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The Eyes are the window to your soul
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“The Eyes are the window to your soul” said William
Shakespeare.

He is right. the eyes are letting influences out, they are not
judging. they are an entrance to our inner world. our soul. So the
visuals and concepts we produce should be strong and smart enough
to reach and touch that soul, tell something, make an impression.

Graphic design is a wide and branching field. Most people think
of images, typography, logos... visual things, when they think about
graphic design, but there is much more to it.

It' s all about communication, and communication can happen
on a million levels. It is a very intricate and sensitive topic. All of our
senses communicate all the time. We see, we smell, we feel, we hear...
but not to forget: we also think.

In my opinion a good designer has to try to understand the
human race, its behaviour, patterns, rules and oddities. In order to
communicate between humans (and this is what we do in our job:
communicating something, somebody wants to tell to a certain
group of people) we have to comprehend them, us, our feelings and
longings. For me that means that everything i experience and learn
about life and people is interesting and important for my work. You
don’ t learn all about graphic design by watching graphic design
exhibitions or books ;) You learn about it in the streets, on the beach,
in the woods, in bars and basements around the world... It gets pretty
philosophical with that approach. And it can get very manipulating, if
you are good. A good graphic designer with a sharp intellect and eye
can be a pretty mean weapon if he is in the wrong hands or does the

wrong jobs...

Many big angencies demonstrate this every single day.

They professionally lull careless consumers to buy things, take
out an insurance, swallow pills or join the army.

It' s a tightrope walk. Big businesses have big money but
mostly questionable intentions, the more money they put in, the
more it is all just about money... Small businesses and cultural clients
have small money but often big ideas and mostly good intentions.
Money doesn’ t really make you happy and i am not a tightrope
walker, so for me the decision is easy. I go for the good intentions. I
learn from life, and then i try to playfully pack what i learned into an
honest and human form. Exercised like this, graphic design can be
fun and feel good, even if it’ s a lot of work and you can never turn it

off...
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