 — 62514148 (] JRIH)
010 - 62515195 (K474 010 — 62515275 (¥sAREEHR)
v} Ht  http.//www. crup. com. cn
http: //www. ttrnet. com( A KZHFR))
2 W wEehE
D R BN R T ENRIA R A
M # 170mmX230mm 16 FF4 hi RO20154F 10 HE 1R
B 3 16 4% 1 B )R 20154F 10 A% 1 ERI
¥ ¥ 218000 F M 39.007%

IRIFTH BT EPRE MWiAR



ZEA 21 ALK, MEBTFRARNAN LR, HEE
MRS AR ETHRERNEN, iR, S, BER.
REBE ., a3, BT ESEFmERE, SIEERIN
HRZSIE, “BUEMCERT ERERAIE. HREETE,
EHEENIZEIEE ! FEALIERE AP ORIAEH, BA
Rl AR B A RREEE, L E S S R e ]
HYEHTI R M R I k. IR 0PI, =iEH
TR & S SR B ST 2526 ~35%, {EEETT
S ER DX —7EE I LR, M EARRILFX—EF
R GET

HLE, AMGER, HMEMAR, EEBUFEHI,
FEAr (k. BB, AARE, FENMLX—#H
i, IWERNEEER D M F RS, WIERmE, %
FEHCRA Y TR ER, ATEEER: afAIER T
ARSI EHR S 7

A TRSEEHAE, BRIHRE TAS, BRI

O MifaZ, WFER (digital marketing) 328 % 7 1514 08 38 S
[P En R % B HE S .



002 HFEH DIGITAL MARKETING

RIS % 6 BEIR, M TS AE S, BaEH., M REH,
FERFRES . BRI EEHME T B SEHS LS MFEHIURN A
NEEHE., SPANFERFEH RN SEX ., HEHE, £
. EHRIEAERESFETHRONE. R, KHO#BEEH %
SRR IAEG], LB

A5 MBRER B (FRE TR, B T RATKRAOR AN, R
tHHM, Mok, EETACE, Iz EHIusntEzEL, )
iR AUz, EIFEEAZIEIE!

¥

AP RAPNGIENLGESR, REFPARA S, EWFt, BR&Ele, =
=t EIA . SHRBAPMNEEE D E1E, Sl T ABYRNERE. EX
—fit “90 J5", M INEESZEB RS BER.

RS A AT S ERB B R ], AR BB XA S
—BEgt, S IRSEIRsT RS AT,

i [ U S AT R A E A ROR A 5 | #.

REROERPRORAN, BAMIT—ELDRNIESEE, &6
AR ETRENERIH AR .

PR =



| Hax

& 18R AR / 001

ERAE. Rk, KRR /002

tH SRR / 003

tEE RS / 005

MEES / 020

SNS 4 / 034

T 1 “HRRBAA $RIZEEK /048

F¥ 2 FFEBHEGFOALLETHHLLHSE /051

&2 BaIEE / 055

Pty dT Ffo BB AT £ 6 “BRAR” KK / 056
B ol B8 EW / 057

"M E S / 060

LBS &4 / 069

a4 /078

APP &4 / 086

B a3 ft / 095

FE 1 (Bai#) hB35hE4 /104



002 ¥EFESH DIGITAL MARKETING

FE2 @igae /107
# 35 eRREE / 109

TES. (X—x), &e2014) MePFERE /110
M EFHTHR / 111
MAEZEHBNE / 122
MR EHN N / 125
M EHREH / 134
T 1 HiA (BMER) G MELYE4H /136
TR 2 (FRFRE), PREAGTREAMEY / 139

AR RMRER / 143

(RRTE) HREH /144

REFUL0 2K B B BT 5 | HES /145
REAUTE B S A E / 150

RE LU 2R B S SR / 157

R0 X% B RO N R S / 168

FHk 1 AFIE NFAR /170

FEHR 2 MM (FEFkR) RFIHK /173

BORIR MWRIIFER /177

BiFZBBETEFREHEINESH /178
WRTIEERNHGIE /179

BERFIEEHNOME / 187

BRI EEHNHRE / 190

B R / 201

FH 1 MR M sE e | B2/ 204

FR2 FREME:. BEEE “B#HLE, AEBHIEE” /206



B % 003

0 eRI WrRSEE /211

AREHREZTHATRBAET /212
HL i 55 S H % / 213
L TR 55 E A SRR / 223
%# 1 361°One cares One £ —&— 2 # H
Bl # 2 B EHBRX / 204
F 2 “RIREZT”: AZMEEAERE KR / 245






