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Abstract

To concerning on the realism life of people, advancing the life state of
people, and realizing the freedom and liberation of human, is the fundamental
missions of Marxism Philosophy. According to the theory of Marxism, con-
sumption is not only a practice question which relate to the survival and develop-
ment of people, but also a theoretic question which direct human to know how
to better survival and development.

When we use the Marxism Philosophy to perspective consumption and ana-
lyze the consumption life of the contemporary people, we can easy find that
“the problematical consumption” had rise “the consumption question” to be
“the era question” . The consumption life of the contemporary people had
been greatly influenced by Consumerism; more and more people are idolized on
occupancy, consumption, satisfaction of the desire and corroboration of them-
selves, etc. Therefore, they are not aware of that they had dropped into the trap
of the enslavement of consumption which is made by the ghost of consumerism.
During the development procession of more than one century, consumerism had
hasten the development of production and the progression of the society on a
certain extent, however, which had made the consumer falling into “animal of
consume” , therefore, push human into the circumstances of the enslavement of
consumption.

The research fields and specific goals of this book include three aspects.
Firstly, the consumption theory of Marxism. Through revealing the relation of

consumption and the existence of people, the development of human society,
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and the history of human consumption form and the law of its change, we want
to restore the essence of consumption. Secondly, criticizing of Consumerism
and the western consumer society. Which include the revealing of the essence
and characters of consumerism and the alienated essence of the western consumer
society, studying of the structure of consumption enslavement, and the outlining
of the theory road which direct people to know how to transcend and sublate
the consumerism and the western consumer society. Thirdly, the contemporary
building of consumer society with Chinese characteristics. Which include the re-
vealing of the critical value of the View of Scientific Consumption, studying of
the practice road which directs China to avoid western consumption society, and
to build a new kind of consumer society with Chinese characteristics, researc-
hing of how to find the key of cracking the enslavement of consumption.

Based on those aims, we divide the research into four steps. First of all, this
book ponder consumption from different angles, such as the existence of peo-
ple, the value of human, and the philosophy of man’ s exist, to analysis the es-
sence of consumption. From the uncovering the relation of consumption and the
existence of people, we can eliminate the surface which is annexed to consump-
tion by people, and revert the essence of consumption.

On the basic of the upwards, the author review the history of the flux of-
people’ s consumption forms and the view of consumption, to discover the his-
toric of the flux of people’ s consumption forms and the view of consumption.
On the other hand, the author research and analysis the course of consumerism’
s engender, develop and outspread, to reveal the essence and characteristic of
consumerism , band the affirm and criticism of consumerism together the animad-
vert of capital logic and capitalism institutional, to open out the deep structure of
enslavement of consumption.

Moreover, this book focus on the consumption problem of today’ s Chi-
na, analyzed the contemporaneity whirligig of Chinese consumption life, traced
out the image of consumerism flood in China, and then, to emerge the contra-

diction of the view of consumption of the contemporary era of China, there-
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fore, to reveal the necessity and urgency that China must to response the inva-
sion of consumerism and the western consumer society map’ s expansion to-
ward China.

Ultimately, the author bring forward that the view of scientific consump-
tion should be build up. And point out the inherence relationship about the
view of scientific consumption and the view of scientific development and to
building up the saving style society, the world meaning of the view of scientific
consumption.

Key words: The Enslavement of Consumption; Consumerism; Western
Consumer Society; The Scientific View of Consumption; Consumer Society with

Chinese Characteristics
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