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S hopping space commonly provides goods we need and works as a displaying
space of goods, but is also a symbolic of social statue and identity. People always
searches for the atmosphere suit for him and create his own aura while looking for
goods he needed. Just like the backstage, they make themselves up to match the role
they are going to play, then singing their own songs and dancing their own dances,
acting their own stories.

Designs for shopping spaces is a passage connecting the backstage and forestage,
people can get suitable items for them to dress up like the one they wish to be, and
satisfy their daily requirements.

In this book, there are plenty of featured shopping stores from different areas in the
world, including those stores selling clothing, furnishing, jewelry, and some others.
They found their own position in this book and showed their functions among the
computational society. This would be a visual feast and material temptation to the

ones read this book.

Senior designer & Commentator Wang Yingchao
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My Panda lkebukuro PARCO

My Panda SRS
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Design agency: TORAFU ARCHITECTS  i&i+8a(7 :
Location: Ikebukuro, Tokyo, Japan B :
Area: 36.58 m? ImBEmEHA

Photography: Takumi Ota B ¥

We performed the interior design for the Ikebukuro Parco store of the new fashion
brand “my panda” centered on a “two-tones” theme. Being the second store to
open after the first Shibuya Parco store, we were tasked with improving brand
awareness while providing furniture and fixtures for a limited-time only shop that
could be put to contribution in future iterations.

Since the location is next to the 1st floor entrance to Parco's main building
which is directly linked to the East exit of the JR Ikebukuro station, we thought of
appealing to commuters by two-tone painting the walls blue and white to tighten

the space and by placing the giant panda logo around a pillar as in the Shibuya

R &t 05 €

Clothing shoes and hats

store. A semicircular shape was cut out from the legs of the birch plywood
furniture and fixtures, such as hanger racks, tables and mirrors, and only the lower
parts were painted in black to give it the cuteness factor associated with animals
by making it look like a panda. The dimensions of the knock-down furniture and
fixtures were established so that they may all fit in the company car in anticipation
of a temporary installation at a different location and so that they may be easily
assembled and disassembled by the female staff. By designing furniture and
fixtures in continuity with the brand concept, we strived to create a limited-time

only shop with a consistent world view.
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Minato Mirai
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Sports Authority 25
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Design agency: TORAFU ARCHITECTS IRITEA( : TORAFU BHRigiHESHT
Location: Minatomirai Kanagawa, Japan IE# : BAEZ)||

Area: 378.3 m? IMEHEFH : 378.3 m?2

Photography: Daici Ano B B EEA—

We established a concept shop within the Sports Authority located in the Mark Is Minato
Mirai mega shopping mall.

Built around the theme of running and basketball, approximately half the store is dedicated
to Nike products while the other half offers a selection from a number of other brands. We
were tasked with creating a select shop carrying various brands while providing a clear spatial
separation between Nike products and other brands, and incorporating a sporty atmosphere.
The store is divided in two areas by a large gate, with Nike products at the back and other
miscellaneous brands near the entrance. The spatial structure of the store was converted in
order to shift the scenery. The gate progressively frames and enhances each area and the
store as a whole amid a lively environment. The flooring, walls and fixtures are made from
elements found in the sports field. We incorporated the essence of sports into the shop with
such elements as field-and-track rubber chip flooring material and track lines, cemented
excelsior boards, such as those found in sports arenas, and furnishings like a bench press,
etc. While sharing the same materials, a different color palette was used in the Nike area
to distinguish it from the other brands. Even if the two areas are clearly demarcated, the

overlapping fixtures and track lines give both areas a sense of unity as a single shop.
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Baby Walz Exhibition
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Design agency: Shanghai Window Design
Designer: Cheryl Lee

Location: Wenzhou, Zhejiang

Area: 560 m?

Babywalz is a brand of maternal and infant supplies with rich categories. In order to
know the culture of this brand better and to be inspired, designer looked into the
website and product catalogs, and find out elements like birds, clouds, hills and
mushrooms are frequently used. It occur to designer to draw a fantasying fairy-tale
picture with the brand color—Sapphire, which was finally adopted.

The surface of the ground floor is small, so it was designed into comprehensive
exhibition area. There are ropes between trees to hang baby clothes, small

mushrooms and colorful stones made by clothing are scattered around the paths
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while lovely clouds are flowing on the sky, all these elements made up an ease and
comfortable atmosphere and also interpreted the products. The first are on upper
floor is designed into a nest, solving the predicament caused by narrow entrance
and huge walls by building a small house with fantastic and fairy look.

The overall planning adopts color as a tool to zone each area, being independent but
could blend. Sapphire and white are the main colors, while each zone has a specific
color with the same lightness and purity, creating a naiveté space. At last, each two

zones are linked by intermediate colors.
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Giuseppe Men's Store
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Design agency: Shanghai Window Design  i&iH8a(7 : S E=migitaRAS

Designer: Cheryl Lee i’ it Il E=FH)L
Location: Wenzhou, Zhejiang DB : TR
Area: 268 m? IMBE @ : 268 m?
Photography: Rocky Wang # & : Rocky Wang

This case is designed for Giuseppe Men's store, which is a historic brand. This is an being private like a VIP.

European brand focus on the suits, thus European classic style fits to interpret the  Classic European materials are used in this case, including carved cherry wood,
culture of suits and highlight the Italian characters of this brand. yellow marbles and gypsum and so on. Wood seems to be simple, but the
Space layout is designed into propelling ways, changing the asymmetric space into  decorations and installations are great, such as cabinet made by leathers, specially
symmetric space while arched door functions as a transition, There are three regions:  designed marble patterns, textured glasses, custom made carpets with particular
sales area in the first region; checkout area in the second area which is also a sales colors and patterns, all these make up a gorgeous space.

area; the third area is a fitting area appears like a living hall in European buildings,
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Vigoss Design Studio
VIGOSS RIS
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Design agency: Zemberek Design Office

Designer : Basak Emrence, Safak
Emrence, Basak Bakkaloglu

Location: Istanbul, Turkey

Area: 500 m?

Photography: Safak Emrence

IMBihs :
IMBEmEA :
g8 B

5 .

The demand was  creating a perception of “non-belonging” in the space, to highlight
the difference between existing function and the new one, also maintaining the
balance, between using the attractive and colorful interior workspace as a showcase
and preserving the privacy of the designers. Another demand that shapes the
concept was a multi-functional area which serves as a design office and a
showroom.

Architectural team aimed to meet all demands with a single shell. The shell is: 1,
creating a sense of “dissimilarity” by its form which is contrary to the form of existing
spaces; 2, developing a perception of “addition” to the former function of the area; 3,

providing the connection with existing spaces and its users by a permeable layer; 4,
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serving both as a seperation and display, continuing around the office area.

By the permeable feature of shell, division between inner and outer spaces becomes
indistinct, in addition, continuity of connection with existing spaces and its users is
ensured. Form of the cnc slabs, offers variable visibility levels of inside, to users
walking around the shell, thus brings controlled privacy to the users inside. With
shadows generated by lighting pass through the slabs, the shell also creates a
visual value for the surroundings.

In accordance to the concept of the shell, working space is designed as a monolith
form , on the purpose of creating a perception in terms of “integrity”. Designer's

desk is formed as a massive concrete plate in the middle, supported by columns.