ERRE: Rk, RER

FRR A, B, X FRAECLENRBFATENES
ARFATHORAERE, EEEEMA “TEHKA”. BARF
(PED) RRHXERZRIIANEEHZ. Aln. Yl HEFRNE
RESHENAGE. FHEEREM, 20348 A, TRAFHIXRT L
THEAFHE T, i, TRAFHY KK, ZER” MEFAX
BELARMEBEH FEo. TR “TENKMS” X—RBREL, U
“RKFE” AERM, ReFHRME, BIFRAAULAN T @, LRAE
BAEHAERE, FAFIFRIAGCEESN “RAH”. BELHEANE
WhYme, FAIAME. REEEANEEHETR, TET -4 “FR
=Rk OB, AT ERBER, GRATZRE AZRAH
FHEEYEA . —FXTREFEARENES, £ 2013 FHEX A
Ripkw#, 5 A8MEREHERER L 874,

EE EAUR, $RUARERFMEATENS S EXE 150 7
2%, ERSEAKRHBI6 T, TRANEAFGMEHIWFTLE, =
BRAFHRIZATHEIRLNKE, REFTHENRLERES &
WEEEERYATHE.



1528 HoAEEEE 003

A G &, B4 RXSAFRMSEENERZRE, B—F
WA= SEM, #EE T —AREHCRIE . TR R R R,
FRAN EF0L, Vb e A S5 B s e o (4 B, R 2 A AR Y i R
Iz EAEBCE AT 2T 158 9 [R) B o J0E 3 AT AT . 2
T “BERSWHE” M FEE A, AT IR ANTHAAL
FHRMEE . HBERARFTR. “SXK B &8 rgs” “Ham— TR
MR AR, 3517 “HROFEIR AN, FEBIGFB!” fa fay LB A LA
iy RO RBCT RS EARAS AT 89436 7 Ak do e . IR 4,
Bl AR kR

MR

HE bR (social media) J&ELAE 3 R 3ERY . RIFSASRHL L=
MASHNZE, FHREMEHET . R [E 5C 7 W45 0 —Fh W 48 41 S 41 U8
. EMBEESBERELRES), NWEEKRN UGC, XRLSHEXRN
%, RIAK—FHL K. Q WL, GRS ZEMHZE
HEEH . HERTLUE TR XRANEE 58076 .9

20124F 4 A 9 H, BRRELHR (B kG 7rrEESEE
ReFE (LE 11, 43T 100 REEANHSCEAR Y, 35404
i 20 Fh2ER. BRI, LA T R FASE L A, M
PIBR AR B M s, BMFERERMY, EE0EE

© ZIULHW. #iE. (e rfAESHRERSER) U], & (HM5S#), 2013
(9): 27-29,

@ SWKEE. GETFHSAEHE DM ESEERERAE) 1, 8 (FHEk%E), 2013
(3): 115-120.



004  ¥FEH DIGITAL MARKETING

SR TRISIRS, WA EEE Ao, X 20 FhIEHE5 5
Fpo WG, R RS, TR, AR RS, BUEEE (. SR
BHHR. TRAE. BRSE, 9. %, LM, BlRs;,
Hef s, RSSITH. BRI, HARAW., BEE, Wi ER
Bz,

Wi/ IERE AWK

Mo = R _ﬁﬁm%
HE /MK :
R o mm
o i

%_;'E/ Bl ﬂ?ﬁkxfmmc Hloafy. |
NE B vilSon:. | [iter
Sy e

RS

BRAE e
i -, @ L= }Eﬁ ;
o o B e w3 /R
i o SR %

Rséﬂiﬁl ikt
E1—1 fEHStEGkESE
M4, ENERAFASAN H EE 4k = K2 DfE AR AR
FHEME . Mg s, o EEBRMN%E S 0 (CNNIC) %1l
(2014 AR EFAZEN HA P T AR RS ) BR, BZE 2014 46 A,
=R I, B IE {574 R R i 2 R o 89. 3%, Mo
EEmHER 65%; X MUEBERN 61.7%, MIBEBZRN 43.6%
(LE 1—2),

