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Design Diagram

This relief sculpture on the wall reflects
the aesthetics of acoustic’s ripple shape,
which inspires us. We get the art image
from the art work and redesign it to get
the mutual interference

At the same time, we set off from the
way of thinking and the angle of viewing.
In traditional way of design, people
always use 2D image to show 3D image
effect. By constract, we use the way to
create this art work, which means using
2D image to show 3D image effect. From
the 2D and 3D transition, we get the
visual illusion.

sttident canteen

dormitory

Site Analysis

Before

Few people step into
the plaza because of the
subsided design

-

After
People may go through the
plaza to get to the grocery
store.

People often give a
glance at the plaza when
they walk on the road
around it.

-

Because of the visual
illusion design as well
as various functions,
people may have a good
time in it.
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Functional Diagram
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People can do some sports, like rock climbing.

Skating

Section A-A  1:100

Section B-B 1:100



Mate Intentions

@ Plaza Paving 1

g
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= “‘ Mirror
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‘ Rubber

Fluorescent

Material
| ———

Perspective

Terrain

As the main place of activity, the plaza needs to meet the basic

dem

and of doing sports and leisure for people. Therefore, the
plaza paving mainly uses the rubber which is the most suitable
material for the sports. The mirror at the entrance of the student

canteen is good for widening space and makes the visual effect

more perfect. In addition, in order to show the interesting effect

of visual illu

ion in the night, part of the space uses fluorescent

material to improve night'’s effect