2 T



F12R HUBEEHE 005

100%

80% r

61.7%

60%

40% |

20% r

0% : : '
FEAZ R i B3l £ Hep: fF

B1—2 2014 FREEHTENAEER

TEAE S A P K R 2 B, 2 fe] 1) LA B B T AR ? S BR
Ty s B R R A S MG . FESAE X, R E H A E
KR PMEF EREEMAEREE, NMERKMER. AXMEPLRE
M —F I, RIOICLHIE, S LB & R 3 4 ok 55k RS &
HIF=Y), ANEREIM Facebook F Twitter, 2 E NI . =L
BANM, #ERRRHSE T AN AT, BIRATHEA T — st etk
MR, BTLA, AUt S AR B 2 RR B9 Al 06 20 T 5o AR R A

TR — R4 it SRR, DACURE MG IR 5| T A2 0
MR O EAR SR 2 A B o (o F S ety —FOB 2, Rk
EEHECN RS b B —Fhit b BB Ry K. 2011 4F, %
. B, 5 KT R R R 7 2 T mE A AR, T



006 ¥FES DIGITAL MARKETING

ERAMMEER e — “Miel” MEEZEA:.

BRI F NBUE T U R, {12 ol RO EE S 4l % A
b S RN 45 G Bh A7 B R SR 4 R PR A AR T T g L Y
B, AR, X—Resk Bp et L4 A 1R 2 iR A M 4% R 55,
R BRI AEE SO E: S EESCK RS, w AR B4l il
MR P O, TR B X A, R shAS . PR
o B O TE I A Al Bty — BT B R K, — S ol M ) A
ZAH, PV, i GEETD. . KERRE. BREWR. ERR
1 WARMZ AT, #FEHE—REM TS, R ATz
BEREEMHAT K “we”. daelms, MigslkT —5EHE
. MEBERSEMERIRATS, UbkHEAEHHWEETA,
BREHE P RRNBAET. O

BB HsASE T i ft il

Wit 2 K 0 1) LR e B L AR KO R TR . ELER N 2 2 K
Al 7 B I B A AT R A, H TG S () A [ BR R R RO E, (EAS
2 2 AR R 25 & JR Y R T Al & R & s i 25 1], Al AT LASE o
i B EL K T Ji— 35 5 B R0 sk fR EH G M e A P e, T
HEEHPMKERT, ok EE CaARE, mHEPsal Z 5
FH ) B e 2 A A8 2

1. FTig 4

i, BIIE%E (micro blog), B—1METFHF XRNFERHE4
BB KBCE &, A L Web, Wap PR & fh % P el 84 At
X, L1140 FEAEAWXFEHFER, LI 42,

© SWrhsk: (EIGEHSLEBET) (M1, 39T, dba, MeERAlRt, 2013,

@ ZWEHEEHF: Mg [EB/OL], W http: //baike. baidu. com/link? url=DXmpZj8aQh
wUQHSI9R6 vMnBeENGLIVWRK-vO3d _ REuV4gMBLBCe81tZq0olo3cAUiLe7gFfsr _ PRM9bm
HMhxXLP7gWONG ehHsW SGN1PuhUd2KAjjoWE9eMyEgFV1NVcL.



2128 HEEEEHE 007

IR R b5 S, DR — ol ok S P L 4 A S 5 B
[ B S G . BATAT LLALCA R ILA M BERE Mg a5 X .

(1) PCEVLRIMABEER, OIS P 2 8 56 5 F AT LU 5 e f e
AL AR 0] ) 5

(2) LR R MR NA, WA 140 F (WS HE A k&
163 F);

(3) oA it ) — AR 2 oI A SE T 6 5

(4) PAPEREE T #Cm — e i, HEBEMAERATHEER,
EAT AHR AT AR B 5

(5) IFRMBAFFH MG &, B EFNIE, oSk
iz SRR, BB —F.

2. WHHATIR R

B R AR R A IR EE N Twitter, 52 2006 45 3 A i Blog-
ger HIBIEE AIRIC « BURRMIITHE A0, HIESCRE N “/N S i UL WL s
=7, PRI LLZ  SMS Bie i {5 HL R Twitter Rl al Twitter 28 51 v 4k
AL A 140 FHSCF R, DR 38 W 4% K i % IR 55 i 40
L8

Twitter FBEAEFEHE AGIA T — 2 MBUHAMH R, SitRe, EE
SPRELRE R Twitter HLACRH H W &L TEH R FIXTR . MK A R
KHEILT 2007 4F 5 A& TIREM, R THEOERR. b5,
WLZEN , fHAEIAHLE L2k, BSIRE T 2007 45 8 A 13 HHfEH T B IRIEIE.
M 2008 ) HFUG . ENBIEARHIEA T —DUUBHH, BIHEEA B I
MRS R B, HP B R AR, S0 —FZMTTR, M 2009 4 2
AT, BN R NS, KREMIGMsiHg% E%, AP
PRSI R 0 T E EL R R R BB AT . 2009 4F 8 A, HriRfii
EF R, “FEITH ARG B SR ms fek JH AU R Sy v (] f5 L il 7 1
M. AHEWT, KT M. ] P, B s,
WA i, SNS iBEL 9 o, HEEESEEABMRE. BFE



008 B FEH DIGITAL MARKETING

BRI E R %, BE 2014 45 6 A, (IEESEM R %
BN 43. 6%, PbrbE P ECEERA T MR,

3. AFH 48

Tl S — o ] Bk LA 1 2 A 5 R 4% 5 i 9037 Lk 2 b B Ak
HALUF LR

(D) fEHEER. HET, EN&SREIEIRS w52 At o o & r o
TELR P R, % S T A A A AR PR BE 5 T ol o v s At
fdERl . PRI R, AT EZHRZNEE g ka4
XENE, RBESREERAES AR, A7 28 m 5 R8Ik,
HEE AT b it g & i, BeR R, —Aas. L. —
TP b, — AR AL EL AR, SRR R 5 L. F4b.
B TFHL. P o o 45 R o PR 2 . IS4 7 5 1h A B K DA B T
Pt AL, PSR s % Py T8 R W B k.
WA s e, P BETE R R R e R R A (R
X G AR T AL 0 Y15 B RS B

(2) BB, BHAlEASFMIERA 0 2R A “Eh”
F“Bel” MR, KREMEELL “#E” 5 “FE+¥e” X
FEREVHEHITIERE. AP R m §OCHE S8 OCHE S0, e T AEH
PP TS a5 B AL 4 b 47 0 R R RO T 3 A ff AT o] S AR AT LA
e AT B B P A e, 1k A 2 RS BN TR B — . X
HPPie i FHINETRE B B, HthSBa—Em e, AR
WURTE , XFEBERECRAE N A RPE & A {5 B, A L sh s ah
RESI %, MIGHREEEE P AWEINGER, RIGHENEE CKE
R KTE .

(3) WERERL. FEIR BB M URA, 18 15 B 6 3% 02 o,
EEEEIRIEX MBI, AT B Rk 7 2 A B & A s
TR FXME B SR MIB T, 5 52 — R e 1k 0 s R
XECRBEEERS], MEBh k. M8 140 N EFRE, wBEBus



F1ER HSUREEE 009

TRFFER, AHEFREMSCFIRMB LR, AT LAREE B & 5
MEERAOE. RAHEE. Fik, Mi8sAE2E A Lrf s, M
FAARZEEBERGR, TLGRRE, —aiE. JLAFEA LUK
H— .

(0 BREAMEHEEX, FIFROKEFE L, 8 MASE -1
HAZRE, TR HEEZ R R A LRI AR A 25 B BT RO S B, B
RAT—FMIE, X RAELBAT LUEE — N AEA MR E, X A2
Bl TR B AE AT — AR A AT RERH (S RS A A T — AL 3C . AU,
TRRTERR . ERESER “Tto N” X HEMESRERN “Tto N o N7, —
MeRZN, HBUZATHE— AR POoERH B, XRIEH, m
RN KK E KRB, EXMEXP, BPARRGEERNRAGE.
NRERHHEZE ., A FEENRNUERFER.

(5) [ REIENEHE, SigH P AT LIZE B E et (e g, DL i F A
et i ot A6 BT LR (R BT AR, TS 5 RS sh i & inF-HL. AR oL AR 45 19 46
SE > AR AT AR SZ B ] A2 ] g PR, R B RS B i e AT
LAREET st A 1, X BRI T T 0 C SR L BRI M. e, SRR
IE— R HFE BN S BUAR I RINT , FE2E— DR B AT T AR, HF5—id
(6] Ay 357 P R fAE R 2R

P

i EEAA AT LLAGE, MR T ESINFRES. B
AIREF AR RE AR, EEHAE RN, RIFMW LSS REEZ
KHAPER. EHERMZ L, Sk E A HiEaEH, Wi
MEEHREG OV HREZH N EE N, HXEHEMEFEIT
B X AR B S T 7 B A TR R N AT

1. fTi8 A& 45

KTHMIES, OEAORKMEER: “HUSE 8 IS E ST
G, B—TUAR (L) BEBIEEMXTR, S0 E 0T AEHR.



